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REZUMATUL TEZEI DE DOCTORAT

Comportamentul consumatorului si modul in care acesta este modelat de schimbarile
societale au reprezentat de-a lungul timpului punct central al investigatiilor multiplelor
ramuri ale cunoasterii. Realitatile societatii contemporane, descrise de tranzitia dinspre o
lume a volatilitatii, incertitudinii, complexitatii si ambiguitatii, inspre una caracterizata de
fragilitate, anxietate, non-liniaritate si incomprehensibilitate si de integrarea noilor
tehnologii in majoritatea activitatilor cotidiene, necesita progresul cunoasterii privind modul
de manifestare al comportamentului uman in cadrul pietei de bunuri si servicii.

Teza de doctorat intitulata ,,Modelarea comportamentului consumatorului in
conditiile digitalizarii” are ca obiect central al investigatiilor studiul comportamentului
consumatorului in conditiile digitalizarii si ale adoptarii pe scara larga a noilor tehnologii
digitale avansate. Motivatia alegerii temei de cercetare a avut la baza un set de considerente
identificate a priori desfasurarii demersului de cercetare si care, in conditiile celei de-a
cincea revolutii industriale — Industria 5.0 — si ale tranzitiei Inspre noua paradigma de
gandire economica, reprezinta elemente de actualitate.

Importanta temei de cercetare rezida, in primul rand, in inseparabilitatea fiintei
umane de activitatea economica si de participarea la actiuni care au ca scop final consumul.
Independent de rolul asumat (colectarea informatiei, influentarea sau adoptarea deciziei,
cumpadrarea sau utilizarea efectiva), in contextul transformarii digitale, omul modern este
expus la multiple influente tehnologice si de marketing, care, pe de o parte, 1i confera
accesibilitate crescuta la informatiile privind bunurile si serviciile disponibile pe piata, iar,
pe de alta parte, genereaza noi riscuri pentru autonomia sa decizionala.

In contextul dezvoltarii firid precedent a comertului electronic si a solutiilor
informatice avansate care permit analiza in profunzime a comportamentului utilizatorilor de
comert electronic, se delimiteaza necesitatea aprofundarii intr-un cadru unitar a notiunilor
specifice conduitei umane, care au rol in determinarea comportamentului de consum, precum
si a factorilor de influenta si a teoriilor si modelelor formulate cu scopul ilustrarii procesului
decizional al consumatorilor si intelegerii comportamentului acestuia.

Totodata, importanta temei de cercetare este ilustrata de caracterul practic-aplicativ
al concluziilor formulate cu privire la comportamentul consumatorilor — concluzii care pot
reprezenta un punct de pornire atat in sensul elaborarii strategiilor performante de promovare
a bunurilor si serviciilor, cat si in sensul consolidarii aquis-ului legislativ existent privind

protectia consumatorului. Aldturi de acestea, elaborarea si utilizarea unei metodologii



riguroase care sa permitd reproductibilitatea cercetdrii si extinderea acesteia la o data

ulterioara, asigura robustetea rezultatelor cercetarii.

STRUCTURA TEZEI DE DOCTORAT

Teza de doctorat este structurata in cinci capitole principale, fiecare dintre acestea
abordand un subiect distinct, specific temei de cercetare, in jurul caruia se contureaza.
Primele patru capitole includ analiza criticd a literaturii de specialitate si au ca obiectiv
delimitarea stadiului actual al cunoasterii in domeniul comportamentului consumatorului.
Ultimul capitol cuprinde justificarea demersului de cercetare, scopul, obiectivele si ipotezele
cercetarii, descrierea metodologiei utilizate, analiza desfasuratd si concluziile preliminare
ale cercetdrii. Pe parcursul lucrarii, au fost realizate un total de 28 de tabele, 23 de figuri si
25 de anexe care sintetizeaza informatiile prezentate.

in cadrul primului capitol al tezei de doctorat, intitulat ,,O perspectivi asupra
viitorului. De la Homo Oeconomicus la Homo Digitalis”, ne reintoarcem la perioada
prestiintificd a gandirii economice pentru a prezenta modul in care s-a conturat arhetipul
Homo Oeconomicus. Incursiunea in timp porneste din perioada Greciei Antice, atunci cand
ganditori proeminenti precum Xenofon, Platon si Aristotel dezbat aspecte pragmatice ale
comportamentului uman in cadrul ,,economiei”. Pornind de la teoretizarea modului de
administrare al gospodariei 1n cadrul scrierilor socratice elaborate de Xenofon, sintagma si
portretul Homo Oeconomicus se contureaza pe parcursul catorva milenii.

Regasim teoretizarea catorva dintre trasaturile caracteristice Homo Oeconomicus in
cadrul scrierilor unor autori precum Toma d’ Aquino (cele doud forme ale ratiunii) si Thomas
Hobbes (legea naturald), insa una dintre cele mai importante contributii pentru definirea
sintagmei ii este atribuita lui Adam Smith. Scrierile lui Smith presupun existenta concurentei
perfecte si se bazeaza pe ipotezele rationalitatii, egoismului, libertatii in actiune si
sociabilitatii agentului economic reprezentativ. Jeremy Bentham, John S. Mill, William S.
Jevons, Carl Menger, Alfred Marshall si Ludwig von Mises avanseaza ideea ,,omului
economic”, punand bazele utilitarismului si argumentand, in esentd, rolul de suveran al
consumatorului n cadrul pietei.

Fiind un model ipotetic al agentului economic perfect rational si egocentric, care
urmareste maximizarea utilitatii obtinute ca rezultat al deciziilor sale de consum, arhetipul
Homo Oeconomicus a reprezentat una dintre ipotezele fundamentale ale teoriilor economice
formulate cu privire la consum si consumatori. In pofida acestui fapt, literatura de

specialitate recentd a reusit sa demonteze o parte dintre ipotezele definitorii ale arhetipului
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Homo Oeconomicus. Pe parcursul timpului, au fost relevate limitele rationalitatii umane,
rolul evaluarilor cognitive si emotionale, existenta asimetriilor informationale si a
informatiei imperfecte, inegalitatea pietelor libere si formele de concurentd imperfecta.

La scurt timp dupd debutul Revolutiei Digitale, literatura academica propune
sintagma Homo Digitalis pentru a face trimitere la cumulul schimbarilor survenite asupra
naturii umane ca rezultante ale integrdrii tehnologiilor moderne in cadrul activitatilor
cotidiene si economice. Descris ca ,,[...] locuitor, prin excelentd, a societatii informationale
[...]”, Homo Digitalis este rezultatul unor adaptari evolutive care se concretizeaza prin
existenta abilitatilor manuale si cognitive — a inteligentei digitale — necesare utilizarii
eficiente a noilor instrumente si tehnologii digitale (Lopez Yepes, 1998; Vacas, 2011).

In favoarea unei astfel de evolutii a naturii umane pot fi aduse numeroase argumente.
Dintre cele mai vizibile in context contemporan, se mentioneaza amploarea domeniilor de
aplicare ale tehnologiei informatiei si comunicatiilor (TIC), omniprezenta aplicatiilor si
tehnologiilor digitale in sfera profesionald, cat si in cea personald, maturizarea nativilor
digitali si perpetuarea efectelor utilizarii tehnologiei digitale, chiar si dupd ce utilizarea
activa a acesteia a incetat (Matt et al., 2019). Cadrul de studiu identificat pentru intelegerea
Homo Digitalis, prevede existenta a trei perspective: comportamentald (cu privire la
conduita umana), design (cu privire la proiectarea si continutul aplicatiilor si platformelor
digitale) si perspectiva consecintelor (care urmareste rezultatele expunerii la TIC).

Cel de-al doilea capitol ,,Comportamentul consumatorului. Notiuni si modele
fundamentale de studiu” este cel mai amplu capitol teoretic al lucrarii de cercetare si este
dedicat clarificarii conceptuale a comportamentului consumatorului, precum si a notiunilor
si teoriilor conexe necesare pentru intelegerea acestuia. Avand ca punct de pornire
etimologia si intelegerea termenilor, se prezintd cateva dintre cele mai importante definitii
propuse pe parcursul timpului in vederea clarificdrii notiunii de ,,comportamentul
consumatorului”, alaturi de conceptele cheie introduse de fiecare dintre acestea.

Subcapitolul ,,Principalele modele de studiu pentru aprofundarea comportamentului
consumatorului” urmareste prezentarea detaliata, in succesiune cronologicd, a modelor si
teoriilor dedicate explicdrii deciziilor de consum si a proceselor decizionale specifice
consumatorilor. Pornind de la modelele fundamentale ale comportamentului consumatorului
(modelul Marshallian, Veblenian, Pavlovian, Freudian si modelul lui Maslow), amintim
contributiile fiecdruia dintre acestea: legea descresterii utilitdtii marginale, teoretizarea
consumului ostentativ, conditionarea comportamentald, cercetarea motivationald a

comportamentului consumatorului si ierarhia nevoilor.
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O data cu formalizarea psihologiei ca stiinta distinctd, se pun bazele economiei
comportamentale. Prin urmare, ne aplecdm atentia asupra modelelor si teoriilor care
urmaresc explicarea comportamentului consumatorului prin intermediul stimulilor
economici si generali, variabilelor mediatoare, mesajelor promotionale si marketingului,
capacitatii de procesare individuale a informatiei de catre consumator si a valorilor specifice
pe care acesta le atribuie consumului (teoria elaborata de George Katona, teoria propusa de
Francesco M. Nicosia, modelul Engel-Kollat-Blackwell, teoria procesarii informatiei
alegerii consumatorului elaboratd de James R. Bettman si teoria valorilor atribuite
consumului elaborata de Jagdish N. Sheth, Bruce I. Newman si Barbara L. Gross).

in finalul celui de-al doilea capitol, ne aliturim eforturile contemporane de abordare
a comportamentului consumatorului ca ,,ansamblul deciziilor luate de un factor decizional
uman si a proceselor decizionale asociate acestora, cu privire la achizitia, utilizarea sau
dispunerea bunurilor, serviciilor, activitatilor, experientelor, oamenilor si ideilor de-a lungul
timpului” (Jacoby, 1976, p. 332; Hoyer, Maclnnis, & Pieters, 2023, p.25). Astfel ca
prezentam elementele specifice psihologiei consumatorului (motivele si motivatia, procesele
cognitive umane si procesul decizional), precum si rolul culturii consumatorilor (grupurile
de referinta si segmentarea consumatorilor) in determinarea deciziilor de consum.

Cel de-al treilea capitol ,,Comportamentul consumatorului in conditiile
transformarii digitale” readuce in centrul investigatiilor digitalizarea si transformarea
digitala. Initial, conturam limitele conceptuale ale notiunilor de ,,digitizare”, ,,digitalizare”
si ,,transformare digitald”, evidentiind in acelasi timp principalele obiective, promisiuni si
provocdri asociate cu aceasta din urma. Se prezinta cateva dintre tehnologiile emergente (Big
Data Analytics, inteligenta artificiala si inteligenta artificiald generativa si lumea Metaverse)
si influentele de marketing (dorinta de sustenabilitate), relevante in context actual pentru
modificarea relatiilor dintre consumatori si comercianti, precum si pentru redefinirea
experientei consumatorilor in cadrul website-urilor si platformelor de comert electronic.

Avand 1n vedere omniprezenta tehnologiei digitale si caracterul expansiv al mediilor
virtuale, cel de-al treilea capitol propune abordarea comportamentala a consumatorului
Homo Digitalis. In cadrul acestuia se teoretizeaza conceptul de sine extins de naturi digitala,
manifestarea identitatilor virtuale multiple, dependente de mediul tehnologic in cadrul
caruia consumatorul ,,navigheaza”, identificarea consumatorului cu reprezentarea virtuala
(avatarul), exercitarea normelor sociale prin intermediul comentariilor si reactiilor din
cadrul platformelor digitale (constructia colaborativa a sinelui) si conturarea unei memorii

colective prin intermediul urmelor si interactiunilor digitale (memoria distribuita).
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Amintim totodata cateva tendinte emergente referitoare la comportamentul de
consum: substitutia bunurilor si serviciilor traditionale cu alternative digitale accesibile din
confortul propriei locuinte (dematerializarea bunurilor si serviciilor) si inlocuirea
preferintei pentru proprietatea privatd cu practici de consum care incurajeaza utilizarea la
comun a bunurilor si serviciilor (consumul colaborativ). In completare, se discuta despre
interactiunile parasociale, rolul retelelor sociale si al electronic-word-of-mouth (eWOM)
pentru determinarea intentiei de cumpdrare si a comportamentului de consum.

In incheierea celui de-al treilea capitol, abordam doui noi domenii avand ca obiectiv
investigarea comportamentului consumatorului, controversate din punct de vedere etic si
moral, nsd care permit interpretarea obiectiva a raspunsurilor consumatorilor cu privire la
stimulii de mediu si de marketing la care sunt expusi. Neuromarketingul si neuroeconomia
sunt doud domenii de studiu interdisciplinare, aflate la intersectia dintre neurostiinte,
psihologie si economie, si care urmaresc interpretarea activitatii neuronale a subiectilor in
vederea validdrii unor ipoteze ale economiei neoclasice si comportamentale.

Cel de-al patrulea capitol si ultimul dedicat revizuirii literaturii de specialitate,
intitulat ,, Consumatorul in era digitald. La granita dintre ‘suveranitate’ si risc”, are la baza
constatarea faptului ca distribuirea unui volum amplu de informatii mixte in cadrul mediilor
digitale moderne contribuie la estomparea granitelor dintre activitatile specifice consumului
(identificarea nevoii, cdutarea alternativelor si informatiilor cu privire la acestea, achizitia
efectiva) si a celorlalte activitati conexe vietii economice, sociale sau politice. Prin urmare,
acest capitol urmareste indeplinirea a doud obiective cu caracter teoretic.

Pe de o parte, avem in vedere prezentarea cadrului institutional si legislativ privind
protectia consumatorului in general si reglementarea contractelor la distantd si a comertului
electronic, in particular, facand trimitere si la protectia datelor cu caracter personal.
Totodata, se prezintd aparenta dihotomie dintre presupunerea suveranitatii consumatorilor si
vulnerabilitatea acestora prin ilustrarea neajunsurilor definirii actuale a conceptului de
,,consumator vulnerabil”.

Pe de alta parte, detaliem cétiva dintre numerosii factori de risc la care consumatorul
modern este expus in cadrul pietei digitale de bunuri si servicii. Pornind de la arhitectura
alegerilor, argumentam faptul cd in cazul comertului electronic, o parte dintre operatorii
economici ar putea urmadri proiectarea platformelor si organizarea continutului intr-o
maniera care sa contribuie la focalizarea atentiei umane in directia dorita de acestia. Prin
urmare, se distinge situatia in care consumatorul va efectua o actiune in cadrul platformei

sau va adopta o decizie, adesea fara constientizarea (pe moment) a acesteia.
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Utilizam termenul de ,,proiectare malitioasd a platformelor” pentru a face trimitere
la acele strategii care au in vedere diminuarea capacitatii decizionale a consumatorului,
inclusiv: manipularea emotionala, mascarea continutului, prezentarea inexactd a
informatiei, incadrarea pdrtinitoare, utilizarea setarilor implicite sau crearea asimetriei
informationale prin intermediul integrarii tehnologiei inteligente.

In categoria riscurilor specifice tehnologiei digitale, amintim si de comercializarea
produselor contraficute sau ilegale. In contextul digitalizarii, aceastd veche dilema este
facilitata de diversificarea modurilor prin intermediul cdrora pot avea loc tranzactii si
schimburi Intre consumator si operatorii economici, respectiv intre consumator si alti
consumatori si are consecinte nefaste asupra sandtatii, sigurantei si securitatii
consumatorilor, precum si asupra industriei si a mediului inconjurator. Alaturi de acestea,
cyberterrorism-ul si criminalitatea informatica se enumera printre riscurile specifice
existentei in mediul online si ale achizitionarii de bunuri si servicii prin mijloace electronice.

Cel de-al patrulea capitol se incheie cu prezentarea riscurilor si provocarilor
specifice cognitiel umane si care limiteazd capacitatea consumatorilor de a adopta cele mai
bune decizii de consum. Suprasolicitarea informationala conduce la decizii suboptime de
consum sau la adoptarea acestora in baza unor influente externe. Euristicele mentale si
bias-urile specifice determina adoptarea deciziei consumatorilor in baza unor elemente
izolate, percepute ca fiind reprezentative (euristica de reprezentativitate), a informatiilor
usor accesibile (euristica de accesibilitate) sau a unor convingeri personale profund
inradicinate, chiar si atunci cdnd acestea sunt eronate (bias-ul de confirmare). In final, se
prezinta teoria perspectivelor, care ilustreaza tendinta consumatorilor de a evita riscul in
cazul castigurilor sigure si de a cduta riscul in cazul pierderilor sigure.

Cel de-al cincilea capitol, , Modelarea rezultatelor cercetarii privind
comportamentul consumatorului” debuteaza cu justificarca demersului de cercetare, care
are 1n vedere legatura dintre venitul net disponibil, rata somajului si cheltuielile pentru
consumul final al gospodariilor, identificata in cadrul literaturii de specialitate consultate.
Avand 1n vedere volumul relativ restrans al literaturii de specialitate cu privire la impactul
transformarii digitale asupra dinamicii consumului privat, includerea a trei variabile menite
sa ilustreze stadiul actual al transformadrii digitale la nivelul Uniunii Europene, alaturi de
speranta de viatd sandtoasa calculatd la nastere, reprezintd elemente de noutate menite sa
contribuie la progresul cunoasterii In domeniul comportamentului consumatorului.

Obiectivul central al cercetarii cantitative este reprezentat de determinarea efectului

transformarii digitale asupra cheltuielilor reale pe cap de locuitor pentru consumul final al
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gospodatriilor (consumul final) cu ajutorul modelelor de regresie cu date de tip panel. In acest
sens, au fost formulate sase ipoteze distincte. Primele trei presupun faptul ca (H1)
dezvoltarea infrastructurii digitale, (H2) cresterea gradului de penetrarea a tehnologiei
mobile celulare si (H3) intensificarea utilizarii Internetului influenteaza in mod pozitiv si
semnificativ consumul final. Pentru celelalte variabile independente selectate, ipotezele
cercetarii sunt: (H4) cresterea venitului net disponibil pe cap de locuitor va determina
cresterea consumului final, (H5) cresterea ratei somajului in randul populatiei in vdrstd de
muncd va conduce la scaderea consumului final si (H6) cresterea sperantei de viata
sandtoasd calculata la nastere va determina cresterea consumului final.

Datele necesare analizei cantitative au fost obtinute in acord cu ipotezele stabilite,
din baze de date internationale oficiale, incluzand baza de date Eurostat, baza de date
ILOSDG a Organizatiei Internationale a Muncii (OIM) si portalul DataHub al Uniunii
Internationale a Telecomunicatiilor (ITU). Analiza a considerat perioada 2005-2021, vizand
26 dintre statele membre ale Uniunii Europene. Singura tara exclusa a fost Malta, datorita
Singura modificare adusa asupra datelor a fost reprezentata de logaritmarea seriilor.

Pentru a construi modelul econometric, a fost utilizatd o metodologie riguroasa, care
aavut in vedere desfasurarea unor analize preliminare cuprinzatoare ale variabilelor selectate
si care a respectat etapele necesare estimdrii unui model de regresie cu date de tip panel.
In cadrul analizelor preliminare, s-a realizat analiza descriptivi a variabilelor considerate
in vederea construirii modelului econometric, evaluarea multicolinearitatii intre variabilele
explicative prin intermediul matricei de corelatie si a valorilor calculate ale factorilor de
inflatie al variantei si testarea stationaritatii seriilor temporale (testele Levin, Lin si
Chu t*, Im, Pesaran si Shin W-stat, ADF - Fisher Chi-square si PP - Fisher Chi-square).

In cadrul modelelor de regresie estimate, seriile nestationare I(1) au fost introduse in
prima diferentd, iar cele stationare I(0) in nivel. Pentru inceput, s-a recurs la estimarea unui
model de regresie de tip panel omogen si la estimarea modelelor de regresie cu efecte fixe si
efecte aleatorii individuale, 1n sectiune transversald si in timp (pentru fiecare stat si pentru
fiecare an supus analizei). Pentru selectarea modelului adecvat interpretarii, au fost aplicate
testul de redundanta al efectelor fixe si testul Hausman si s-a realizat compararea
coeficientilor estimati utilizand modelul cu efecte fixe si modelul cu efecte aleatorii in timp.

In baza acestora, s-a selectat un model cu efecte aleatorii in timp. Pentru corectia
heteroscedasticitatii, modelul a fost estimat si cu ajutorul estimatorului consistent propus de

White. Interpretarea rezultatelor estimarii este detaliatd in cadrul subcapitolului dedicat
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concluziilor preliminare din cadrul celui de-al cincilea capitol al tezei doctorale. Se indica
acceptarea a doua dintre ipotezele stabilite a priori (H4 si HS) si respingerea ipotezelor HI,
H2, H3 si H6. Altfel enuntat, coeficientii calculati pentru venitul net disponibil pe cap de
locuitor si rata somajului sunt semnificativi din punct de vedere statistic si respecta semnele
anticipate, In timp ce coeficientul calculat pentru speranta de viatd sandtoasa calculatd la
nastere nu este semnificativ. Pe de-altd parte, proportia utilizatorilor de Internet in totalul
populatiei este singura variabild a transformarii digitale a carui coeficient este semnificativ,

la nivelul de semnificatie de 10%, Insd semnul coeficientului calculat diferd de cel anticipat.
CONCLUZII GENERALE SI CONTRIBUTII PERSONALE

Coroborand rezultatele analizei critice a literaturii de specialitate consultate cu cele
ale cercetarii cantitative, contributiile teoretico-metodologice si practic-aplicative ale acestui
demers de cercetare temerar sunt numeroase si de mare actualitate. Utilizarea unei abordari
interdisciplinare care a permis teoretizarea comportamentului consumatorului ca o
componentd integrantd a conduitei umane, supusad adaptarii Tn urma expunerii repetitive la
tehnologia digitald, constituie una dintre principalele contributii cu caracter inovator.

Alaturi de aceasta, includerea unui volum amplu de publicatii recente a facilitat
conturarea stadiului actual al cunoasteri Tn domeniu si a ilustrat faptul ca in contextul
digitalizarii si al transformadrii digitale, intelegerea comportamentului consumatorului se afla
oficiale pe termen lung privind aspecte conexe procesului de transformare digitald
(impediment pentru desfasurarea cercetdrilor cantitative), cat si evolutiei rapide a
tehnologiilor digitale, care necesitd orientarea cercetarilor calitative in directia investigarii
unor aspecte anterior inexistente. Dintre acestea, teza de doctorat realizeaza prezentarea
succinta a reprezentarilor virtuale ale utilizatorilor, a marketingului si promovarii in cadrul

lumilor virtuale, precum si a noilor perspective deschide de integrarea inteligentei artificiale.

Principalele implicatii cu caracter teoretic si practic-aplicativ derivate din prezentul
demers de cercetare si adresate operatorilor economici si specialistilor in marketing si

promovare sunt urmatoarele:

4+ Se impune extinderea activitatii operatorilor economici si in special a
intreprinderilor mici si mijlocii (IMM-urilor) in mediul digital, astfel, acestia

asigurandu-se de expunerea consumatorilor la ofertele lor.



4+ Desfasurarea campaniilor de promovare ar trebui sa aiba in vedere segmentarea
publicului tintda in functie de caracteristicile geografice, demografice,

sociologice, psihografice si comportamentale ale consumatorilor vizati.

+ Eforturile alocate in directia inovarii de produs ar trebui sa se alinieze noilor
preferinte ale consumatorilor privind accesarea serviciilor si bunurilor in format
digital in detrimentul celor conventionale (dematerializarea) si privind utilizarea

la comun a unor bunuri si servicii (consumul colaborativ).

4+ Integrarea unor solutii informatice avansate (Big Data Analytics, inteligenta
artificiala, si realitatea virtuald interactivd) pot reprezenta strategii viabile 1n

sensul cooptarii atentiei consumatorilor si a cresterii satisfactiei acestora.

+ Utilizarea chatboturilor inteligente in cadrul platformelor de comert electronic,
pentru a suplini activitati specifice celor cinci etape ale calatoriei clientului poate
conduce la o comunicare mai eficienta, la reducerea riscului de abandon al

produselor in cos si la dezvoltarea relatiilor de loialitatea fata de brand.

4 Aplicarea etici a unor concepte precum arhitectura alegerilor, Incadrarea
ofertelor (teoria perspectivelor), utilizarea setarilor implicite si accesibilitatea

informatiei poate conduce la atragerea unui numar mai mare de consumatori.

Cu privire la elaborarea politicilor sociale si a reglementarilor legislative privind

protectia consumatorului, se evidentiazd urmatoarele:

4+ Necesitatea consolidarii cadrului legislativ si institutional, astfel incat acesta sa

fie adecvat raporturilor comerciale desfasurate prin mijloace electronice.

4+ Necesitatea includerii unor prevederi care sa reglementeze modul de proiectare a
platformelor de comert electronic si a continutului afisat, in special in vederea

impiedicarii utilizarii elementelor de proiectare malitioasa.

4+ Definirea cadrului, scopului si activitatilor pentru care operatorii economici sunt
indreptatiti sa utilizeze tehnologiile emergente care faciliteaza afisajul inteligent
prin intermediul analizei avansate si a anticipdrii comportamentelor viitoare ale

utilizatorilor platformelor de comert electronic.

+ Instituirea unor mecanisme de control si monitorizare a operatorilor economici

care activeaza In cadrul pietelor digitale de vanzare si revanzare de bunuri si



servicii (in cadrul retelelor sociale sau a platformelor care faciliteaza tranzactiile

de la consumator la consumator, s.a.m.d.).

4+ Redefinirea conceptului de consumator vulnerabil, astfel incat intelegerea
acestuia sa faca trimitere la acele situatii particulare in care un consumator
obisnuit se poate afla in vulnerabilitate, independent de criterii care au legatura

cu nivelul venitului, existenta unor deficiente sau varsta si credulitatea acestuia.

+ Asigurarea alfabetizarii digitale a consumatorului obisnuit prin intermediul unor
campanii $i programe de informare si educare care vizeaza cresterea capacitatii

de navigare in sigurantd a platformelor de comert electronic.

4+ O mai bund reglementare a campaniilor de promovare desfasurate prin

intermediul personalitdtilor devenite virale in mediul digital.

Din punct de vedere metodologic, cercetarea cantitativda desfasurata urmand
metodologia modelelor de regresie cu date de tip panel prezintd avantajul analizei unei
populatii mari (N = 26 de state) pe o perioada extinsd de timp (T = 17 ani). Interpretarea
rezultatelor analizei din perioada 2005-2021, ne permite sa apreciem la un nivel de

semnificatie de 10%, in conditiile mentinerii celorlalte variabile constante, urmatoarele:

4+ Cresterea cu 1% a venitului net disponibil pe cap de locuitor de la un an la altul
va determina o crestere de 0,572% a cheltuielilor reale pe cap de locuitor pentru

consumul final al gospodariilor de la un an la altul.

+ Cresterea cu 1% a ratei anuale a somajului in randul populatiei in varsta de munca
de la un an la altul va determina o scadere de 0,066% a cheltuielilor reale pe cap

de locuitor pentru consumul final al gospodariilor de la un an la altul.

+ O crestere cu 1% a sperantei de viata sanatoasa la nastere va determina scaderea

cu 0,036 p.p. a ratei anuale a cheltuielilor reale pentru consumul final.

+ O crestere cu 1% a proportiei utilizatorilor de Internet va conduce la scaderea cu

0,016 p.p. a ratei anuale a cheltuielilor reale pentru consumul final.

Constatarile noastre sunt conforme celor din literatura academica anterioara, care
identifica existenta unei relatii de sens pozitiv si semnificative din punct de vedere statistic
intre consumul privat si venit (lanole & Druica, 2015; Alp & Seven, 2019), cét si a celor
care confirma ipoteza existentei unei relatii de sens negativ Intre rata somajului si consumul

gospodariilor (Fagereng et al., 2024). In plus, cu toate ci semnul coeficientului calculat este
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diferit celui anticipat, se confirma existenta unei relatii semnificative, insd de sens negativ,
intre utilizarea Internetului si consumul final (Gallo, 2019; Benvenuto et al., 2020).
Principalele limite ale cercetarii fac referire la structura panelului si natura
variabilelor utilizate ca vectori ai transformarii digitale si care nu reflecta diferente de natura
calitativa. Ne asteptam ca extinderea si aplicarea analizei asupra unor populatii sau perioade
de timp diferite si conducd la rezultate diferite. In cele din urmi, se pune problema
endogeneitatii modelului, astfel ca cercetarile viitoare ar trebui sa considere utilizarea unor
modele care permit reducerea semnificativa a endogeneitatii (de exemplu, modelul ARDL).
In cele din urma, identificam cateva directii care ar putea face obiectul unor cercetdri
si strategii viitoare, dintre care amintim: studiul diferentelor intre comportamentul de
consum al nativilor digitali si cel al generatiilor anterioare, analiza comparativa a motivelor,
motivatiilor si perceptiilor unor grupuri eterogene de consum, precum si teoretizarea unor
noi modele conceptuale care sa ilustreze procesele decizionale utilizate de consumatori in
cadrul website-urilor si a aplicatiilor moderne de comert electronic si validarea acestora in

practica prin intermediul experimentului.
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PH. D. THESIS SUMMARY

Over time, consumer behaviour and the way in which societal changes model it has
been the central object of investigation for multiple fields of knowledge. The realities of
contemporary society, are characterised by a transition from a world of volatility,
uncertainty, complexity, and ambiguity, to one increasingly characterized by fragility,
anxiety, non-linearity and incomprehensibility. This observation, when considered alongside
the integration of new technologies into the majority of daily activities, has highlighted the
necessity for further knowledge advancement in order to gain a deeper understanding of how
human behaviour manifests itself within the market of goods and services..

The doctoral thesis, titled "Modelling Consumer Behaviour under Digitalization
Conditions" has as its central object of investigation the study of consumer behaviour under
the conditions of digitalization and the large-scale adoption of new advanced digital
technologies. The motivation for choosing the research topic was based on a series of
considerations identified prior to the formulation of the research methodology and which, in
light of the Fifth Industrial Revolution — Industry 5.0 — and the transition towards the new
paradigm of economic thinking, represent elements of novelty.

The importance of the chosen research topic resides, first of all, in the inseparability
of the human being from economic activity, particularly in relation to its participation in
actions that have consumption as an ultimate goal. Regardless of the role assumed (whether
that be the collection of information, influencing or making consumption decisions, the
purchase of goods and services, or the actual utilization), in the context of digital
transformation, the modern economic man is exposed to multiple technological and
marketing influences. On the one hand, these provide him with increased accessibility to
information about the goods and services available on the market, yet, on the other hand,
they generate new risks for his decision-making autonomy.

In the context of the unprecedented growth of electronic commerce and the
development of advanced IT solutions that allow the in-depth analysis of the behaviour of
e-commerce users, it becomes essential to advance the field’s knowledge by presenting
under a unified framework all the specific notions connected to human conduct which have
a role in determining consumer behaviour, as well as the influencing factors, theories, and
models formulated across time in order to describe and illustrate the consumer

decision-making process and advance the understanding of consumer behaviour.



Simultaneously, the importance of the chosen research topic is emphasised by the
practical-applicative nature of the conclusions drawn regarding consumer behaviour —
conclusions that can represent a solid foundation for developing high-performing strategies
for the promotion of goods and services, and for strengthening the existing legislative acquis
on consumer protection. Along with these, the development and implementation of a
rigorous methodology that ensures the reproducibility of the research and its potential

development at a later date, guarantees the robustness of the research findings.

THE STRUCTURE OF THE DOCTORAL THESIS

The doctoral thesis is organised into five main chapters, with each chapter
addressing a distinct matter of relevance to the central research topic and structured
accordingly. The first four chapters include a critical analysis of the literature and aim to
delimit the current state of knowledge in the field of consumer behaviour. The final chapter
includes the rationale for the research approach, the explanation of the purpose, objectives,
and hypotheses of the research, the description of the methodology used, the analysis of
findings, and the preliminary conclusions. During the course of the research, a total of
28 tables, 23 figures and 25 annexes were created to summarize the information presented.

The first chapter of the doctoral thesis, titled "A Future Perspective. From
Homo Oeconomicus to Homo Digitalis”, revisits the pre-scientific period of economic
thought in order to illustrate how the archetype of Homo Oeconomicus was constructed
across history. The time incursion begins in the period of the Ancient Greece, when
prominent thinkers such as Xenophon, Plato and Aristotle debated the pragmatic aspects of
human behaviour within "the economy". Originating from the theorization of household
management within the Socratic writings elaborated by Xenophon, the concept and the
portrait of Homo Oeconomicus has been defined over several millennia.

Some of the characteristic features attributed to the construct of Homo Oeconomicus
have been theorized in the writings of authors such as Thomas Aquinas (the two forms of
reason) and Thomas Hobbes (the natural law). However, one of the most important
contributions to the definition of the phrase is attributed to Adam Smith. Smith's writings
are grounded in the assumption of perfect competition and on the rationality, selfishness,
freedom of action, and sociability attributed to the representative economic agent. Jeremy
Bentham, John S. Mill, William S. Jevons, Carl Menger, Alfred Marshall, and Ludwig von
Mises advance the idea of the "economic man", establishing the foundations of utilitarianism

and arguing, in essence, that the consumer is sovereign within the market.
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Being a hypothetical model of a perfectly rational and egocentric economic agent,
which aims to maximize the utility obtained as a result of its consumption decisions, the
archetype of Homo Oeconomicus represented one of the central hypotheses of the economic
theories formulated regarding consumption and consumers. However, the most recent
literature has been able to discredit some of the defining hypotheses associated with the
Homo Oeconomicus archetype. Over time, the boundaries of human rationality, the function
of cognitive and emotional assessments, the existence of informational asymmetries and
imperfect information, the inequality of free markets and the forms of imperfect competition
have been revealed.

Following the start of the Digital Revolution, the academic literature has coined the
syntagm Homo Digitalis to refer to the many changes that have occurred in human nature as
a result of the integration of modern technologies into the daily life and economic activities.
Described as "inhabitant, par excellence, of the information society", Homo Digitalis is the
result of evolutionary adaptations that manifest as manual and cognitive skills — comprised
under "digital intelligence" - necessary for the effective use of new digital tools and
technologies (Lopez Yepes, 1998; Vacas, 2011).

Numerous arguments can be presented in favour of such an evolution of the human
nature. In the contemporary context, the most visible arguments are related to the wide range
of information and communication technology (ICT) applications, the penetration of digital
technologies in professional and personal spheres, the maturing of digital natives, and the
lasting effects of digital technology use even after active use has ceased (Matt et al., 2019).
The identified study framework for understanding Homo Digitalis allows for the existence
of three perspectives: the behavioural perspective (related to human conduct), the design
perspective (in regard to the design and content of digital applications and platforms,) and
the consequences perspective (which evaluates the results of ICT exposure).

The second chapter, titled "Consumer Behaviour. Fundamental Notions and Models
of Study" is the most extensive theoretical chapter of the doctoral thesis and it is dedicated
to the conceptual clarification of consumer behaviour, as well as of the related notions and
theories required for its understanding. Starting with the etymology and comprehension of
the terms, several of the most reoccurring definitions are presented in order to clarify the
concept of "consumer behaviour", along with their novel key concepts introduced.

The subchapter "The Main Study Models for the Comprehensive Understanding of
Consumer Behaviour" aims to provide a detailed chronological overview of the models and

theories dedicated to explaining consumption decisions and the consumer decision-making
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processes. Drawing from the fundamental models of consumer behaviour (the Marshallian,
Veblenian, Pavlovian, Freudian and Maslow's models), we highlight the contributions of
each of them: the law of diminishing marginal utility, the theorization of conspicuous
consumption, behavioural conditioning, the motivational research of consumer behaviour
and the hierarchy of needs.

With the establishment of psychology as a distinct scientific discipline, the
foundations of behavioural economics are laid. Therefore, we turn our attention towards the
models and theories that aim to explain consumer behaviour through economic and general
stimuli, mediating variables, promotional messages and marketing, the consumer's
individual information processing capacity and the five values of consumption (George
Katona’s theory, Francesco M. Nicosia’s theory, the Engel-Kollat-Blackwell consumer
behaviour model, the information processing theory of consumer choice proposed by James
R. Bettman and the theory of consumption values developed by Jagdish N. Sheth, Bruce L.
Newman and Barbara L. Gross).

At the conclusion of the second chapter, we align to the previous contemporary
efforts to approach consumer behaviour as "the totality of consumers’ decisions with respect
to the acquisition, consumption, and disposition of goods, services, activities, experiences,
people, and ideas by (human) decision-making units over time" (Jacoby, 1976, p. 332;
Hoyer, Maclnnis, & Pieters, 2023, p.25). Accordingly, we present the specific elements of
consumer psychology (motives and motivation, human cognitive processes and the
decision-making), as well as the role of consumer culture (reference groups and consumer
segmentation) in determining consumer decisions.

The third chapter, titled "Consumer Behaviour under Digital Transformation
Conditions” brings digitalization and digital transformation back to the centre of our
investigations. Initially, we outline the conceptual boundaries of the terms of "digitization",
"digitalization" and "digital transformation", while highlighting the primary objectives,
promises and challenges associated with the latter. The chapter discusses several emerging
technologies (Big Data Analytics, artificial intelligence and generative artificial intelligence
and the Metaverse) and marketing influences (the desire of sustainability), relevant in the
current context of the dynamic relationships between consumers and retailers, as well as for
redefining the consumer experience within websites and e-commerce platforms.

Considering the omnipresence of digital technology and the expansive nature of
virtual environments, the third chapter proposes a behavioural approach for defining the

Homo Digitalis consumer. We theorize the concept of the extended self of digital nature, the
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multiple virtual identities, dependent on the technological environment in which the
consumer "navigates", consumer’s identification with the virtual representation (the avatar),
the enactment of social norms through comments and reactions within digital platforms
(the collaborative construction of the self) and the creation of a collective memory through
the many digital traces and interactions (distributed memory).

We also discuss emerging trends in consumer behaviour: the substitution of
traditional goods and services with digital alternatives accessible from the comfort of one's
own house (dematerialisation of goods and services) and the shift from a preference for
private ownership to consumption practices that promote the shared use of goods and
services (collaborative consumption). Additionally, we discuss parasocial interactions and
the role of social networks and electronic-word-of-mouth (eWOM) in determining purchase
intention and consumer behaviour.

In the final section of the third chapter, we address two new field of study, both
aimed at investigating consumer behaviour, which are ethically and morally controversial,
but which allow the objective interpretation of consumers' responses to the environmental
and marketing stimuli to which consumers are exposed. Neuromarketing and
neuroeconomics are two interdisciplinary fields of study, at the intersection of neuroscience,
psychology and economics, focusing on the analysis of the neural activity of the subjects in
cause in order to validate hypotheses of neoclassical and behavioural economics.

The fourth and final chapter dedicated to the review of specialized literature, titled
"The Consumer in the Digital Era: At the Intersection of 'Sovereignty' and Risk," is based
on the observation that the dissemination of a large volume of mixed information within
modern digital media contributes to blurring the boundaries between activities specific to
consumption (identification of need, search for alternatives and information about them,
actual acquisition) and other activities related to economic, social or political life.
Accordingly, the aim of this chapter is to achieve two theoretical objectives.

On one hand, we outline the institutional and legislative framework concerning
consumer protection in general, with a particular focus on the regulation of distance contracts
and electronic commerce, while also referencing the protection of personal data.
Simultaneously, we argument the apparent dichotomy between the assumption of consumer
sovereignty and their vulnerability on the market by illustrating the shortcomings of the
current definition of the concept of "vulnerable consumer".

On the other hand, we elaborate on several of the many risk factors to which the

modern consumer is exposed within the digital market of goods and services. Starting from
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the choice architecture, we argue that in the case of e-commerce, some economic operators
purposefully design the digital platforms and the organization of content in a manner that
directs human attention towards their desired outcome. As a result, a scenario emerges in
which the consumer will engage in an action within the platform or make a consumption
decision, often without being aware of it (at the time).

We use the term "malicious platform design" to refer to those strategies aimed at
undermining consumer's decision-making ability, including: emotional manipulation,
content masking, inaccurate information presentation, biased framing, use of default
settings, or creating information asymmetry through the integration of smart technology.

In the category of risks specific to digital technology, we must also mention the sale
of counterfeit or illegal products. In the context of digitalization, this longstanding dilemma
is exacerbated by the diversification of the means by which transactions and exchanges can
take place between consumers and economic operators, as well as between consumers and
other consumers, and has adverse consequences for their health, safety and security, as well
as for the prejudiced industry and the environment. Along with these, cyberterrorism and
cybercrime represent specific risks associated with an online presence and the procurement
of goods and services through electronic means.

The fourth chapter concludes with an examination of the specific risks and
challenges related to human cognition, that restrict consumers' ability to make optimal
consumption decisions. Information overload can result in suboptimal consumption
decisions or the adoption of such decisions based on external influences. Mental heuristics
and specific biases affect consumers' decision-making based on isolated elements, perceived
as representative (representativeness heuristic), easily accessible information (accessibility
heuristic) or deeply rooted personal beliefs, even when erroneous (confirmation bias).
Finally, the chapter discusses the theory of prospects, which explains the human natural
tendency of consumers to avoid risk in the context of prospective gains and to pursue risk in
the context of prospective losses.

The fifth chapter, titled "Modelling the Results of Consumer Behaviour Research"
begins with a rationale for the research approach, which considers the link between the net
disposable income, the unemployment rate and the household final consumption expenditure
(private consumption), as identified in the reviewed literature. Given the relatively limited
body of literature addressing the impact of digital transformation on private consumption

dynamics, the inclusion of three variables meant to illustrate the current state of digital



transformation within European Union, alongside the healthy life expectancy at birth, are
novel elements aimed at progressing the knowledge in the field of consumer behaviour.

The primary objective of the quantitative research is to evaluate the impact of digital
transformation on the real per capita household final consumption expenditure (final
consumption), utilizing panel data regression models. In this regard, six distinct hypotheses
have been proposed. The first three hypotheses assume that (H1) the development of digital
infrastructure, (H2) the increase in the penetration of mobile cellular technology and
(H3) the intensification of Internet use positively and significantly influence final
consumption. Regarding the other explanatory variables, the research hypotheses are:
(H4) an increase in net disposable income per capita will lead to an increase in final
consumption, (H5) an increase in the unemployment rate among the working-age population
will lead to a decrease in final consumption, and (H6) an increase in healthy life expectancy
at birth will lead to an increase in final consumption.

The data required for the quantitative analysis were obtained in accordance with the
established hypotheses from official international databases, including Eurostat, the
ILOSDG database of the International Labour Organization (ILO), and the DataHub portal
of the International Telecommunication Union (ITU). The analysis focused on the period
from 2005 to 2021 and on 26 member states of the European Union. The only country
excluded was Malta, due to the unavailability of historical data concerning net disposable
income per capita. The only modification to the data was to apply a logarithmic
transformation to the series.

To construct the econometric model, a rigorous methodology was employed, which
involved conducting comprehensive preliminary analyses of the selected variables and
adhering to the necessary steps for estimating a panel data regression model. During the
preliminary analyses, we have considered the descriptive analysis of all the variables
considered within the analysis, the evaluation of the multicollinearity between the
explanatory variables, both by means of the correlation matrix and the calculated values of
variance inflation factors and testing the stationarity in the time series (the Levin, Lin &
Chu t*, Im, Pesaran & Shin W-stat, ADF - Fisher Chi-square & PP - Fisher Chi-square tests).

In the estimated regression models, the non-stationary series I(1) were included at
first difference, while the stationary series 1(0) were included at level. Initially, a Pooled
OLS regression model was estimated, followed by the estimation of the fixed effects and
random effects regression models, both cross-sectionally and over time (for each country

and each year under analysis). To determine the appropriate model for interpretation,
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the redundant fixed-effects test and the Hausman test were applied and a comparison of the
estimated coefficients was conducted between the time fixed effects model and the time
random effects model.

Based on the results of previous tests, a time random effects model was selected. To
correct heteroscedasticity, the model was also estimated using the consistent estimator
proposed by White. A detailed interpretation of the estimation results can be found in the
subchapter dedicated to preliminary conclusions in the fifth chapter of the doctoral thesis.
The results indicate the acceptance of two of the a priori assumptions (H4 and H5) and the
rejection of the remaining four assumptions (H1, H2, H3, and H6). In other words, the
coefficients calculated for net disposable income per capita and the unemployment rate are
statistically significant and follow the expected signs, whereas the coefficient calculated for
healthy life expectancy at birth is not statistically significant. On the other hand, the share of
Internet users in the total population is the only digital transformation variable for which the
coefficient is statistically significant at the 10% level, although the sign of the calculated

coefficient differs from the anticipated one.
GENERAL CONCLUSIONS AND PERSONAL CONTRIBUTIONS

By corroborating the results of the critical analysis of the reviewed literature with
those of the quantitative research, this ample research approach provides numerous
theoretical-methodological and practical-applicative contributions that are highly relevant.
One of the key innovative contributions is the use of an interdisciplinary approach that
facilitates the theorization of consumer behaviour as an integral part of human conduct,
which is subject to adaptation following repeated exposure to digital technology.

Additionally, the inclusion of a substantial number of recent publications has enabled
the mapping of the current state of knowledge in the field and has shown that the
understanding of consumer behaviour in the context of digitalization and digital
transformation is still in its early stages. This is attributed to both the lack of long-term
official data series on aspects related to the digital transformation process (impediment to
conducting quantitative research) and to the rapid development of digital technologies,
which require qualitative research to be oriented towards investigating previously
unexplored areas. Among these, the doctoral thesis makes a concise overview of consumer’s
virtual representations, marketing and promotion within virtual worlds, as well as the new

perspectives introduced by the integration of artificial intelligence.



The main theoretical and practical-applicative implications derived from this
research approach and addressed to economic operators and marketing and promotion

specialists are as follows:

4+ It is necessary to expand the activity of economic operators and especially small
and medium-sized enterprises (SMEs) in the digital environment, thus ensuring

the exposure of consumers to their offers.

4 Promotional campaigns should consider segmenting the target audience
according to the geographical, demographic, sociological, psychographic and

behavioural characteristics of the targeted consumers.

4+ Efforts directed towards product innovation should align with the new consumer
preferences for accessing services and goods in digital format over conventional
ones (dematerialisation) and for the shared use of goods and services

(collaborative consumption).

4+ The integration of advanced IT solutions (Big Data Analytics, artificial
intelligence, and interactive virtual reality) can be viable strategies to appeal

consumers' attention and increase their satisfaction.

4+ The implementation of intelligent chatbots within e-commerce platforms to
replace activities specific to the five stages of the customer journey can lead to
more effective communication, reduce the risk of abandonment of products in

the cart and develop loyal relationships with the brand.

4+ The ethical application of concepts such as the choice architecture, the framing
of offers (the theory of prospects), the use of default settings and the accessibility

of information can lead to attracting a greater number of consumers.

With regard to the elaboration of social policies and legislative regulations on

consumer protection, the following points are highlighted:

+ The need to strengthen the legislative and institutional framework so that it is

suitable for commercial transactions conducted through electronic means.

4 The need to include provisions governing the design of e-commerce platforms
and the content displayed, with the specific objective of preventing any use of

malicious design elements.



4+ Defining the framework, purpose and activities for which economic operators are
permitted to use emerging technologies that facilitate smart display through

advanced analytics and anticipation of future e-commerce users’ behaviours.

4 The need to establish mechanisms for the control and monitoring of economic
operators engaged in digital markets for the sale and resale of goods and services
(including social networks, and the various novel platforms that facilitate

consumer-to-consumer transactions, etc.).

4+ Redefining the concept of vulnerable consumer, so that its understanding
includes those particular situations in which an average consumer may find
himself in a vulnerable position, regardless of criteria related to the income level,

the presence of deficiencies or his age and credulity.

4 Ensuring the digital literacy of the average consumer through information and
education campaigns and programs aimed at increasing the safe browsing

capacity of e-commerce platforms.

4+ Improvind the regulation of promotional campaigns carried out through

personalities that have gone viral in the digital environment.

From a methodological viewpoint, the quantitative research conducted following the
methodology of panel data regression models has the advantage of analysing a large
population (N = 26 states) over a long period of time (T = 17 years). The findings of the
analysis performed for the period between 2005 and 2021 can be interpreted to assess the

following at a 10% significance level, holding all other variables constant:

+ The 1% year-on-year increase in net disposable income per capita will result in a
0.572% increase in year-on-year real household final consumption expenditure

per capita.

+ A 1% increase in the annual unemployment rate among the working-age
population will result in a 0.066% reduction in real household final consumption

expenditure per capita.

4+ A 1% increase in healthy life expectancy at birth will result in a reduction of

0.036 p. p. in the annual rate of real household final consumption expenditure.

+ A 1% increase in the proportion of Internet users will result in a reduction of

0.016 p.p. in the annual rate of real household final consumption expenditure.
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Our findings are consistent with previous academic literature that has found a
positive and statistically significant relationship between private consumption and income
(Ianole & Druica, 2015; Alp & Seven, 2019), and with those that confirm the hypothesis of
a negative relationship between the unemployment rate and household final consumption
(Fagereng et al., 2024). In addition, although the sign of the calculated coefficient is different
from the anticipated one, the existence of a significant, but negative relationship between
Internet use and final consumption is confirmed (Gallo, 2019; Benvenuto et al., 2020).

The main limitations of the research refer to the configuration of the panel and the
nature of the variables used as vectors of digital transformation, which do not allow for
qualitative discriminations. We expect that applying the analysis to different populations and
time periods will lead to different results. Ultimately, the model endogeneity should be
addressed, which is why future research should consider the use of econometric models that
allow for the significant reduction of endogeneity (e.g. the ARDL model).

In conclusion, we propose several directions for future research and strategies,
among which: the study of the differences between the consumption behaviour of digital
natives and that of previous generations; the comparative analysis of the motives,
motivations and perceptions of heterogeneous consumer groups; and the development of
novel theoretical conceptual models to illustrate the decision-making processes of
consumers in modern e-commerce websites and applications, with subsequent validation in

practice through experimentation.
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Cornelia-Rodica jJude

Cetatenie: romana Data nasterii: 22/06/1997 Gen: Feminin

\. Numar de telefon: (+40) 0756500627 ¥ E-mail: judecornelia22@gmail.com

m Linkedin: https://www.linkedin.com/in/cornelia-jude/
Q Munca: Strada Dreptatii, 060891 Bucuresti (Sectorul 6) (Romania)

EXPERIENTA PROFESIONALA

Email Marketing Specialist
VEEAM Software S.R.L. [ 04/2021 - 01/2024 ]

Localitatea: Bucuresti | Tara: Romania

* Reprezentarea companiei si a produselor prin intermediul comunicarilor prin e-mail, utilizand baza de date de clienti
existenti, potentiali si parteneri.

* Planificarea si executarea activitatilor de comunicare prin e-mail la nivelul EMEA, asigurand coordonarea si alinierea acestora
cu campaniile globale.

+ Colaborare activa cu echipe multifunctionale, inclusiv departamentele Creative, Editorial si Field and Product Marketing,
pentru a concepe si implementa componente ale campaniilor de marketing.

« Monitorizarea si mentinerea metricilor de performanta si evaluarea impactului acestora asupra rezultatelor de afaceri.

+ Alinierea activitatilor cu liniile directoare corporative, obiectivele de afaceri si cele mai bune practici.

« Dezvoltarea si programarea campaniilor de e-mail marketing segmentate vizand audiente specifice.

+ Realizarea testelor A/B si cu variabile multiple pentru a imbunatati rata de conversie a campaniilor desfasurate.

+ Formarea noilor angajati Tn vederea utilizarii instrumentelor specifice si a intelegerii proceselor recurente.

Junior Marketing Automation Specialist
FWEI GROUP S.R.L [ 06/2020 - 04/2021 ]

Localitatea: Bucuresti | Tara: Romania

+ Gestionarea si segmentarea bazei de date de clienti, potentiali clienti si parteneri.

* Reprezentarea companiei si a produselor prin intermediul comunicarilor prin e-mail.

* Planificarea si implementarea automatizarilor de e-mail marketing.

+ Crearea si actualizarea paginilor web dedicate promovarii activitatilor companiei.

* Integrarea mesageriei de tip chatbot pe paginile web si mentinerea formularelor asociate.
+ Alinierea activitatilor de e-mail marketing la obiectivele organizationale.

Junior Account Executive
MARSH BROKER DE ASIGURARE REASIGURARE S.R.L. [ 06/2017 - 08/2018 ]

Localitatea: Timisoara | Tara: Romania

« Administrarea portofoliului de clienti si intreprinderea actiunilor zilnice / periodice necesare bunei desfasurari a contractelor
de asigurare existente.

* Rezolvarea prompta a solicitarilor clientilor privind noile polite de asigurare, reinnoirile de polite si consultanta.

« Oferirea de solutii personalizate bazate pe analiza cerintelor clientilor.

« Colaborarea cu reteaua internationala pentru administrarea programelor globale, in functie de necesitati.

* Identificarea oportunitatilor de extindere ale portofoliului si modalitatile prin care aceasta se poate realiza.

EDUCATIE S| FORMARE PROFESIONALA

Student doctorand, domeniul Economie
SCOSAAR, Institutul National de Cercetdri Economice “Costin C. Kiritescu” [ 01/2021 - Tn curs ]

Localitatea: Bucuresti | Tara: Romania | Nivelul CEC: Nivelul 8 CEC

Master in Informatica Economica

Facultatea de Economie si de Administrare a Afacerilor, Universitatea de Vest [ 09/2018 - 07/2020 ]

Localitatea: Timisoara | Tara: Romania | Domeniul (domeniile) de studiu: Informatica Economica | Nivelul CEC: Nivelul 7

CEC | Lucrarea de diploma: Abordari Business Intelligence. Studiu de Caz.
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Business Intelligence, Tehnologii web, Raportari avansate pentru afaceri, Dezvoltarea avansata a sistemelor informationale pentru
afaceri, Auditul sistemelor informationale

Licentiat in Stiinte Economice

Facultatea de Economie si de Administrare a Afacerilor, Universitatea de Vest [ 09/2015 - 07/2018 ]

Localitatea: Timisoara | Tara: Romania | Domeniul (domeniile) de studiu: Finante si Banci | Nivelul CEC: Nivelul 6 CEC
Lucrarea de diploma: Studiu privind sistemul de asigurari de sanatate. Cazul Romaniei.

Baze de date, Finante corporative, Gestiune bancara, Finantele insitutiilor publice, Marketing bancar

Diploma de Bacalaureat

Colegiul National Decebal, Deva [ 09/2011 - 07/2015]

Localitatea: Deva | Tara: Romania Domeniul (domeniile) de studiu: Matematica-Informatica, bilingv Engleza Nivelul CEC:

Nivelul 4 CEC

COMPETENTE LINGVISTICE

Limba(i) materna(e): roméana

Alta limba (Alte limbi):

engleza franceza
COMPREHENSIUNE ORALA C2 CITIT C2 SCRIS C2 COMPREHENSIUNE ORALA B1 CITIT B1 SCRIS A1
EXPRIMARE SCRISA C2 CONVERSATIE C2 EXPRIMARE SCRISA AT CONVERSATIE A1

Niveluri: A1 si A2 Utilizator de bazd B1 si B2 Utilizator independent C1 si C2 Utilizator experimentat

CERTIFICARI

[05/2024 ]
Certificat de absolvire pentru ocupatia "Programator Ajutor”

Certificat de Absolvire eliberat de Ministerul Muncii si Solidaritatii Sociale si de Ministerul Educatiei si Cercetarii

[11/2021]
Certified Hubspot CMS Developer, Hubspot Academy

[06/2020]
Microsoft Office Specialist: Excel Associate (Excel and Excel 2019), Microsoft

[05/2019]
Design-Led Approach for the Intelligent Enterprise, SAP

[07/2015]
Database Design and Programming with SQL, Oracle Academy

[07/2014]
Cambridge Certificate in Advanced English

COMPETENTE DE COMUNICARE SI INTERPERSONALE

Ascultare activa
Excelente abilitati de comunicare orala si scrisa

Abilitati de lucru in echipe multidisciplinare si interculturale

COMPETENTE ORGANIZATORICE

Gandire creativa si analitica

Bune abilitati de gestionare a timpului
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Capacitatea de multitasking

CONFERINTE SI SEMINARE

[09/12/2021 - 10/12/2021 ] Bucuresti
International Conference of Economic Scientific Research - Theoretical, Empirical and Practical Approaches (ESPERA 2021)

[ 28/07/2021 - 30/07/2021 ] Bucuresti
International Scientific Conference “Strategies XXI"”

[ 06/06/2024 - 08/06/2024 ] Almeria, Spania
The 10th BASIQ International Conference on New Trends in Sustainable Business and Consumption

PUBLICATII

Articole si studii publicate Tn reviste de specialitate cu factor de impact Web of Science si indexate in BDI
* Muntean M., Danaiata D., Hurbean L., JUDE, C.-R. (2021) A Business Intelligence & Analytics Framework for Clean and
Affordable Energy Data Analysis. Sustainability, 13(2), 638, ISSN 2071-1050, doi: https://doi.org/10.3390/su13020638

+ Rapan (Stoica), I., Zaman, G., Suciu, M.-C., Purcarea, V.-L., JUDE, C.-R., Radu, A.-V, Catana, A., si Radu, A.-C. (2022). A Better
Integration of Industrial Robots in Romanian Enterprises and the Labour Market. Applied Sciences, 12(12), ISSN: 2076-3417,
indexat ISI Web of Science, DOAJ, EBSCO, Elsevier Databases, Scopus, J-Gate, ProQuest doi: 10.3390/app12126014

* Badileanu, M., lonel, I.-P., Aurelian, J., Cristian, D.-A., JUDE, C.-R., Georgescu, L.-l., si Rapan., |. (2023). Perception and
Deception in Nurses' Clinical and Work-Related Professional Autonomy: Case Study for a Hospital in Romania. Sustainability,
715(1):355., ISSN: 2071-1050, Scopus, SCIE and SSCI, ISI Web of Science, GEOBASE, GeoRef, Inspec, AGRIS, RePEc, CAPlus /
SciFinder, and other databases. doi: 10.3390/su15010355

+ JUDE, C.-R., (2024). The Road Towards Sustainability: Transforming Consumption Patterns with Artificial Intelligence. Internati
onal Journal of Academic Research in Economics and Management and Sciences, 13(2), 466-486, indexat in Ulrich's Web, Index
Copernicus, Excellence for Research in Australia (ERA) - ERA Journal ID - 200661 in ERA Submitted Journal List, Open J. Gate,
DOI: 10.6007/IJAREMS/v13-i2/21805

Articole prezentate la conferinte stiintifice internationale
+ JUDE, C.-R., Ulmet, L.-A., Rapan, I. (2021). Sustainable Economic Considerations on the Large-Scale Implementation of
AgriMaps and other Satellite Mapping Technology in Agriculture. In Crisis after the Crisis: Economic Development in the New
Normal 2021 International Conference of Economic Scientific Research - Theoretical, Empirical and Practical Approaches (ESPERA)
, 9-10 Decembrie 2021, Bucuresti, Romania, doi: 10.2478/9788366675889-074

« Ulmet L.-A., Rapan, I, JUDE, C.-R., si Vaduva, L.-L. (2021). The Economic Impact of Terrorism. In Proceedings of the International
Scientific Conference “Strategies XXI” (pp.126 - 131), 18, 28-30 lulie 2021, Bucuresti, Romania, doi: 10.53477/2971-8813-22-15

+ JUDE, C-R. si Rapan, I., (2024). How do (Al) Chatbots Shape Consumer Behavior Throughout the Entire Customer Journey? A
Systematic Literature Review. n: Pamfilie, R., Dinu, V., Vasiliu, C., Plesea, D., Tachiciu, L. (eds.) Proceedings of the 10th BASIQ
International Conference on New Trends in Sustainable Business and Consumption. Almeria, Spania, 6-8 lunie 2024. Editura ASE,
Bucuresti. pp. 579-591. ISSN: 2457-483X doi: 10.24818/BASIQ/2024/10/087
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Curriculum Vitae

Informatii personale

Nume / Prenume
Adresa

Telefon

E-mail

Cetatenia

Sex
Nationalitatea

Experienta profesional

Perioada

Functia sau postul ocupat
Principalele activitaj si
responsabilitatj

Numele si adresa angajatorului

Tipul activitatii sau sectorul de
activitate

Perioada

Functia sau postul ocupat
Principalele activitati si
responsabilitat

Numele si adresa angajatorului

Tipul activitatii sau sectorul de
activitate

Perioada

Functia sau postul ocupat
Principalele activitati si
responsabilitatj

Luminita Chivu

Calea 13 Septembrie nr. 13, Sector 5, Bucuresti, Romania
0213188106

chivu@ince.ro

Roména

Feminin

Romana

mai 2011-prezent

Director general/Presedinte al Consiliului $tiintific

Conducerea activitatii institutului, coordonarea $i monitorizarea programelor de
cercetare, anuale si de perspectiva ale |.N.C.E; alte atributii ce revin din
reglementéri legale in vigoare si regulamentele interne INCE

Cercetari in domeniul pietei muncii, crestere economica, integrare europeana;
restructurare economica, studii comparative macroeconomie.

Institutul National de Cercetari Economice 'Costin C. Kiritescu’ al Academiei
Roméne, Casa Academiei Romane, Calea 13 Septembrie nr 13, Sector 5, Bucuresti
Cercetare economica academic, fundamentala si avansata si aplicativa

ianuarie 2006 — mai 2011

Secretar stiintific

Membru in echipa de conducere a institutului, coordonarea si monitorizarea
programelor de cercetare, anuale si de perspectiva ale I.N.C.E; alte atributii ce revin
din reglementari legale in vigoare si regulamentele interne INCE

Cercetari in domeniul pietei muncii, cregtere economica, integrare europeand;
restructurare economica, studii comparative macroeconomie.

Institutul Nafional de Cercetari Economice "Costin C. Kiritescu’ al Academiei
Roméne, Casa Academiei Roméane, Calea 13 Septembrie nr 13, Sector 5, Bucuresti
Cercetare economica academicd, fundamentala si avansata si aplicativa

iulie 2005 — aprilie 2013

Cercetator stiintific gradul ll si |

Cercetari in domeniul pietei muncii, crestere economica, integrare europeans;
restructurare economica, relatjile industriale si conditiile de munca; evaluarea ex
ante si ex post a diferitelor tipuri de ajutoare de stat;




Numele si adresa angajatorului

Tipul activitatii sau sectorul de
activitate

Perioada

Functia sau postul ocupat
Principalele activitaj si
responsabilitati

Numele si adresa angajatorului

Tipul activitatii sau sectorul de
activitate

Perioada
Functia sau postul ocupat

Principalele activitati si
responsabilitai

Numele si adresa angajatorului
Tipul activitatji sau sectorul de
activitate

Perioada

Functia sau postul ocupat
Principalele activitatj si
responsabilitati

Numele si adresa angajatorului

Tipul activitatjii sau sectorul de
activitate

Perioada

Funciia sau postul ocupat
Principalele activitatj si
responsabilitafj

Numele gi adresa angajatorului
Tipul activitatjii sau sectorul de
activitate

Perioada

Functia sau postul ocupat
Principalele activitatj si
responsabilitai

Numele si adresa angajatorului

Tipul activitatii sau sectorul de
activitate

Functia sau postul ocupat
Principalele activitatj si
responsabilitaj

Institutul de Economie Nationald, Academia Roméana, Calea 13 Septembrie nr 13,

Sector 5, Bucuresti
Cercetare economica fundamentald si avansata; coordonator de proiecte de
cercetare aplicativa la nivel macro si microeconomic

ianuarie 2005 - octombrie 2005

Inspector de concurenta superior

Studii si rapoarte in domeniul concurentei si ajutoarelor de stat; studii de piata,
analiza programe de restructurare i analize piete relevante de produs $i piete
geografice relevante, etc.

Directia Cercetare-Sinteze, Consiliul Concurentei, Piata Presei Libere, nr. 1,
Bucuregti

Cercetare economica aplicata

octombrie 1995 - iunie 2013

Cadru didactic asociat: asistent, sef de lucrari, conferentiar universitar,
profesor universitar
Disciplinele: Macroeconomie, Microeconomie, Analiza economico-financiara

Universitatea Petrol Gaze Ploiesti
Invatamant superior

decembrie 2000 - ianuarie 2005

Cercetator stiinfific gradul Il gi Il
Piata muncii; studii de fezabilitate; analize cost —beneficiu; studii de piata etc.

Institutul de Economie Nationald, Academia Roméana, Calea 13 Septembrie nr 13,
Sector 5, Bucuresti
Cercetare economica fundamentala si avansata

octombrie 1998 - decembrie 2000

Ofiter de credit
Elaborarea de rapoarte si analize periodice privind activitatea de creditare

Banca Comerciala lon Tiriac, Directia de creditare
Intermedieri financiare

1991 - octombrie 1998

Asistent de cercetare, cercetator stiintific, cercetator stiintific gradul Il
Studii si cercetari in urméatoarele domenii: piata muncii; migratja intema si
internationala a fortei de munca; studii comparative macroeconomice; studii de
fezabilitate; invatamant si formarea profesionala a fortei de munc3 efc.

Institutul de Economie Nationald, Academia Romana, Calea 13 Septembrie nr 13,
Sector 5, Bucuresti

Cercetare economica fundamentala si avansata

Conducator de doctorat, Ordin al Ministrului invatamantului (2009)
Indrumare doctoranzi



Numele si adresa angajatorului

Tipul activitatii sau sectorul de
activitate

Educatie gi formare

Perioada

Calificarea / diploma obtinuta
Domenii principale studiate /
competente dobandite

Numele si tipul institutiei de
invatdmant / furnizorului de formare
Nivelul de clasificare a formei de
nvatamént / formare

Perioada

Calificarea / diploma obtinuta
Domenii principale studiate /
competente dobandite

Numele si tipul institutiei de
invatdmant / furnizorului de formare
Nivelul de clasificare a formei de
invatamant / formare

Aptitudini gi competente
personale
Limba(i) matema(e)

Limba(i) stréina(e) cunoscute
Autoevaluare
Nivel european (*)

Limba engleza

Limba spaniola

Competente si abilitati sociale

Institutul National de Cercetari Economice 'Costin C. Kiritescu' al Academiei
Romane

Coordonare doctoranzi, domeniul economic

noiembrie 1995 -aprilie 2001

Doctor in economie
Factori ai competitivitatii muncii in agricultura Romaniei

Institutul National de Cercetari Economice 'Costin C. Kiritescu' al Academiei

Romane, Bucuresti
ISCED 6

septembrie 1987 - iulie 1992

Economist
Economie generala

Academia de Studii Economice, Facultatea de Economie Generala, Bucuresti

ISCED 5

Limba romana

- Comprehensiune |  Vorbit | Seris
Abilititide | Abilitati de citire |  Interactiune Exprimare
_ascultare
‘ ‘ Foart
Foarte bune Foarte bune Foarte bune Foarte bune e
|| | L bune
Bune | | Bune Bune | = Bune Bune

(*) Cadrului european de referintd pentru limbi

Abilitati de mediator: experienta in echipe de lucru compuse din cercetatori,
reprezentanti ai guvernului, sindicate si patronate; experienta in colective mixte
formate din cercetatori, cadre didactice din Tnvatamantul superior, reprezentant] ai
administratiei publice centrale si locale, agentii si organizatii guvernamentale si
neguvemamentale;

Abilitati de comunicare i colaborare interculturala; experienta in participarea in
calitate de coordonator sau membru echipe de lucru la nivel european sub egida
Comisiei Europene - DG Research si DG Employment, European Industrial
Relations Observatory, European Restructuring Monitor, European Working
Conditions Observatory, European Foundation for the Improvement of Working and
Living Conditions, USAID, World Bank, Canadian International Development
Agency efc;



Competente si aptitudini  Abilitaj pentru munca in echipa; experienta in coordonarea si colaborarea in cazul a
organizatorice mai mult de 15 proiecte intemationale si 20 proiecte nationale;

Conducator de doctorat, Academia Roméana - SCOSAAR (din anul 2009);
Director general/secretar stiintific - Institutul National de Cercetari Economice
'Costin C. Kiritescu' (din anul 2006), coordonarea activitatii institutelor, centrelor de
cercetare i activitatii editoriale, activitatea de doctorat; coordonator programe de
cercetare nationale si internationale in faza realizarii propunerilor, obtinerii de
resurse finaciare, implementare, evaluérii periodice si finale;

Coordonator lucrari de licenta si masterat, Universitatea Petrol-Gaze Ploiesti;

Evaluator de proiecte si programe de cercetare: UEFISCDI, FP 6, DG Research,
European Commission; RELANSIN, Universitatea Politehnica Bucuresti, Ministerul
Educatiei si Cercetarii, POSDRU si POCU;

Competente si aptitudini tehnice

Competente si cunostinte de  Competente pentru utilizarea Microsoft Office, Intemet Explorer, PowerPoint etc
utilizare a calculatorului

Alte competente si aptitudini

Membra in colective editoriale
jurnale indexate in baze de date
internationale:

11 — prezent, membra Editorial Board, Romanian Journal of Economic Forecasting,
ISI Thomson, indexata in http://ideas.repec.org/s/rjr/romjef.html;
html, http://econpapers.repec.org/article/rjrromijef/;

19 - prezent, Associate Editor, International Joumal of Sustainable Economies
(IJSEM), publicat de IGI Global, USA, Indexat BDI, ISSN: 2160-9659,
: 2160-9667, http://www.igi-global.com/journal/international-journal-sustainable-

9- prezent, membra in Editorial Board, Western Balkan Journal of the Agricultural
and Rural Development (WBJAERD), editata de Institute of Agricultural
, Belgrade, RS Serbia, Indexat BDI https://www.iep.bg.ac.rs/sr/wbjaerd?2;

membra International Editorial Board, International Journal of Strategic
and Decision Support Systems in Strategic Management, ISSN 1821-
ISSN 2334-6191 (Online), publicat de University of Novi Sad, Faculty of
ics in Subotica, indexat ESCI - Web of Science,
uns.ac.rs/sm/editorial-board.php,

11 - prezent, membra Scientific Board, Working papers of NIER, indexata in
EBSCO, EconPapers, Urlichweb, EconStor, (http://www.workingpapers.ro/);

- prezent, membra Editorial Board, Economic Sciences Series, Buletinul
niversitatii Petrol-Gaze Ploiesti, revista cotata CNCSIS B+, cod CNCSIS 36, revista
EBSCO, EconlLit si DOAJ, nr. crt. reviste BDI 1224-6832,
/Iwww.bulletin.upg-ploiesti.ro/;

- prezent, Analele Universitatii din Oradea — Stiinte Economice, Editura
iversitatii din Oradea, http://steconomice.uoradea.ro (Indexari in Baze de Date
RePEc si DOAJ);

4 - prezent, membra Scientific Board, Journal of Financial and Monetary
(indexatd RePeC, EconPapers);

9 — prezent, membra Editorial Board, Global Economic Observer (indexata DOAJ,
, Cabell s Directory, etc.);



Membrd fin comitete $tiintiﬁce|2020 - prezent, membra Scientific Consultative Board, Research Network on
organizatii, conferinte stiintificeResources Economics and Bioeconomy Association (RebResNet), asociatie

internationale (cele mai recente):

internationald, avand drept obiectiv derularea de cercetari si incheierea de parteneriate
stiintifice in domeniul valorificérii resurselor economice si bioeconomie, reunind 15
institute si facultati/universitati din 10 tari;

Co-Chair conferinta stiinifica internationald "Economic Scientific Research -
Theoretical, Empirical and Practical Approaches” / "Cercetarea stiintifica economica -
abordari teoretice, empirice si practice” — ESPERA, editiile 2013, 2014 (co-editor
volume conferintd, publicate de Elsevier Economics and Finance, indexate IS
Proceedings), editiile 2015, 2016, 2018, 2019 (co-editor volume conferinte, aparute la
editura Peter Lang Academic Publisher si indexate ISI Proceedings); 2020 (co-editor
ivolume,SCIENDO); 2021 (co-editor volume,Springer si SCIENDO);

Honorary board member, International Conference Sustainable Agricuiture And Rural
Development in Terms of the Republic of Serbia Strategic Goals Realization within the
Danube Region - Science and Practice in the Service of Agriculture, Institute of

gricultural Economics, Belgrade, RS Serbia, December 2019,
lhttps:ﬁwww.iep.bg.ac.rs/images/stories/izdanja/T ematski%20Zbornici/Tematski%20zb
omnik%202020.pdf

- Honorary board member, International Scientific Conference Sustainable Agriculture
And Rural Development, Institute of Agricultural Economics, Belgrade, RS Serbia,
December 2020,
hitps://www.iep.bg.ac.rs/images/stories/izdanja/Tematski%20Zbornici/Tematski%20zb
ornik%202021.pdf

Scientific board member, The 3rd International Conference on Resources Economics
and Bioeconomy in Competitive Societies (RebCos’20) under the title Environmental
Challenges, Innovative Technologies and Rural Areas in Digital Era, in Belgrade, RS
Serbia, 19-20 November 2020, hitps://www.shs-
conferences.org/articles/shsconf/pdf/2021 106/shsconf_rebcos2020_01001.pdf

~membra a Comitetului Stiintific al Conferintei stiintifice internationale a Academiei de
Studii Economice a Republicii Moldova (ASEM), "Competitivitate si inovare in

|vE.‘t:cmomi.El cunoasterii’, anual;

\- membra a Comitetului Stiintific al Conferintei Internationale Stiintifico-Practica
"Cresterea economica in conditiile globaliz&rii”, organizaté de Institutul National de
Cercetari Economice, Moldova, anual




Informatii suplimentare
Premii

Membra in foruri stiintifice i
colegii

- 2022, Premiul ,Nicolas Georgescu Roegen” pentru The Romanian Economy. A
Century of Transformation (1918-2018), Peter Lang Academic Publishing Group,
2019, editori; Luminita Chivu, Valeriu loan-Franc, George Georgescu, Jean-Vasile
Andrei;

- 2022, Outstanding Scientist Award by the decision of IKSAD Institute (The Institute
of Economic Development and Social Research) Award Commission for outstanding
scientific performance.

- 2018, Premiul Academiei Romane "Virgil Madgearu” pentru lucrarea
"Descompunerea si recompunerea structurilor industriale din Romania. Repere
strategice”, Centrul de Informare si Documentare Economic&, 2016, autori Luminita
Chivu, Constantin Ciutacu, George Georgescu;

- 2018, Premiul Asociatiei Facultatilor Economice din Roméania 2018 pentru cea mai
buné carte in domeniul economic in anul universitar 2017/2018, pentru lucrarea
"Deindustrialization and Reindustrialization in Romania. Economic Strategy
Challenges”, Editura Palgrave Macmillan, 2017, autori Luminita Chivu, Constantin
Ciutacu, George Georgescu;

- 2018, "ERMBE Best Paper Award in Management and Business Economics, de
catre European Academy of Management and Business Economics, pentru lucrarea
"Typology and density of social services in Romania. Territorial Analysis”,
prezentata la Congresul XXVI! AEDEM, Bucuresti, 4-5 septembrie 2018;

- Luminita Chivu, Andrei Jean-Vasile et al. , premierea rezultatelor cercetarii
UEFISCDI, competitia PRECISI_2020, pentru articolul, " The Impact of Agricultural
Performance on Foreign Trade Concentration and Competitiveness: Empirical
Evidence From Romanian Agriculture” Journal of Business Economics and
Management, Vol. 21/2020, tip premiere: 1. Science Citation Index Expanded si
Social Sciences Citation Index; criteriul de incadrare: Factor de impact; domeniul
stiintific: 10. Stiinte sociale si economice; zona incadrare a revistei, conform
pachetului de informatii : Zona Galben3;

- Constantin Ciutacu, Luminita Chivu, Andrei Jean Vasile Premiul Competitie
PRECISI2017- Premierea rezultatelor cercetérii — articole UEFISCDI, pentru
articolul: "Land grabbing: A review of extent and possible consequences in
Romania, data publicarii articolului in revista: 01/03/2017; denumirea revistei: LAND
USE POLICY; ISSN: 0264-8377; tip premiere: 1. Science Citation Index Expanded
si Social Sciences Citation Index; criteriul de incadrare; Factor de impact; domeniul
stiintific: 10. Stiinte sociale si economice; zona incadrare a revistei, conform
pachetului de informatii : Zona Rosie;

- Trofeul si Diploma de Excelentd ,Personalitatea Anului pentru o Roméanie
Europeand”, Eurolink- Casa Europei, pentru a recompensa activitatea stiintifica si ca
manager al celui mai important institut de cercetéri economice din Romania, precum
si pentru capacitatea de a replasa in centrul atenfiei importanta conectarii dintre
rezultatele reflectiei economice cu regandirea strategica asupra depasirii crizei
financiar-economice, mai cu seama prin implicarea in proiecte de cooperare
europeana si internationala a institutelor membre din cadrul Academiei Romane, cu
ocazia celei de a 10 editji a evenimentului anual Ziua Europeana a Concurentei si
Competitivitatii in Roméania (2014);

- Membra in Consiliul de Coordonare a Cercetérii Stiintifice in Academia Romana,
organism consultativ al Prezidiului Academiei Romane (2022-prezent);

- Membra in Comisia permanenté 3 - Stiinte sociale, Colegiul Consultativ pentru
Cercetare Dezvoltare, [novare (CCCDI) ~ Ordin al ministrului cercetarii, inovarii si
digitalizérii nr. 498/07.09.2021 - in prezent,

- Membra a Consiliului Statistic National (2014-2016);

- Membr in Grupul tehnic de lucru pentru elaborarea strategiei pentru bioeconomie
- Ordinul ministrului agriculturii si dezvoltarii rurale nr. 191/13.08.2021 - in prezent;

- Membra in Comitetul Director al Asociatiei Facultatilor Economice din Romania
(2018 - in prezent);

- Membra in structura parteneriala a Prog perational Tranzitie Justa 2021-
2027, expert - repre?entant al Academiei 2020-in prezent);
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-Membr in Comitetul de Monitorizare al Programului Operational de Tranzitie Justa
(POTJ), reprezentant al Academiei Roméne (2023-);

- Membru supleant in Comitetul de Monitorizare al Programului Operational
Dezvoltare Durabila (2023-);

- Membra in Consiliul Stiintific aferent Evaluérii POCU — Ocupare Asistenta tehnicé
pentru sustinerea capacitatii de evaluare”, Ministeruf Dezvoltarii Regionale,
Administratiei Publice si Fondurilor Europene, Programul Operational Asistenta
Tehnica 2014-2020 (2019-2021);

Membra a Comitetului de Monitorizare a Programului Operational Capacitate
Administrativa (2014-2015);

- Membra a Comisiei Nationale de fundamentare a Planului national de aderare a
Romaéniei la zona euro (2018);

- Membré in comisia de jurizare a concursului ,Costin Murgescu” , organizat de
Fondul de Garantare a Depozitelor Bancare (2020-2022);

- Membra in Comitetul Director al Asociatiei Comitetului National Romén — Consiliul
Mondial al Energiei, din 2019; titlu de membru onorific pentru experienta si
cunostintele dovedite prin care si-a castigat un prestigiu si recunoagtere in domeniul
energiei (2014);

- Membré in Consiliul Stiintific al entitatii de inovare si transfer tehnologic Prahova
cu Hidrogen - Centrul de Excelentd PH2 - CE, rezultat al asocierii intre Consiliul
Judetean Prahova, Institutul National de Cercetéri Economice "Costin C. Kiritescu”
(INCE), Institutul National pentru Tehnologii Criogenice si Izotopice (ICSI) si
Universitatea de Petrol si Gaze Ploiesti (UPG) (2022-prezent);

- Nominalizata in prima editie a Enciclopediei personalitafilor din Roménia Whos
Who, 2006; - Nominalizata in Dictionarul personalitafilor din Romania, 2013 - 2020.
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de Economie Comparata si Consens, Academia Romana, Editura Expert, Bucuresti, 2002 (272 pag.), ISBN 973-8177-
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2) Carti si capitole in carti
2a) Carti si capitole in carti publicate in edituri din strainatate (cu ISBN)

1. Luminita Chivu, Marius Constantin, Donatella Privitera, Jean Vasile Andrei, capitolul LAND GRABBING,
LAND USE, AND FOOD EXPORT COMPETITIVENESS: BIBLIOMETRIC STUDY OF A PARADIGM SHIFT (143-
164), in cartea "Shifting Patterns of Agricultural Trade”, editori Erokhin V., Tianming G., Andrei J.V., Springer, 2021,
552 p., ISBN: 978-981-16-3262-4;

2. Jean Vasile Andrei, Luminifa Chivu, Marius Constantin, Jonel Subi¢, capitolul ECONOMIC ASPECTS OF
INTERNATIONAL AGRICULTURAL TRADE AND POSSIBLE THREATS TO FOOD SECURITY IN THE EU-27: A
SYSTEMATIC STATISTICAL APPROACH (229-261), in cartea "Shifting Patterns of Agricultural Trade", editori Erokhin
V., Tianming G., Andrei J.V., Springer, 2021, 552 p., ISBN: 978-981-16-3262-4;

3. Luminita Chivu, Constantin Ciutacu, George Georgescu, DEINDUSTRIALIZATION AND
INDUSTRIALIZATION IN ROMANIA , Palgrave Macmillan, ISBN: 978-3-319-65753-0, 2017,
https://link.springer.com/book/10.1007%2F978-3-319-65753-0

4. Luminita Chivu, Marius Constantin, Donatella Privitera, Jean Vasile Andrei (2021).LAND GRABBING,
LAND USE, AND FOOD EXPORT COMPETITIVENESS: BIBLIOMETRIC STUDY OF A PARADIGM SHIFT. In:
Erokhin V., Tianming G., Andrei J.V. (eds) Shifting Patterns of Agricultural Trade. Springer, Singapore.
https://doi.org/10.1007/978-981-16-3260-0 6
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6. Luminita Chivu, Constantin Ciutacu, Raluca Dimitriu, Tiberiu Ticlea THE IMPACT OF LEGISLATIVE
REFORMS ON INDUSTRIAL RELATIONS IN ROMANIA, International Labour Office, Industrial and Employment
Relations Department ; ILO DWT and Country Office for Central and Eastern Europe, 2013, ISBN 978-92-2-127598-5
si ISBN 978-92-2-127599-2 (web pdf) (http://www.ilo.org/wecmsp5/groups/public/—-europe/---ro-geneva/---sro-
budapest/documents/publication/wcms_219711.pdf);

7. Luminita Chivu, Constantin Ciutacu, Raluca Dimitriu, Tiberiu Ticlea IMPACTUL REFORMELOR
LEGISLATIVE ASUPRA RELATIILOR INDUSTRIALE DIN ROMANIA, International Labour Office, Industrial and
Employment Relations Department ; ILO DWT and Country Office for Central and Eastern Europe, 2013, ISBN 978-
92-2-827598-8 si ISBN 978-92-2-827599-5 (web pdf) (http:/www.ilo.org/public/libdoc/ilo/2013/482716.pdf);

8. Constantin Ciutacu, Luminifa Chivu, ANTICIPATING AND MANAGING RESTRUCTURING — NATIONAL
BACKGROUND PAPER ROMANIA, 27 National Seminar on Restructuring , International Training Center-Intemational
Labour Office, European Commisssion/DG Employment, Social Affairs and Equal opportunities, 2010, (84 pag.),;

7. Constantin Ciutacu, Luminita Chivu, ANTICIPAREA §I| MANAGEMENTUL RESTRUCTURARII -
RAPORT NATIONAL ROMANIA, 27 Seminarii nationale privind restructurarea , Intemational Training Center-
International Labour Office, Comisia Europeana, DG Ocuparea fortei de munca, afaceri sociale si egalitatea de sanse,
2010, (84 pag.);

9. Constantin Ciutacu, Luminita Chivu, QUALITY OF WORK AND EMPLOYMENT IN ROMANIA, European
Foundation for the Improvement of Living and Working Conditions, Ireland, Dublin, 2007, (92 pag.),
https://www.eurofound.europa.eu/publications/report/2007/romania/working-conditions/quality-of-work-and-
employment-in-romania;




10. Constantin Ciutacu, Luminifa Chivu, CALITATEA MUNCII $I A OCUPARII IN ROMANIA, European
Foundation for the Improvement of Living and Working Conditions, Ireland, Dublin, 2007, (91 pag.),
htips://www.eurofound.europa.eu/publications/report/2007 /romania/working-conditions/quality-of-work-and-
employment-in-romania;

11. Luminita Chivu, Constantin Ciutacu, Diana Preda, INDUSTRIAL RELATIONS IN AGRICULTURE,
European Foundation for the Improvement of Living and Working Conditions, Ireland, Dublin, 2005, (55 pag.)
http://www.eurofound.europa.eulobservatories/eurwork/comparative-information/industrial-relations-in-agriculture;

12. Luminifa Chivu, Constantin Ciutacu, Diana Preda, RELATIILE INDUSTRIALE IN AGRICULTURA,
European Foundation for the Improvement of Living and Working Conditions, Ireland, Dublin, 2005, (55 pag.)
http://www.eurofound.europa.eu/observatories/eurwork/comparative-information/industrial-relations-in-agriculture;

13. Luminita Chivu (membru in colectivul de autori), INDUSTRIAL RELATIONS DEVELOPMENTS IN
EUROPE 2003, European Foundation for the Improvement of Living and Working Conditions, European Commission,
Directorate General for Employment and Social Affairs, Luxemburg: Office for Official Publications of the European
Communities, Bruxelles, 2004, (101 pag.) ISBN-10: 9289702591, ISBN-13: 978-9289702591;

2b) Carti i capitole in carti publicate in edituri nationale (cu ISBN)
Carti publicate in edituri nationale

1. Jean-Vasile Andrei, Luminita Chivu, Valeriu loan-Franc, Violeta Sima, PRACTICI $I EXIGENTE iN
SCRIEREA LUCRARILOR STIINTIFICE Editura Expert, Bucuresti, 2020;

2, Madalina Racovitan, Luminita Chivu (coord.) Claudia Stan, Elena Vizireanu, George Georgescu, Sorin
Dinu, Sorin Cace, Irina Bancescu PIATA MUNCII IN ROMANIA. REPERE CANTITATIVE S| CALITATIVE PRIVIND
DEFICITELE DE FORTA DE MUNCA, Centrul de Informare si Documentare Economica, Bucurestl 2019 (477 pages);

3. Luminita Chivu, Simona Poladian, Valeriu loan Franc, Napoleon Pop, CONVERGENTA ECONOMICA S
MONETARA A ROMANIEI CU UNIUNEA EUROPEANA. UN DEMERS NECESAR. ETAPA | 2018, Centrul de
Informare si Documentare Economica, Bucuresti, 2019 (542 pagini);

4. Luminita Chivu, Constantin Ciutacu, George Georgescu, DESCOMPUNEREA $| RECOMPUNEREA
STRUCTURILOR INDUSTRIALE. REPERE DE STRATEGIE, Centrul de Informare si Documentare Economica, ISBN
978-973-159-195-7, Bucuresti, noiembrie 2016 (217 pag.);

5, Constantin Ciutacu, Luminita Chivu, CALITATEA MUNCII SI A OCUPARII IN ROMANIA, Editura Expert,
Bucuresti, 2008 (88 pag.), ISBN 978 - 973 - 618 - 142 - 9;

6. Constantin Ciutacu, Luminita Chivu, QUALITY OF WORK AND EMPLOYMENT IN ROMANIA, Editura
Expert, Bucuresti, 2008 (85 pag. ), ISBN 978-973-618-143-6;

7. Constantin Ciutacu, Luminita Chivu, EVALUARI SI ANALIZE ECONOMICE ALE AJUTOARELOR DE
STAT. DEFINIRE. POLITICI. REZULTATE, Editura Expert, Bucuresti, 2006, (142 pag.), ISBN 973-618-087-5;

8. Luminita Chivu, Constantin Ciutacu, Valeriu loan Franc, AGRICULTURA INTRE RESTRICTIILE
COMERCIALE GLOBALE SI POLITICILE COMUNITARE, Centrul de Economie Comparata si Consens, Academia
Romané, Editura Expert, Bucuresti, 2003 (116 pag.), ISBN 973-618-013-1;

9. Luminita Chivu, Constantin Ciutacu, MODELE DE AGRICULTURA SI POLITICI AGRICOLE, Centrul de
Informare si Documentare Economica, Bucuresti, 2003 (34 pag.), ISBN 973-85953-5-7;

10. Luminita Chivu, Constantin Ciutacu, COMPETITIVITATEA AGRICULTURII SI INTEGRAREA iN
UNIUNEA EUROPEANA, Centrul de Informare si Documentare Economica, Bucuresti, 2003 (97 pag.), grant al
Comunitafii Europene B7-030-Z2Z0 24.03.08.15;

11. Luminita Chivu, COMPETITIVITATEA IN AGRICULTURA — ANALIZE S| COMPARATII EUROPENE,
Centrul de Economie Comparata si Consens, Academia Romana, Editura Expert, Bucuresti, 2002 (272 pag.), ISBN
973-8177-06-5;




12. Luminita Chivu, Constantin Ciutacu, Victor Platon, THE IMPACT OF TRANSPOSING EU
ENVIRONMENT PROTECTION STANDARDS ON INDUSTRIAL POLLUTION TO ROMANIA - IMPACTUL
IMPLEMENTARII IN ROMANIA A STANDARDELOR UE PENTRU PROTECTIA MEDIULUI INCONJURATOR CU
PRIVIRE LA POLUAREA INDUSTRIALA, PRE-ACCESSION IMPACT STUDIES, Proiect RO 9907-02-01, Institutul
European din Roménia, Bucuresti, 2002 (35 pg.), Editie bilingva (roména/engleza).

Capitole in carti publicate in edituri nationale

1. Luminita Chivu, George Georgescu. VULNERABILITATI ALE PIETEI MUNCII S| OCUPARIIIN
CONTEXTUL PANDEMIE!I COVID-19. POSIBILE SOLUTI, in vol. "Pandemia — Constrangeri si oportunita]
economice”, acad. Bogdan C. Simionescu (coord.), Editura Academiei Roméne, Bucuresti, 2021;

2. Luminita Chivu, Vasile Preda (coord.), MATEMATICA A SISTEMELOR DINAMICE
COMPLEXE. APLICATII PRACTICE IN CONTEX [EI COVID-19, in vol. "Pandemia — Constrangeri gi
oportunitati economice”, acad. Bogdan C. Simionescu (coord.), Editura Academiei Roméne, Bucuresti, 2021;

3. Luminita Chivu, PUNCTELE TARI S| PUNCTELE SLABE ALE ROMANIEI IN PRIVINTA STARII
ECONOMICE S| SOCIALE - REPERE COMPARATIVE CU STATE MEMBRE ALE UE, in volumul "Modelul economic
roméanesc in Uniunea Europeana. Roméania-orizont 2040", Editura Economica, Bucuresti, 2021;

4. Luminita Chivu, ARHITECTURA INTREPRINDERILOR INDUSTRIALE IN ROMANIA 1918-2018, in:
ECONOMIA ROMANIEI DUPA MAREA UNIRE, VOL. Il - ECONOMIA SECTORIALA, Editura Academiei Roméne,
Bucuresti, 2018 (34 pag.);

5. Luminita Chivu, Valeriu loan- Franc, CERCET NTIFICA ECONOMICA ACADEMICA IN
ROMANIA 1918- 2018 in: ECONOMIA ROMANIEI DUPA NIRE VOL. Il - ECONOMIA SECTORIALA,
Editura Academiei Romane, Bucuresti, 2018 (60 pag.);

6. Chivu Luminita, (membru in colectivul de autori) PROIECT 3 SECURITATE Sl EFICIENTA ENERGETICA
(coordonator prof. dr. Filip Carlea), in cadrul volumului STRATEGIA DE DEZVOLTARE A ROMANIEI IN URMATORI!
20 DE ANI- Sumar Executiv, Coord. Acad. lonel Valentin Viad, http://www.acad.ro/bdar/strategiaAR/doc14/Strategia-
SumarExecutiv.pdf, ISBN 978-973-27-2768-3, Editura Academiei Roméane, 2017 (pg. 17-33);

7. Chivu Luminita, (membru in colectivul de autori) PROIECT 3 SE Sl EFICIENTA E
(coordonator prof. dr. Filip Carlea), in cadrul volumului ST 'ATEGIA DE DE A ROMANIEI IN
20 DE ANI- Sinteza, Coord. Acad. lonel Valentin Viad, http://www.acad.ro/bdar/strategiaAR/doc14/Strategia-
Sinteza.pdf, ISBN 978-973-27-2756-0, Editura Academiei Roméane, 2017 (pg. 107-152);

8. Chivu Luminita, (membru in colectivul de autori) PROIECT 3 SECURITATE SI EFICIENTA ENERGETICA
- Indicatori strategici si scenarii de evolutie a sectorului energetic (coordonator prof. dr. Flllp Carlea) in cadrul
volumului STRATEGIA DE DEZVOLTARE A ROMANIEI IN URMATORI! 20 DE ANI- Volumul I1l-2, Coord. Acad. lonel
Valentin Vlad, http://www.acad.ro/bdar/strategiaAR/doc13/Strategialll_2.pdf, ISBN 978-973-27-2737-9, Editura
Academiei Romane, 2016 (pg. 161-200);

9. Chivu Luminita, (membru in colectivul de autori) PROIECT 3 SE S EFICIENTA E
(coordonator prof. dr. Filip Cérlea), in cadrul volumului ST ATEGIA DE DE A ROMANIEI IN
20 DE ANI- Volumul 1ll-1, Coord. Acad. lonel Valentin Viad
http://www.acad.ro/bdar/strategiaAR/doc13/Strategialll.pdf, ISBN 978-973-27-2706-5, Editura Academiei Roméane,
2016 (pg. 143-198);

10. Chivu Luminita, (membru in colectivul de autori) PROIECT 3 SECURITATE S| EFICIENTA ENERGETICA
(coordonator prof. dr. Filip Cérlea), in cadrul volumului STRATEGIA DE DEZVOLTARE A ROMANIEI N URMATORII
20 DE ANI- Volumul II, Coord. Acad. lonel Valentin Vlad, http://www.acad.ro/bdar/strategiaAR/doc12/Strategiall.pdf,
ISBN 978-973-27-2615-0, Editura Academiei Romane, 2016 (pg. 95-120);

11. Chivu Luminita, (membru in colectivul de autori) PROIECT 3 SECURITATE $I EFICIENTA ENERGETICA
(coordonator prof. dr. Filip Cérlea), in cadrul volumului STRATEGIA DE DEZVOLTARE A ROMANIEI IN URMATORII
20 DE ANI - Volumul |, Coord. Acad. lonel Valentin Vlad, hitp://www.acad.ro/bdar/strategiaAR/doc11/Strategia.pdf,
ISBN 978-973-27-2556-6, Editura Academiei Romane, 2015 (pg. 113-146);
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12. Constantin Ciutacu, Luminita Chivu AGRICULTURA ROMANIE| IN CONTEXT EUROPEAN, in vol.
"Agricultura, domeniu strategic pentru securitatea si siguranta alimentara”, coord. Acad. Cristian Hera, Editura
Academiei Roméane, Bucuresti, 2013;

13. Luminita Chivu, capitol in lucrarea CAPITALUL UMAN S| PERFORMANTA ECONOMICA, coord. Florin
Marius Pavelescu, Editura Expert, Bucuresti, ISBN, 978-973-7885-91-3, (124 pag), 2007.

_14. Luminita Chivu, capitol in lucrarea EVALUARI ALE GRADULUI DE PREGATIRE AL FIRMELOR
ROMANESTI IN VEDEREA INTEGRARII IN UNIUNEA EUROPEANA, coord. Florin Marius Pavelescu, Editura Expert,
ISBN, 978-973-159-000-4, (191 pag), 2007.

15. Luminita Chivu (membru i ul de autori), capitolul EVOLUTIA PRETURILOR INTERNE S
INTERNATIONALE PENTRU UNELE PRIME S| PRODUSE DE BAZA,(66 pag.), in INFLATIA IN ROMANIA,
Editura Expert, Bucuresti, 2005 (250 pag.), ISBN 973-618-074-3;

fa Chivu (membru in colectivul de auton) capitolul ANALIZA RETROSPECTIVA ETAPIZATA A

FACT TERMINANTI Al INFLATIEL(16 pag.), in INFLATIA IN ROMANIA, Editura Expert, Bucuresti, 2005
(250 pag.), ISBN 973-618-074-3;

17. Luminita Chi colectivul de autori), ROMANIA S| REPUBLICA MOLDOVA. POTENTIALUL
COMPETITIV AL ECON ONALE. POSIBILITATI DE VALORIFICARE PE PIATA INTERNA,

EUROPEANA SI MONDIALA, Centrul de Informare si Documentare Economic si Expert, Bucuresti, 2004, ISBN 973-
618-028-x;

18. Luminita Chivu (membru in colectivu , cap N FATA UNEI MARI DILEME -
SOCIETATEA INFORMATIONALA VERSUS SU LATI n Societatea informationala —
societatea cunoasterii, Editura Expert, Bucuresti, 2001 (541 pag.), ISBN 973-8177-42-1;

19. Luminita Chivu, capitolul BLOCAJE ALE EDUCATIEI Sl FORMARII PROFESIONALE INITIALE S
CONTINUE, in BLOCAJE IN ECONOMIA DE TRANZITIE A ROMANIEI, Editura Tehnic, Bucuregti, 1997 (321 pag.),
ISBN 973-31-1032-0;

20. Luminita Chivu, ASPECTE RECENTE PRIVIND POLITICA DE PRETURI IN AGRICULTURA
COMUNITARA, in PROCESE FINANCIAR-MONETARE ALE TRANZITIEI: PROCESE $I DILEME, Institutul de
Cercetéri Financiare si Monetare Victor Slavescu, Editura Alpha, Buzau, 1996;

21, Luminita Chivu, capitolul FORMAREA PROFESIONALA - MECANISM AL FLEXIBILIZARII PIETEI
MUNCII, in PIATA MUNCII. OCUPARE. FLEXIBILITATE. DEZVOLTARE UMANA, Institutul de Economie Natjonala,
Bucuresti, 1994 (265 pag.);

22. Lumin capitol DIU DE INSTRUCTIE - INDICATOR SINTETIC ,AL CALITA]’II
RESURSELOR U COOR TEGICE ALE DEZVOLTARII PIETEI MUNCII IN ROMANIA,
Institutul de Economie Natjonala, Bucuresti, 1994 (300 pag.);

23. Luminita Chivu, capitolul SALARIUL MINIM, in PIATA MUNCII IN ROMANIA. MECANISME SI POLITICI
DE OCUPARE S| COMBATERE A SOMAJULUI IN PERIOADA DE TRANZITIE, Institutul de Economie Natjonala,
Bucuresti, 1992 (350 pag.);

24. Luminita Chivu (membru in colectivul de autori), IERARHIZAREA PRIORITATILOR DE DEZVOLTARE
AGRICOLA S| RURALA IN ROMANIA. INFLUENTELE NOIl REFORME A POLITICII AGRICOLE COMUNITARE;
SETTING THE DEVELOPMENT PRIORITIES FOR ROMANIAN AGRICULTURE AND RURAL SECTOR: THE
IMPACT OF THE NEW COMMON AGRICULTURAL POLICY REFORM, Studii de impact Il, Editje bilingva
(roména/engleza), Institutul European din Romania, Bucuresti, 2004 (287 pag, din care 146 romana, 141 pag.
engleza), ISBN 973-7736-13-3;

25. Luminlta Chivu (membru In colectivul de autor), DIRECTII DE CONSTRUCTIE A POLITICILOR
AGRICOLE ROMANESTI SI A CELOR COMUNITARE, Centrul de Informare si Documentare Economica, Probleme
economice nr. 119/2004, Bucuregti, ISBN 973-7940-62-8;

26. Luminita Chivu (membru in colectivul de autori), OCUPAREA S| SOMAJUL IN ROMANIA, Centrul de
Informare i Documentare Economica, Bucuresti, 2002 (102 pag.), ISBN 973-8544-3-4;
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27. Luminita Chivu (membru n colectivul de autori), ROMANIA SI MODELUL EUROPEAN DE
AGRICULTURA S| DEZVOLTARE RURALA, Centrul de Informare si Documentare Economica, Bucuresti, 2002 (25
pag.), ISBN 973-85844-4-2;

_28. Luminita Chivu (membru in colectivul de autori) COSTURI $I BENEFICII ALE ADOPTARII DE CATRE
ROMANIA A LEGISLATIEI EUROPENE DE PROTECTIA MEDIULUI, Centrul de Informare si Documentare
Economicé, Bucuregti, 2002 (50 pag.), ISBN 973-85934-4-1;

29, Luminita Chivu (membru in colectivul de autori), FONDUL DE MEDIU IN ROMANIA (THE
ENVIRONMENTAL FUND IN ROMANIA), Romanian Academic Society. Romanian Center for Public Policy, Bucuresti,
2001;

30. Luminita Chivu, SALARIUL MINIM, Revista Raporturi de Munca, Bucuresti, 1998;

31. Luminifa Chivu, INSTITUTIILE PIETEI MUNCII, Probleme economice nr. 35-36, CIDE, Bucuresti, 1997;

32. Luminita Chivu (membru in colectivul de autori) EVALUAREA CAPITALULUI UMAN TN ROMANIA, Editura
SOREC, Bucuresti, 1997 (290 pag.), ISBN 973-0-00368-8;

33. Luminita Chivu (membru in colectivul de autori) AGENTIA NATIONALA PENTRU OCUPARE $I
FORMARE PROFESIONALA - INSTITUTIE PUBLICA TRIPARTITA DE GESTIUNE A CAPITALULUI UMAN, Editura
Tehnica, Bucuresti, 1996 (209 pag.).

34. Luminita Chivu, DEZVOLTAREA CAPITALULUI UMAN - SUPORT AL PROMOVARII CONCERTATE A
INTERESELOR NATIONALE $I INDIVIDUALE, Economistul, nr. 648, Bucuresti, 1995;

35. Luminita Chivu, ASPECTE ALE FORMARII PROFESIONALE A ADULTILOR, Revista Muncé si Progres
Social, nr. 3, Institutul de Cercetari in Domeniul Muncii si Protectiei Sociale, Bucuresti, 1994;

36. Luminita Chivu, EVALUARI CALITATIVE ALE SERVICIULUI DE INVATAMANT, Revista Munci si
Progres Social, nr. 4, Institutul de Cercetari in Domeniul Muncii si Protectiei Sociale, Bucuregti, 1993;

37. Luminita Chivu, SISTEMUL DE INVATAMANT. POSIBILE REFLECTII IN CONTEXTUL TRANZITIEI,
Revista Romana de Economie, nr.1, Bucuresti, 1993;

38. Luminita Chivu, FORMAREA PROFESIONALA S| FLEXIBILITATEA PIETEI MUNCII. ABORDARI
TEORETICE, Revista de Economie, nr. 2, lasi, 1993.

2c) Carti litografiate si in format electronic
1. Luminita Chivu, Constantin Ciutacu, George Georgescu DEINDUSTRIALIZATION AND

INDUSTRIALIZATION IN ROMANIA, Palgrave Macmillan, 2017, ISBN: 978-3-319-65753-0,
https://link.springer.com/book/10.1007%2F978-3-319-65753-0

2. Jean-Vasile Andrei, Luminita Chivu, Valeriu loan-Franc, Violeta Sima, PRACTICI S| EXIGENTE iN
SCRIEREA LUCRARILOR STIINTIFICE Editura Expert, Bucuresti, 2020,
https://www.researchgate. neﬂpublucatlon!343336664 PRACTICI S| EXIGENTE IN SCRIEREA LUCRARILOR_STII
NTIFICE;

3. Madalina Racovitan, Luminita Chivu (coord.) Claudia Stan, Elena Vizireanu, George Georgescu, Sorin
Dinu, Sorin Cace, Irina Bancescu PIATA MUNCII IN ROMANIA. REPERE CANTITATIVE S| CALITATIVE PRIVIND
DEFICITELE DE FORTA DE MUNCA, Centrul de Informare si Documentare Economica, Bucurest| 2019 (477 pages),
http://www.cide. ro/Piata%20muncii%20din%20Romania. pdf.

4. Luminita Chivu, Constantin Ciutacu, George Georgescu, DESCOMPUNEREA $I RECOMPUNEREA
STRUCTURILOR INDUSTRIALE. REPERE DE STRATEGIE, Centrul de Informare si Documentare Economicé, ISBN
978-973-159-195-7, Bucuresti, noiembrie 2016 (217 pag.), http://www.cide.ro/Chivu+Ciutacu+Georgescu%20-
%20Descompunerea.pdf;

5. Luminita Chivu, Constantin Ciutacu, Raluca Dimitriu, Tiberiu Ticlea, THE IMPACT OF LEGISLATIVF
REFORMS ON INDUSTRIAL RELATIONS IN ROMANIA, International Labour Office, Industrial and Employment
Relations Department ; ILO DWT and Country Office for Central and Eastern Europe, 2013, ISBN 978-92-2-127598-5
si ISBN 978-92-2-127599-2 (web pdf) (http://www.ilo.org/wemsp5/groups/public/-—-europe/---ro-geneva/-—sro-
budapest/documents/publication/wecms_219711.pdf);
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6. Luminifa Chivu, Constantin Ciutacu, Raluca Dimitriu, Tiberiu Ticlea, IMPACTUL REFORMELOR
LEGISLATIVE ASUPRA RELATIILOR INDUSTRIALE DIN ROMANIA, International Labour Office, Industrial and
Employment Relations Department ; ILO DWT and Country Office for Central and Eastern Europe, 2013, ISBN 978-
92-2-827598-8 si ISBN 978-92-2-827599-5 (web pdf) (http://www.ilo.org/public/libdoc/ilo/2013/482716.pdf);
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BACKGROUND PAPER ROMANIA, 27 National Seminar on Restructuring , International Training Center-Intemational
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http://www.eurofound.europa.eu/sites/default/files/ef files/pubdocs/2007/37/ro/1/ef0737ro.pdf;
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European Foundation for the Improvement of Living and Working Conditions, Ireland, Dublin, 2005, (55 pag.)
http://www.eurofound.europa.eu/observatories/eurwork/comparative-information/industrial-relations-in-agriculture;

3) Articole/studii in extenso publicate in reviste cotate ISI cu factor de impact;
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Mircea (2022), INVESTIGATING THE DIGITAL CONVERGENCE IN EUROPEAN UNION: AN ECONOMETRIC
ANALYSIS OF PITFALLS AND PIVOTS OF DIGITAL ECONOMIC TRANSFORMATION, Economic Research-
Ekonomska Istrazivanja, Routledge, doi: 10.1080/ 1331677X.2022.2142814;
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Dumitru (2022), A SHORT REVIEW ON EUROPEAN DEVELOPMENTS IN AGRICULTURAL OUTPUT PRICE
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Agriculture, Volume 69, Issue 1, pag. 107-117, doi: 10.5937/ekoPolj2201107R;

3. Erokhin Vasilii, Gao Tianming, Chivu Luminita, Andrei Jean Vasile (2022), FOOD SECURITY IN A FOOD
SELF-SUFFICIENT ECONOMY: A REVIEW OF CHINA'S ONGOING TRANSITION TO ZERO HUNGER STATE,
Agricultural Economics, Czech Academy of Agricultural Sciences;

4. Jean Vasile Andrei, Luminita Chivu et al. (2021). BUSINESS DEMOGRAPHY AND ECONOMIC GROWTH:
SIMILARITIES AND DISPARITIES IN 10 EUROPEAN UNION COUNTRIES, Journal of Business Economics and
Management, 22(5), 1160-1188. https://doi.org/10.3846/jbem.2021.15067, WOS:000622686400001;

5. Andrei Jean Vasile, Balacescu Aniela, Chivu Luminita, Gogonea Rodica Manuela, Patrascu Aurelia,
Zaharia Marian (2021), WATER PRODUCTIVITY, EXPLOITATION AND FOOTPRINT: OBSOLETE CONCEPTS OR
REPRESENTATIVE TOOLS IN UNDERSTANDING EUROPEAN ENVIRONMENTAL POLICY?, Applied Ecology and
Environmental Research 19(3):2541-2564, http://aloki.hu/indvol19_3.htm, WOS:000656752900006

6. Andrei Jean Vasile, Popescu H. Gheorghe, Nica Elvira, & Chivu Luminita. (2020). THE IMPACT OF
AGRICULTURAL PERFORMANCE ON FOREIGN TRADE CONCENTRATION AND COMPETITIVENESS:
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7. Chivu, Luminita, Andrei, J.V., Zaharia, M., Gogonea, R.-M.(2020), A REGIONAL AGRICULTURAL
EFFICIENCY CONVERGENCE ASSESSMENT IN ROMANIA - APPRAISING DIFFERENCES AND
UNDERSTANDING POTENTIALS, Land Use Policy, 99, 104838, Factor de impact: 3,682,
https://doi.org/10.1016/j.landusepol.2020.104838;

8. Irina Bancescu, Luminita Chivu, Vasile Preda, Miguel Puente-Ajovin, Arturo Ramos (2019),
COMPARISONS OF LOG-NORMAL MIXTURE AND PARETO TAILS, GB2 OR LOG-NORMAL BODY OF
ROMANIA'S ALL CITIES SIZE DISTRIBUTION, Physica A: Statistical Mechanics and its Applications, Volume 526, 15
July 2019, 121017,

9. Luminita Chivu, LOCAL ENTREPRENEURSHIP AND SOCIAL SERVICES IN ROMANIA. TERRITORIAL
ANALYSIS (2019) , European Research on Management and Business Economics, Volume 25, Issue 2, May-August
2019, Pages 79-86, https://doi.org/10.1016/j.iedeen.2019.04.001.

10. Andrei Jean, lon Raluca Andreea, Chivu Luminita, Pop Ruxandra Eugenia, Marin Ancuta. (2019).
INVESTIGATIONS ON FARMERS' WILLINGNESS TO ASSOCIATE AND JOIN IN ENVIRONMENTAL
RESPONSIBLE SHORT SUPPLY CHAIN IN ROMANIA, Applied Ecology and Environmental Research, 17(2), 1617-
1639. ISSN: 1589-1623, eISSN: 1785-0037, 2019WOS:000462830400011,
http://www.aloki.hu/pdf/1702 16171639.pdf

11. Constantin Ciutacu, Luminita Chivu, Andrei Jean Vasile (2017), LAND GRABBING: A REVIEW OF
EXTENT AND POSSIBLE CONSEQUENCES IN ROMANIA, Elsevier - Land Use Policy (Volume 62, Pages 143-150);

12. Constantin Ciutacu, Luminita Chivu, Andrei Jean Vasile (2015), SIMILARITIES AND DISSIMILARITIES
BETWEEN THE EU AGRICULTURAL AND RURAL DEVELOPMENT MODEL AND ROMANIAN AGRICULTURE.
CHALLENGES AND PERSPECTIVES, Elsevier - Land Use Policy, (Volume 44, Pages 169-176);

13. Constantin Ciutacu, Luminita Chivu, Raluca lorgulescu (2009), THE GLOBAL FINANCIAL CRISIS:
MANAGEMENT OF DEFICITS AND DEBTS, Amfiteatru Economic Journal, nr. 3/2009, ISSN 1582 — 9146;

4) Articole/studii in extenso, publicate in reviste sau conferinte indexate ISI (fara factor de impact);

1. Chivu Luminita, Georgescu George (2022), 30 YEARS OF INSPIRING ACADEMIC ECONOMIC
RESEARCH. FROM THE TRANSITION TO A MARKET ECONOMY TO THE INTERLINKED CRISES OF 21ST
CENTURY - FOREWORD, Sciendo De Gruyter, 22 aprilie, 2022 doi: https://doi.org/10.2478/9788366675261-001;

2. Jean Vasile Andrei, Luminita Chivu, lleana Georgiana Gheorghe, Aleksandar Grubor, Teodor Sedlarski,
Violeta Sima, Jonel Subic, Mile Vasic, SMALL AND MEDIUM-SIZED ENTERPRISES, BUSINESS DEMOGRAPHY
AND EUROPEAN SOCIO-ECONOMIC MODEL: DOES THE PARADIGM REALLY CONVERGE?, Journal of Risk and
Financial Management, Volume 14 (2021), Issue 2, nr. 64, W0S:000622686400001; ISSN 1911-8066; elSSN 1911-
8074, https://www.mdpi.com/1911-8074/14/2/64;

3. Marius Constantin, luliana Rédulescu, Jean Vasile Andrei, Luminita Chivu, Vasili Erokhin, Tianming Gao, A
PERSPECTIVE ON AGRICULTURAL LABOR PRODUCTIVITY AND GREENHOUSE GAS EMISSIONS IN CONTEXT
OF THE COMMON AGRICULTURAL POLICY EXIGENCIES, Ekonomika Poljoprivreda-Economics of Agriculture,
Volume 68, Issue 1, pag. 53-67, 2021, WOS:000646911400004, ISSN 0352-3462 (Printed); ISSN 2334-

8453 (Online), http://www.ea.bg.ac.rsfindex.php/EA/article/view/1889;

4. Andrei Jean Vasile, Chivu Luminita, Gheorghe lleana Georgiana; et al., SMALL AND MEDIUM-SIZED
ENTERPRISES, BUSINESS DEMOGRAPHY AND EUROPEAN SOCIO-ECONOMIC MODEL: DOES THE
PARADIGM REALLY CONVERGE?, Journal of Risk and Financial Management, Vol 14 (2), 2021,
https://www.mdpi.com/1911-8074/14/2/64;

5. Chivu, Luminita, loan-Franc, Valeriu, A CENTURY OF ECONOMIC ACADEMIC RESEARCH IN ROMANIA:
FROM 1918 TO 2018, 5th International Conference on Economic Scientific Research - Theoretical, Empirical and
Practical Approaches - ESPERA, ROMANIAN ECONOMY. A CENTURY OF TRANSFORMATION (1918-2018):
PROCEEDINGS OF ESPERA 2018, 11-55, 2019, https://www.peterlang.com/view/title/71848?tab=toc;

6. Avram Sorin, Chivu Luminita, Gheorghe Carmen Adriana et al., The Influence of Timisoara Urban Pole on
Economic Growth and Socio-Demographic Dynamics, 5th International Conference on Economic Scientific Research -
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Theoretical, Empirical and Practical Approaches - ESPERA, ROMANIAN ECONOMY. A CENTURY OF
TRANSFORMATION (1918-2018): PROCEEDINGS OF ESPERA 2018, 963-973, 2019,
hitps://www.peterlang.com/viewititle/7 1848 ?tab=toc;

7. Luminita Chivu, Constantin Ciutacu, ROMANIA AND THE FOUR ECONOMIC FREEDOMS: FROM
THEORY TO PRACTICE, in Economic Dynamics and Sustainable Development — Resources, Factors, Structures and
Policies (Proceedings ESPERA 2015, Part 1), ISBN: 9783631696644, Peter Lang Academic Publishing Group,
Frankifurt, 2016;

8. Constantin Ciutacu, Luminifa Chivu, ROMANIA'S DEINDUSTRIALISATION. FROM THE “GOLDEN AGE"
TO THE “IRON SCRAP AGE", Procedia Economics and Finance, vol. 22/2015,
https://www.sciencedirect.com/science/article/pii/S2212567115002646;

9 Constantin Ciutacu, Luminita Chivu, NON-COMPETITIVE EVOLUTIONS OF THE FOREIGN TRADE IN
ROMANIA, Procedia Economics and Finance, vol. 22/2015,
https://www.sciencedirect.com/science/article/pii/S2212567115002658;

10. Luminita Chivu, Constantin Ciutacu, Laurentiu Georgescu, HOUSEHOLD INCOME IN ROMANIA. A
CHALLENGE TO ECONOMIC AND SOCIAL COHESION, Procedia Economics and Finance, vol. 22/2015,
https://www.sciencedirect.com/science/article/pii/'S221256711500310X;

11. Luminita Chivu, Constantin Ciutacu, Laurentiu Georgescu, CONSEQUENCES OF WAGE GAPS IN THE
EUROPEAN UNION, Procedia Economics and Finance, vol. 22/2015, ;

12. Chivu Luminita, Ciutacu Constantin, loan-Franc Valeriu, ECONOMIC SCIENTIFIC RESEARCH -
THEORETICAL, EMPIRICAL AND PRACTICAL APPROACHES'- A STEP BEYOND (ESPERA 2014), Elsevier,
Procedia Economics and Finance, vol. 22/2015,
https://www.sciencedirect.com/science/article/pii/S2212567115002208;

13. Luminita, Chivu, Constantin, Ciutacu, Valeriu, loan-Franc, EDITORIAL — ESPERA 2013 THE FIRST
INTERNATIONAL CONFERENCE ECONOMIC SCIENTIFIC RESEARCH - THEORETICAL, EMPIRICAL AND
PRACTICAL APPROACHE- ACHIEVEMENTS AND FUTURE THOUGHTS, Elsevier, Procedia Economics and
Finance, Vol. 8, 2014, https://www.sciencedirect.com/joumal/procedia-economics-and-finance/vol/8/suppl/C;

14. Luminita Chivu, Constantin Ciutacu, ABOUT INDUSTRIAL STRUCTURES DECOMPOSITION AND
RECOMPOSITION, Elsevier, Procedia Economics and Finance, vol. 8/2014,
https://pdf.sciencedirectassets.com/282136/1-s2.0-S2212567115X00050/1-s2.0-S2212567 115002440/;

15. Constantin Ciutacu, Luminita Chivu, ABOUT AGRARIAN STRUCTURES AND ECONOMIC
ADVANTAGES, Elsevier, Procedia Economics and Finance, vol. 8/2014,
https://www.sciencedirect.com/science/article/pii/S2212567114000793;

5) Articole/studii in extenso, publicate in reviste indexate in alte BDI;

1. Chivu Luminita, PANDEMIE S| ECONOMIE. O ABORDARE MULTIPARADIGMATICA” / "PANDEMIC AND
ECONOMY. A MULTI-PARADIGM APPROACH, ,Revista Roméana de Sociologie”, serie noud, anul XXXIII, nr. 1-2, p.
155-159, Bucuresti, 2022,

2. Luminita Chivu, SOCIAL POLICIES IN ROMANIA AFTER 30 YEARS, BETWEEN EXPECTATIONS AND
FACTS, Revista Calitatii Vietii, Vol. 32, nr. 1/2021, pag. 83-86, https://doi.org/10.46841/RCV.2021.01.04.;

3. Luminita Chivu, George Georgescu, EMPLOYMENT AND LABOUR MARKET VULNERABILITIES DURING
COVID-19. THE CASE OF ROMANIA, NIER Working Papers, 2021;

4. Luminita Chivu, George Georgescu, LABDOR MARKET VULNCRADBILITICG UNDLCR TIIC COVID-19
IMPACT IN ROMANIA, MPRA, June 2020;

5. Luminita Chivu, George Georgescu, UNDER PRESSURE: ROMANIA'S LABOUR MARKET REVIEW. THE
LABOUR SUPPLY AND DEMANd, NIER Working Papers, 2020;
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6. Luminita Chivu, George Georgescu, Alina Bratiloveanu, Irina Bacescu, UNDER PRESSURE: ROMANIA'S
LABOUR MARKET REVIEW. LANDMARKS OF LABOUR SHORTAGES, NIER Working Papers, 2020;

7. Luminita Chivu, THE PUZZLE OF INDUSTRIAL ENTERPRISES IN ROMANIA OVER A CENTURY: 1918-
2017, NIER Working Papers, 2019;

8. loan Done, Luminita Chivu, Andrei Jean Vasile, Mirela Matei, USING LABOR FORCE AND GREEN
INVESTMENTS IN VALUING THE ROMANIAN AGRICULTURE POTENTIAL, Journal of Food, Agriculture &
Environment Vol.10 (384 ): 737 - 741, 2012,

9. Raluca Dimitriu, Tiberiu Ticlea, Luminita Chivu, Constantin Ciutacu, STUDIU DE IM VIND
REFORMELE LEGISLATIEI MUNCII N ROMANIA Studii Economice 130823/2013, National | Economic
Research;

10. Constantin Ciutacu, Luminia Chivu, NEW SYSTEM TO FOLLOW UP THE UNEMPLOYED IN BELGIUM
- ROMANIAN PERSPECTIVE, Romanian Joumal of Economics, ISSN 1220-5567, vol. 28, issue 1(37), pag.102-112;

11. Constantin Ciutacu, Luminifa Chivu, ABOUT DEFICIT MANAGEMENT IN THE CONDITIONS OF
MARKET INTEGRATION AND GLOBALIZATION, University of Oradea, Annals of Faculty of Economics, 2009, vol. 1,
issues 1, pag. 21-32;

12. Luminita Chivu, Constantin Ciutacu, loan Gaf Deac, CULTURAL PROCESS-LIKE FORCES REQUIRED
IN ORDER TO MOVE FROM THE CURRENT ECONOMY TO THE NEW ECONOMY RELYING UPON INTANGIBLE
RESOURCES, Mining Revue, 2015, Vol. 21, p 7-13;

13. Constantin Ciutacu, Luminifa Chivu, John Hurley, WORK-LIFE BALANCE IN ROMANIA. A
COMPARATIVE APPROACH, Romanian Joumal of Economics, ISSN 1220-5567, vol. 26, issue 1(35), pag.64-77;

6. Constantin Ciutacu, Luminita Chivu, Lazar Cornel, loan Done, Mihai Dumitru, Andreea Gagea, THE
IMPACT OF SOCIAL DIALOGUE ON EMPLOYMENT QUALITY AND COMPANIES' ECONOMIC PERFORMANCES,
Buletinul Universitatii Petrol-Gaze Ploiesti, Seria Stiinte Economice, nr. 4/2008;

14, Constantin Ciutacu, Luminita Chivu, John Hurley, INCOMES — COMPONENT OF QUALITY OF WORK
AND EMPLOYMENT IN ROMANIA/ VENITURILE — COMPONENTA A CALITATI MUNCII SI A OCUPARII IN
ROMANIA, Nr. 1/2008, Economic Insights - Trends and Challenges;

15. Constantin Ciutacu, Luminita,Chivu, Mark Carley, ETUDE COMPARATIVE DANS LE SECTEUR DE
L'AGRICULTURE DE L'UNION EUROPEENNE, Romanian Journal of Economics, nr. 2 (36)/2008;

16. Constantin Ciutacu, Luminita Chivu, John Hurley, EMPLOYMENT AND SOCIAL TRENDS, Romanian
Journal of Economics, 2007 (XVII), vol. 24, issue 1(33), pag. 32-46;

17. Luminita Chivu, Constantin Ciutacu, John Hurley, INCOMES AND WORKING TIME - SUPPORT FOR
QUALITY OF WORK AND EMPLOYMENT IN ROMANIA, Romanian Journal of Economics, 2007 (XVII), vol. 25, issue
2(34), pag. 47-59;

18. Constantin Ciutacu, Luminita Chivu, RECENT DEVELOPMENTS IN THE AGRICULTURE OF
EUROPEAN UNION MEMBER AND CANDIDATE COUNTRIES, nr. 1/2006, Economic Insights - Trends and
Challenges;

19. Constantin Ciutacu, Luminifa Chivu, Diana Preda, COMPANY'S SOCIAL RESPONSIBILITY - A
CHALLENGE FOR CONTEMPORARY WORLD, Romanian Journal of Economics, vol. 20/2005, issue 1 (29), pag. 79-
94;

20 Chivu, Constantin Ciutacu, R ut, Petru Mazilescu, EVOLUTIA PRETURILOR INTERNE
SIINTER E PENTRU UNELE MATERII | PRODUSE DE BAZA, vol 16/2003 Revista Roman de
Economie/Romanian Journal of Economics;

21. Constantin Ciutacu, Luminita Chivu, ANALIZA RETROSPECTIVA ETA A FACTORILOR
DETERMINANTI Al INFLATIEI IN ROMANIA vol 16/2003, Revista Romana de Econ manian Journal of
Economics;

22. Diana Rosu, Luminita Chivu, NIVELUL MEDIU DE INSTRUCTIE - INDICATOR SINTETIC AL CALITATII
RESURSELOR DE MUNCA Volume 6/1996, Revista Roméana de Economle/Romanlan Journal of Economics;

23. Luminita Chivu, VALENTE ACTUALE ALE FORMARII PROFESIONALE A ADULTILOR, vol 4/1994,
Revista Roméana de Economie/Romanian Journal of Economics:;
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24, Luminita Chivu, INVATAMANTUL ROMANESC. POSIBILE REFLECTII PENTRU TRANZITIE, vol. 3/1993,
Revista Romana de Economie/Romanian Journal of Economics;

6) Alte lucréri gi contributii stiinifice (peste 150, selectiv)

1, Luminita Chivu, ROMANIA: COMPARATIVE ANALYTICAL REPORT ON WORKING CONDITIONS OF
YOUNG ENTRANTS TO THE LABOUR MARKET, European Working Conditions Observatory, European Foundation
for the Improvement of Living and Working Conditions, January 2014,
https://www.eurofound.europa.eu/publications/report/2014/romania-working-conditions-of-young-entrants-to-the-
labour-market;

2. Luminita Chivu, ROMANIA: REPRESENTATIVENESS OF THE EUROPEAN SOCIAL PARTNER
ORGANISATIONS IN THE CROSS-INDUSTRY SOCIAL DIALOGUE, European Industrial Relations Observatory,
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partner-organisations-in-the-cross-industry-social;
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9. Luminita Chivu, ROMANIA: COMPARATIVE ANALYTICAL REPORT ON THE ROLE OF GOVERNMENTS
AND SOCIAL PARTNERS IN KEEPING OLDER WORKERS IN THE LABOUR MARKET, European Industrial
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Improvement of Living and Working Conditions, August 2013,
https://www.eurofound.europa.eu/publications/report/2013/romania-working-conditions-in-central-public-administration;

12. Luminita Chivu, ENCO COMPARATIVE ANALYTICAL REPORT ON IMPACT OF THE CRISIS ON
WORKING CONDITIONS: ROMANIA, European Working Conditions Observatory, European Foundation for the
Improvement of Living and Working Conditions, July 2013,
https://www.eurofound.europa.eu/publications/report/2013/ewco-car-on-impact-of-the-crisis-on-working-conditions-

romania,

13. Luminita Chivu, ROMANIA: COMPARATIVE ANALYTICAL REPORT ON EVOLUTION OF WAGES
DURING THE CRISIS, European Working Conditions Observatory, European Foundation for the Improvement of
Living and Working Conditions, July 2012, https://www.eurofound.europa.eu/publications/report/2012/romania-
evolution-of-wages-during-the-crisis;

14. Luminita Chivu, ROMANIA: EWCO COMPARATIVE ANALYTICAL REPORT ON RECENT
DEVELOPMENTS IN WORK ORGANISATION IN THE EU 27 MEMBER STATES AND NORWAY, European Working
Conditions Observatory, European Foundation for the Improvement of Living and Working Conditions, June 2012,
https://www.eurofound.europa.eu/publications/report/2010/romania-ewco-comparative-analytical-report-on-work-
related-stress;

15. Luminita Chivu, SUPPORT FOR DISABLED PERSONS IN THE WORKPLACE, European Working
Conditions Observatory, European Foundation for the Improvement of Living and Working Conditions, May 2012,

16. Luminita Chivu, Laurentiu Georgescu, ROMANIA: ERM COMPARATIVE ANALYTICAL REPORT ON
RECENT POLICY DEVELOPMENTS RELATED TO THOSE NOT IN EMPLOYMENT, EDUCATION AND TRAINING
(NEET), European Restructuring Monitor, European Foundation for the Improvement of Living and Working
Conditions, February 2012, https://www.eurofound.europa.eu/observatories/emcc/comparative-information/national-
contributions/romania/romania-erm-comparative-analytical-report-on-recent-policy-developments-related-to-those-not-
in;

17. Luminita Chivu, ROMANIA: EIRO COMPARATIVE ANALYTICAL REPORT ON 'SMEs IN THE CRISIS:
EMPLOYMENT, INDUSTRIAL RELATIONS AND LOCAL PARTNERSHIP', European Industrial Relations
Observatory, European Foundation for the Improvement of Living and Working Conditions, June 2011;

18. Luminita Chivu, ROMANIA: EIRO COMPARATIVE ANALYTICAL REPORT ON "THE EFFECT OF THE
INFORMATION AND CONSULTATION DIRECTIVE ON INDUSTRIAL RELATIONS IN THE EU MEMBER STATES
FIVE YEARS AFTER ITS TRANSPOSITION, European Industrial Relations Observatory, European Foundation for
the Improvement of Living and Working Conditions, January 2011;

19. Luminita Chivu, ROMANIA: EUROPEAN INDUSTRIAL RELATIONS ANNUAL REVIEW - 2009, European
Industrial Relations Observatory, European Foundation for the Improvement of Living and Working Conditions,
January 2011;

20. Laurentiu Georgescu, Luminita Chivu, SURVEY PROBES SATISFACTION IN THE WORKPLACE,
European Working Conditions Observatory, European Foundation for the Improvement of Living and Working
Conditions, November 2011, https://www.eurofound.europa.eu/sr/publications/article/2011/survey-probes-satisfaction-
in-the-workplace;

21. Luminita Chivu, ROMANIA: ERM COMPARATIVE ANALYTICAL REPORT ON EMERGING FORMS OF
ENTREPRENEURSHIP, European Restructuring Monitor, European Foundation for the Improvement of Living and
Working Conditions, March 2011;

22, Luminita Chivu, COMPARATIVE ANALYTICAL REPORT ON ADDRESSING THE GENDER PAY GAP:
GOVERNMENT AND SOCIAL PARTNER ACTIONS -~ ROMANIA, European Industrial Relations Qbservatory,
European Foundation for the Improvement of Living and Working Conditions, April 2010,
https://www.eurofound.europa.eu/publications/report/2010/addressing-the-gender-pay-gap-government-and-social-
partner-actions-romania;

23. Luminita Chivu, ROMANIA: EUROPEAN INDUSTRIAL ANNUAL REVIEW - 2008, European Industrial
Relations Observatory, European Foundation for the Improvement of Living and Working Conditions, February 2010;
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24. Luminita Chivu, ROMANIA: EWCO COMPARATIVE ANALYTICAL REPORT ON WORK-RELATED
STRESS, European Working Conditions Observatory, European Foundation for the Improvement of Living and
Working Conditions, November 2010, https://www.eurofound.europa.eu/publications/report/2010/romania-ewco-
comparative-analytical-report-on-work-related-stress;

25. Luminita Chivu, ROMANIA: COMPARATIVE ANALYTICAL REPORT ON FLEXICURITY AND
INDUSTRIAL RELATIONS, European Industrial Relations Observatory, European Foundation for the Improvement of
Living and Working Conditions, September 2009;

26. Luminita Chivu, ROMANIA: COMPARATIVE ANALYTICAL REPORT ON MULTINATIONAL COMPANIES
AND COLLECTIVE BARGAINING, European Industrial Relations Observatory, European Foundation for the
Improvement of Living and Working Conditions, July 2009;

27. Luminita Chivu, ROMANIA: COMPARATIVE ANALYTICAL REPORT ON WAGE FLEXIBILITY AND
COLLECTIVE BARGAINING, European Industrial Relations Observatory, European Foundation for the Improvement
of Living and Working Conditions, April 2009;

28 Luminita Chivu, WORKING TIME IN THE EUROPEAN UNION: ROMANIA, European Working Conditions
Observatory, European Foundation for the Improvement of Living and Working Conditions, November 2009,
https://www.eurofound.europa.eu/publications/report/2009/working-time-in-the-european-union-romania;

29. Luminita Chivu, ROMANIA: COMPARATIVE ANALYTICAL REPORT ON QUALITY OF WORK AND
EMPLOYMENT OF LOW-QUALIFIED WORKERS, European Working Conditions Observatory, European Foundation
for the Improvement of Living and Working Conditions, November,
https://www.eurofound.europa.eu/publications/report/2009/romania-quality-of-work-and-employment-of-low-qualified-
workers;

7) Lista lucrarilor premiate

- 2018, Premiul Academiei Romane "Virgil Madgearu” pentru lucrarea "DESCOMPUNEREA $I
RECOMPUNEREA STRUCTURILOR INDUSTRIALE DIN ROMANIA. REPERE STRATEGICE”, Centrul de
Informare si Documentare Economica, 2016, autori Luminita Chivu, Constantin Ciutacu, George Georgescu;

- 2018, Premiul Asociatiei Facultatilor Economice din Roménia 2018 pentru cea mai buna carte in domeniul
economic in anul universitar 2017/2018, pentru lucrarea "DEINDUSTRIALIZATION AND REINDUSTRIALIZATION IN
ROMANIA. ECONOMIC STRATEGY CHALLENGES’, Editura Palgrave Macmillan, 2017, autori Luminita Chivu,
Constantin Ciutacu, George Georgescu;

- 2018, "ERMBE Best Paper Award in Management and Business Economics, de catre European Academy of
Management and Business Economics (EAMBE), pentru lucrarea "TYPOLOGY AND DENSITY OF SOCIAL
SERVICES IN ROMANIA. TERRITORIAL ANALYSIS’, autor Luminita Chivu, prezentatd la Congresul XXVII
EAMBE, 4-5 septembrie 2018;

- Luminita Chivu, Andrei Jean-Vasile et al. , premierea rezultatelor cercetarii UEFISCDI, competitia
PRECISI_2020, pentru articolul, " The Impact of Agricultural Performance on Foreign Trade Concentration and
Competitiveness: Empirical Evidence From Romanian Agriculture” Journal of Business Economics and Management,
Vol. 21/2020;

- Constantin Ciutacu, Luminita Chivu, Andrei Jean Vasile Premiul Competitie PRECISI2017- Premierea
rezultatelor cercetérii — articole UEFISCDI, pentru articolul; "Land grabbing: A review of extent and possible
consequences in Romania, data publicarii articolului in revista: 01/03/2017; denumirea revistei: LAND USE POLICY;
ISSN: 0264-8377; tip premiere: 1. Science Citation Index Expanded si Social Sciences Citation Index; criteriul de
incadrare: Factor de impact; domeniul stiintific: 10. Stiinte sociale si economice; zona incadrare a revistei, conform
pachetului de informatii : Zona Rosie.

CS | Dr. Chivu Luminita
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Seuropass

INFORMATIH
PERSONALE

EXPERIENTA
PROFESIONALA

2019-prezent

2018-prezent

2017-2019

2012-2017

2006-2012

2004-2006

Curriculum Vitae

Sebastian-lon CEPTUREANU

@ Bucuresti, Romania

sebastian.ceptureanu@man.ase.ro / ceptureanu@yahoo.com

Profesor universitar doctor, Facultatea de Management

Academia de Studii Economice din Bucuresti, Piata Romana nr. 6, Bucuresti,
Romania

Activititi de curs si seminar la disciplinele Metodologii manageriale, Management
comparat international, Startup si antreprenoriat.

Tipul activitatii sau sectorul de activitate: Educational

Conducitor doctorat, atestat abilitare

Academia de Studii Economice din Bucuresti, Piata Romana nr. 6, Bucuresti,
Romania

Coordonare doctoranzi in domeniul Management, Scoala doctorala Management
Tipul activitatii sau sectorul de activitate: Educational

Conferentiar universitar doctor, Facultatea de Management

Academia de Studii Economice din Bucuresti, Piata Romana nr. 6, Bucuresti,
Romania

Activitdli de curs si seminar la disciplinele Metodologii manageriale, Management
comparat international, Startup si antreprenoriat.

Tipul activitatii sau sectorul de activitate: Educational

Lector universitar doctor, Facultatea de Management

Academia de Studii Economice din Bucuresti, Piata Romana nr. 6, Bucuresti,
Romania

Activitafi de curs si seminar la disciplinele Metodologii manageriale, Management
comparat international, Managementul IMM.

Tipul activitatii sau sectorul de activitate: Educational

Asistent universitar doctorand, Facultatea de

Academia de Studii Economice din Bucuresti, Piata Romana nr. 8, Bucuresti,
Romania

Activitdti de seminar la disciplinele Management antreprenorial, Fundamentele
managementului organizatiei, Metodologii manageriale, Management comparat
international, Practica de specialitate.

Tipul activitatii sau sectorul de activitate: Educational

Preparator universitar doctorand, Facultatea de Management

Academia de Studii Economice din Bucuresti, Piata Romana nr. 6, Bucuresti,
Romania

Activitdfi de seminar la disciplinele Management antreprenorial, Fundamentele
managementului organizafiei, Metodologii manageriale, Management comparat
international, Strategii intreprenoriale, Planificare strategica.

Tipul activitatii sau sectorul de activitate: Educational
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=geuropass Curriculum Vitae

EDUCATIE Sl -
FORMARE

2020 Stagiu mobilitate cercetare
Universita degli Studi del Sannio Benevento, Italia
Specializare Program in Social and Economic Statistics

2019 Stagiu mobilitate cercetare
Sapienza University of Rome, Italia
Specializare Structural Equation Modeling and Factor Analysis

2018 Stagiu mobilitate cercetare
Sapienza University of Rome, Italia
Specializare Matlab for Applications to Economics, Finance and Social Sciences

2015 Certificat evaluare competene lingvistice, limba engleza
Prosper ASE Language Center
Certificare nivel avansate limba engleza

2015 Cercetitor postdoctoral in domeniul antreprenoriat
Anglia Ruskin University, Marea Britanie/Academia de Studii Economice Bucuresti
Cercetare postdoctorala in domeniul antreprenoriat

2010 Certificat absolvire
Academia de Studii Economice Bucuresti
Managementul educatiei la distanta

2009 Certificat absolvire
Academia de Studii Economice Bucuresti
Departamentul pentru pregatirea personalului didactic, nivel 2

2004-2011 Studii doctorale, Facultatea de Management
Academia de Studii Economice Bucuresti
Doctorat
- 2003-2004 Studii Aprofundate

Academia de Studii Economice Bucuresti
Specializarea Strategii concurentiale de firma

1999-2003 Studii de licen{a, Facultatea de Management

Academia de Studii Economice Bucuresti
Specializarea Managementul firmei
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APTITUDINI SI
COMPETENTE
PERSONALE

Limba materna

Alte limbi

Engleza

Franceza

Abilitati de comunicare

)
Abilitati organizatorice /
manageriale

Abilitati computer

Permis de conducere

Data. 17.12.2020

Curriculum Vitae

Limba romana

INTELEGERE VORBIRE SCRIERE
e : Spoken Spoken
LR Reading interaction production
C1 C1 C1 C1 C1
B1 B1 B1 B1 B1

Bun comunicator.

Prodecan al Facultitii de Management in perioada 2011-2012. Secretar al
Comisiei de admitere la programele de masterat ale Facultatii de
Management, 2010-2014.

Microsoft Office, STATA, SPSS, SmartPLS

Categoria B
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INFORMATII
SUPLIMENTARE

Publicatii

Curriculum Vitae

=

Autor sau co-autor a 26 articole in reviste indexate Clarivate cu factor de impact si a
peste 50 de articole de specialitate

Autor sau co-autor a 6 carti de specialitate

Recenzor pentru: Physica A (Elsevier), Reliability Engineering & System Safety
(Elsevier), Journal of Environmental Management (Elsevier), Eurasian Business
Review (Springer), Annals of Operations Research (Springer), Environment and
Planning A (SAGE), Entropy (MDPI), Sustainability (MDP!), International Journal of
Environmental Research and Public Health (MDPI), Heliyon (Elsevier), Journal of
Business Research (Elsevier), Behaviour & Information Technology (Tayior and
Francis), Fibres & Textiles in Eastern Europe (institute of Biopolymers and Chemical
Fibres), Energy, Ecology and Environment (Springer), Local Environment (Taylor &
Francis), Technology in Society (Elsevier), Sage Open (Sage), International Review
of Economics (Springer), Journal of Contemporary European Studies (Taylor &
Francis), Journal of Cleaner Production (Elsevier).

Ceptureanu, E.G., Ceptureanu, S.I. The impact of adoptive management innovations
on medium sized enterprises from a dynamic capability perspective. TECHNOLOGY
ANALYSIS & STRATEGIC MANAGEMENT 2019, 31(10), 1137-1151.

Radu, A.M., Orzan, M., Ceptureanu, S.I., Stoica, |. User Satisfaction regarding
Healthcare Education Services financed through the European Social Fund.
ECONOMIC COMPUTATION AND ECONOMIC CYBERNETICS STUDIES AND
RESEARCH 2017, 51(1), 89-102.

Ceptureanu, S.l., Ceptureanu, E.G., Murswieck, R.G.D. Perceptions of Circular
Business Models in SMEs. An empirical study using ReSOLVE Framework.
AMFITEATRU ECONOMIC 2018, 20(48), 310-324.

Ceptureanu, E.G., Ceptureanu, S.1., Luchian, C.E., Luchian, |. Quality management
in project management consulting. A case study in an international consulting
company. AMFITEATRU ECONOMIC 2017,19(44), 215-230.

Ceptureanu, E.G., Cepiureanu, S.l., Herteliu, C. Evidence regarding external
financing in manufacturing MSEs using Partial Least Squares regression. ANNALS
OF OPERATIONS RESEARCH

Ceptureanu, E.G, Ceptureanu, S.I, Herteliu, C., Cerqueti R. Sustainable
consumption behaviours in P2P accommodation platforms: an exploratory study.
SOFT COMPUTING 2020, 24(18), 13863-13870.

Xiao, L., Dhesi, G., Ceptureanu, E.G., Lin, K., Herteliu, C., Syed, B., Ceptureanu, S.1.
Liquidity Transmission and the Subprime Mortgage Crisis: A Multivariate GARCH
Approach. SOFT COMPUTING 2020, 24(18), 13871-13878.

Herteliu, C., Jianu, 1., Jianu, 1., Bobb, V.C., Dhesi, G., Ceptureanu, S.1., Ceptureanu,
E.G., Ausloos, M. Money's importance from the religious perspective. ANNALS OF
OPERATIONS RESEARCH

Popescu, D., Alexandru, A., Ceptureanu, S.I., Ceptureanu, E.G. Analysis of Nonaka-
Takeuchi model in ITC MSEs from Bucharest- lifov Region. STUDIES IN
INFORMATICS AND CONTROL 2018, 27(1), 107-116.

Popescu, D., Ceptureanu S.1., Alexandru, A., Ceptureanu, E.G. Relationship between
knowledge absorptive capacity and innovation performance in Romanian SMEs.
STUDIES IN INFORMATICS AND CONTROL 2019, 28(4), 463-475.

Ceptureanu, S.1., Ceptureanu, E.G. Community-based healthcare programs
sustainability influence on the sustainability of host organizations. A structural
equation modeling analysis. INTERNATIONAL JOURNAL OF ENVIRONMENTAL
RESEARCH AND PUBLIC HEALTH 2019, 16(20), 4035.

Ceptureanu, S.1., Ceptureanu, E.G., Marin, I. Assessing the Role of Strategic Choice
on Organizational Performance by Jacquemin-Berry Entropy Index. ENTROPY 2017,
19(9), 448.

Ceptureanu, S.I., Ceptureanu, E.G., Cristescu, M.P., Dhesi, G. Analysis of social
media impact on opportunity recognition. A social networks - entrepreneurial
alertness mixed approach. ENTROPY 2020, 22(3), 343.
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Proiecte cercetare

Curriculum Vitae

Approaches to public health management in the context of the COVID-19 pandemic,
PN-1lI-P2-2.1-SOL-2020-2-0351

Intelegerea si modelarea structurilor spatio-temporale ale inegalitatilor si polarizarii in
relatie cu caracteristicile psihologice, PN-l1I-P4-1D-PCCF-2016-0084

Dezvoltarea de sisteme si instrumente de management al cunasterii in antreprenoriatul
tinerilor din UE, modalitate de amplificare a competitivitatii sectorului MM,
POSDRU/159/1.5/8/1

CUSECOR - Cultura de securitate si cooperarea regionala in Balcani, CEEX M Ill 148-
CEEX-M3

Generarea sinergiilor pozitive in intreprinderile industriale in armonizarea binomului
cultura organizationala - strategia firmei, in vederea obtinerii unui trend evolutiv spre
competitivitate si excelenta, CEEX M | 640-CEEX-M1

Promovarea parteneriatului eCEL pentru dezvoltarea programelor de invatare continua
in viziunea economiei bazate pe cunoastere, CEEX M Ill 778-CEEX-M3

Model strategic pentru serviciile de sanatate din Romania in contextul managementului
cunostintelor, PNCDI Il IDEI 264 IDEI - PCE - 807

Elaborarea unei metodologii de proiectare si implementare a strategiilor inovative in
IMM-urile romanesti din industrie, PNCDI Il 91-046

Model cultural specific IMM-urilor romanesti in contextul managementului cunoasterii,
PNCDI i1 91-043

Managementul cunostintelor in sectorul IMM-urilor, CNCSIS A, 1162_CNCSIS_A
Eficienta micro si macrosistemica in activitatea de invatamant superior din Romania,
CNCSIS AT, 115_CNCSIS_AT

Dezvoltarea responsabilitatii sociale corporative in IMM-urile din Romania, in
perspectiva integrarii in uniunea europeana, CNCSIS A, 1218_CNCSIS_A

Optiuni strategice privind dezvoltarea sectorului de IMM-uri din Romania in perspectiva
integrarii in UE, CNCSIS A, 1124_CNCSIS_A

Dezvoltarea IMM-urilor in comunitatile rurale, PNCDI | CERES, 3PP1/ PNCDI-I
Cresterea capacitatii IMM-urilor din sectoarele industriei prelucratoare romanesti de
producere a valorii adaugate. Cai de actiune si masuri necesare, PNCDI |l 91-044
Eficienta economico sociala in sfera servicilor de sanatate publica, in procesul
racordarii la normele si standardele spatiului comunitar european, PNCDI Il IDEI, 1839/
IDEI Il

Elaborarea si implementarea unei metodologii inovative de analiza si evaluare a
caracteristicilor si performantelor managementului intreprenorial din Romania, PNCDI Ii
92- 124

Instrumente specifice managementului bazat pe cunoastere pentru IMM-urile din
Romania, PNCDI |l 92- 123

Modele de schimbare organizationala prin reengineering in imm-urile din romania in
contextul managementului cunostintelor, PNCDI il IDEL, 1470/ IDEI 1l

Directil sirategice de crestere a valorii adaugate in IMM- urile din Romania in contextul
managementul cunostintelor, PNCDI |l IDEI, 1469/ IDEI ||
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Activitati derulate in

cadrul proiectelor

europene

Curriculum Vitae

Director proiect:

Practica manageriala de excelenta pentru o cariera manageriala de succes —
PRACTIMAX, POSDRU/189/2.1/G/155857:

Practica economica si manageriala in organizati romanesti — PRACTOR,
POSDRU/161/2.1/G/141010.

Membru in echipele de proiect:

Dezvoltarea spiritului antreprenorial si a competentelor manageriale pentru a genera
un numar crescut de afaceri (NewBiz), POSDRU/165/3.1/S/150300 — expert
monitorizare si raportare schema de minimis;

Dezvoltarea spiritului antreprenorial si a competentelor manageriale ale tinerilor
intreprinzatori pentru a genera un. numar crescut de afaceri (BizStart),
POSDRU/165/3.1/5/150298 — lector curs;

Masteranzi practicieni - investiie in viitori manageri (MASPRACT),
POSDRU/161/2.1/G/141032 - expert educational practica;

ANTREMAN - inﬁin;area Scolii de Studii Antreprenoriale si Manageriale,
POSDRU/92/3.1/5/60896 — expert termen lung;

Sanse egale pentru cariere de succes, POSDRU/97/6.3/S/64237 — coordonator
formare, expert pe termen lung;

Practic& economica pentru studenti — vector determinant al inseriiei pe piata foriei de
munca (MANPRACT), POSDRU/109/2.1/G/81432 expert educational;

Formarea continud a profesorilor de stiinfe tehnologice In societatea cunoasterii,
POSDRUY/ 87/ 1.3/ S/ 62647 — expert termen lung;

Dezvoltarea abilitétilor antreprenoriale si inovative in zona IMM-urilor inovative din
Romania pentru formarea si promovarea parteneriatelor nationale si transnationale,
POSDRU/92/3.1/5/63922 — expert educatie anireprenoriala;

Academia de anireprenoriat bazat pe cunoastere , POSDRU/92/3.1/S/56330 — expert
termen scurt;

Promovarea culturii antreprenoriale, sprijinirea initierii de afaceri si dezvoltarea
abilitatilor de intreprinzator n randul intreprinderilor si a persoanelor care vor si
lanseze afaceri pe cont propriu PROMIN, POSDRU/92/3.1/S/60154 — expert termen
scurt;

Crearea de refele de IMM-uri — modalitate inovativi de crestere a competitivitatii si
adaptabilitatii IMM-urilor din Roméania, POSDRU/9/3.1/S/4 NETIMM — expert educatie
antreprenoriala;

Cresterea ocuparii in regiunea Sud Muntenia prin dezvoltarea formarii
antreprenoriale, sprijinirea implementarii de not afaceri si a angajarii pe cont propriu,
in spiritul dezvoltarii durabile si inovarii sociale — BizPro, POCU/82/3/7/ 105308 —
formator;

Sprijin pentru adaptarea managerilor antreprenorilor si lucratorilor din Regiunea
Centru la schimbarile din mediul social si economic, in spiritul principiilor dezvolarii
durabile si inovarii sociale (BusinessPro), POCU/227/3/8/117946 - formator
competente antreprenoriale

Stagii de practica pentru studenti in economie si administratie publica (ECOPRAC),
POCU/90/6/19/19/107884 — expert educational regional

Demofin SE, POCU/98/3/8/105545 - formator

START UP 4 DIASPORA, POCU/89/3/7/107522, specialist Comert

START UP 4 DIASPORA, POCU/89/3/7/107522 - formator competente
antreprenoriale
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Lista lucrari

CEPTUREANU 1. SEBASTIAN - ION
Functia actuala: Profesor universitar doctor
Institufia: ACADEMIA DE STUDII ECONOMICE BUCURESTI

1. Carti/cursuri publicate in edituri recunoscute

1)
2)
3)
4)
5)
6)
7
8)

9)

Ceptureanu S.I., Ceptureanu E.G. (2018) Managerial Methodologies, Editura Universitara, ISBN 978-
606-28-0852-5;

Ceptureanu E.G., Ceptureanu S.I. (2018) International Comparative Management, Editura Universitara,
ISBN 978-606-28-0853-2;

Ceptureanu S.I., Ceptureanu E.G., Toader D. (2017) Entrepreneurship, Editura ASE, Bucuresti, ISBN
978-606-340-148-0;

Ceptureanu S.I. (2016) Knowledge and knowledge management, Editura ASE, Bucuresti, ISBN 978-
606-34-0094-0;

Ceptureanu S.I. (2015) Intreprenoriatul tinerilor in contextul managementului bazat pe cunogtinfe,
Editura ASE, Bucuresti, ISBN 978-606-505-970-2;

Verboncu 1. (coord.), Nicolescu O., Popa L., Ceptureanu E.G., Ceptureanu S.I. (2011) Schimbarea
organizationala prin reengineering, Editura ASE, ISBN 978-605-505-513-1;

Nicolescu O. (coord.) (2011) Dictionar de Management, Editura ProUniversitaria, ISBN 978-973-129-
882-5;

Nicolescu O. (coord.), Verboncu 1., Popa I., Nicolescu C., Ceptureanu S., Ceptureanu E. (2011)
Valoarea adaugata in IMM-urile din Romania, Editura ASE, ISBN 978-605-505-516-2;

Nicolescu O. (coord.) (2011) Minidictionar de management, vol. V - Managementul bazat pe cunostinte,
Editura ProUniversitaria, ISBN 973-129-887-0;

10) Nicolescu O. (coord.), Verboncu 1., Popa 1., Ceptureanu S., Ceptureanu E., Cojohari N. (2009) Studii de

caz din managementul autohton si international, Editura Universitara, ISBN 978-973-749-547-1;

11) Nicolescu, O. (coord.) (2007) Strategia universitatii — Metodologie si studii de caz, Editura Economici,

ISBN 978-709-356-1.

2. Capitole publicate in volume colective, capitole teoretice redactate

)
2)

,3)

4)

Nicolescu O., Lloyd-Reason L. (2015) Challenges, Performances and Tendencies in Organisation
Management (Ceptureanu S., Ceptureanu E. Analysis of Multinational Companies in Romania), World
Scientific Publishing Co. Pte. Ltd., ISBN 978-9-8146-5601-6;

Nicolescu O., Plesoianu G., Cirstea A.C. (2017) New Approaches and Tendencies in Entrepreneurial
Management (Ceptureanu S., Ceptureanu E. Change Management and Family Business Development in
Romanian SMEs), Cambridge Scholars Publishing, ISBN 978-1-4438-8641-3;

Borza A., Richter C., Bordean O. (2011) Entrepreneurship in the Global Economy: Economics,
Innovation, Competition and Social Change (Popa 1., Dobrin C., Ceptureanu S., Ceptureanu E.
Innovation and Implementation of Information Technology in Romanian SMEs, pp. 65-78), INFER,
Royal Docks Business School University of East London, London, United Kingdom, ISBN 978-3-9814-
328-0-0;

Cojanu V., (coord.), Ceptureanu S., Draghici A. (2007) Integrare si competitivitate : modele de
dezvoltare economica in Europa de Sud-Est (cap. 10), Editura ASE, ISBN 9789-735-9-4901-3.

3. Articole care prezinti contributii stiintifice originale, in extenso, publicat intr-o revistd cotati ISI cu
scor absolut de influenti (AIS) nenul

1)

2)

3)

Ceptureanu, E.G., Ceptureanu, S.I. The impact of adoptive management innovations on medium sized
enterprises from a dynamic capability perspective. TECHNOLOGY ANALYSIS & STRATEGIC
MANAGEMENT 2019, 31(10), 1137-1151, ISSN 0953-7325, DOI 10.1080/09537325.2019.158716;
Radu, A.M., Orzan, M., Ceptureanu, S.I., Stoica, I. User Satisfaction regarding Healthcare Education
Services financed through the European Social Fund. ECONOMIC COMPUTATION AND
ECONOMIC CYBERNETICS STUDIES AND RESEARCH 2017, 51(1), 89-102, ISSN 0424-267X,
Ceptureanu, S.I., Ceptureanu, E.G., Murswieck, R.G.D. Perceptions of Circular Business Models in
SMEs. An empirical study using ReSOLVE Framework. AMFITEATRU ECONOMIC 2018, 20(48),
310-324, ISSN 1582-9146, DOI 10.24818/EA/2018/48/310;



4) Ceptureanu, E.G., Ceptureanu, S.I., Luchian, C.E., Luchian, I. Quality management in project
management consulting. A case study in an international consulting company. AMFITEATRU
ECONOMIC 2017,19(44), 215-230, ISSN 1582-9146;

5) Ceptureanu, E.G., Ceptureanu, S.I., Herteliu, C. Evidence regarding external financing in manufacturing
MSEs using Partial Least Squares regression. ANNALS OF OPERATIONS RESEARCH, ISSN 0254-
5330, DOI 10.1007/s10479-019-03291-2;

6) Ceptureanu, E.G, Ceptureanu, S.I., Herteliu, C., Cerqueti, R. Sustainable consumption behaviours in
P2P accommodation platforms: an exploratory study. SOFT COMPUTING 2020, 24(18), 13863-13870,
ISSN 1432-7643, DOI 10.1007/s00500-020-04681-6;

7) Xiao, L., Dhesi, G., Ceptureanu, E.G., Lin, K., Herteliu, C., Syed, B., Ceptureanu, S.I. Liquidity
Transmission and the Subprime Mortgage Crisis: A Multivariate GARCH Approach. SOFT
COMPUTING 2020, 24(18), 13871-13878, ISN 1432-7643, DOI 10.1007/s00500-020-04772-4;

8) Herteliu, C., Jianu, ., Jianu, 1., Bobb, V.C., Dhesi, G., Ceptureanu, S.I., Ceptureanu, E.G., Ausloos, M.
Money’s importance from the religious perspective. ANNALS OF OPERATIONS RESEARCH, ISSN
0254-5330, DOI 10.1007/s10479-019-03488-5;

9) Popescu, D., Alexandru, A., Ceptureanu, S.1., Ceptureanu, E.G. Analysis of Nonaka-Takeuchi model in
ITC MSEs from Bucharest- Ilfov Region. STUDIES IN INFORMATICS AND CONTROL 2018,
27(1), 107-116, ISSN 1220-176, DOI 10.24846/v27i1y201811;

10) Popescu, D., Ceptureanu S.I., Alexandru, A., Ceptureanu, E.G. Relationships between Knowledge
Absorptive Capacity, Innovation Performance and Information Technology. Case study: the Romanian
Creative Industries SMEs. STUDIES IN INFORMATICS AND CONTROL 2019, 28(4), 463-475,
ISSN 1220-1766, DOI 10.24846/v28i4y201910;

11) Ceptureanu, S.I., Ceptureanu, E.G. Community-based healthcare programs sustainability influence on
the sustainability of host organizations. A structural equation modeling analysis. INTERNATIONAL
JOURNAL OF ENVIRONMENTAL RESEARCH AND PUBLIC HEALTH 2019, 16(20), 4035, ISSN
1660-4601, DOI 10.3390/ijerph16204035;

12) Ceptureanu, E.G., Ceptureanu, S.I., Popescu, D. Relationship between entropy, corporate
entrepreneurship and organizational capabilities in Romanian medium sized enterprises. ENTROPY
2017, 19(8), 412, ISSN 1099-4300, DOI 10.3390/e19080412;

13) Ceptureanu, S.I., Ceptureanu, E.G., Marin, I. Assessing the Role of Strategic Choice on Organizational
Performance by Jacquemin—Berry Entropy Index. ENTROPY 2017, 19(9), 448, ISSN 1099-4300, DOI
10.3390/e19090448;

14) Ceptureanu, S.I., Ceptureanu, E.G., Cristescu, M.P., Dhesi, G. Analysis of social media impact on
opportunity recognition. A social networks — entrepreneurial alertness mixed approach. ENTROPY
2020, 22(3), 343, ISSN 1099-4300, DOI 10.3390/e22030343;

15) Ceptureanu, E.G., Ceptureanu, S.I., Popescu, D., Bogdan, V.L. Two stage analysis of successful change
implementation of knowledge management strategies in energy companies from Romania. ENERGIES
2017, 10(12), 1965, ISSN 1996-1073, DOI 10.3390/en10121965 ;

16) Ceptureanu, E.G., Ceptureanu, S.I., Olaru, M., Bogdan, V.L. An exploratory study on coopetitive
behavior in oil and gas distribution. ENERGIES 2018, 11(8), 1977, ISSN 1996-1073, DOI
10.3390/en11081977;

17) Ceptureanu, S.I., Ceptureanu, E.G., Popescu, D., Olaru, M. An exploratory study on knowledge
management process barriers in oil industry. ENERGIES 2018, 11(8), 1977, ISSN 1996-1073, DOI
10.3390/en11081977;

18) Ceptureanu, E.G., Ceptureanu, S. L., Radulescu, V., Ionescu, S. What makes coopetition successful? An
inter-organizational side analysis on Critical Success Factors in oil and gas distribution networks.
ENERGIES 2018, 11(12), 3447, ISSN 1996-1073, DOI 10.3390/en11123447;

19) Florescu M., Ceptureanu E.G., Cruceru A. F., Ceptureanu S. I. Sustainable Supply Chain Management
strategy influence on Sustainable Supply Chain Management functions in the oil and gas distribution
industry. ENERGIES 2019, 12(9), 1632, ISSN 1996-1073, DOI 10.3390/en12091632;

20) Ceptureanu, S.I., Ceptureanu, E.G., Bogdan, V.L., Radulescu, V. Sustainability perceptions in non-
profit organizations: an empirical study using Success Factor Analysis. SUSTAINABILITY 2018,
10(2), 294, ISSN 2071-1050, DOI 10.3390/su10020294;

21) Ceptureanu S.1., Ceptureanu E.G., Luchian C.E., Luchian I. Community based programs sustainability.
A multidimensional approach. SUSTAINABILITY 2018, 10(3), 870, ISSN 2071-1050, DOI
10.3390/su10030870;
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22) Ceptureanu, E.G., Ceptureanu, S.I, Bologa, R., Bologa, R. Impact of competitive capabilities
sustainable manufacturing applications in Romanian SMEs from textile industry. SUSTAINABILI’
2018, 10(4), 942, ISSN 2071-1050, DOI 10.3390/su10040942;

23) Ceptureanu S.I., Ceptureanu E.G., Orzan M.C., Marin 1. Toward a Romanian NPOs Sustainabil
Model: determinants of sustainability. SUSTAINABILITY 2017, 9(6), 966, ISSN 2071-1050, D
10.3390/su9060966;

24) Ceptureanu, E.G., Ceptureanu, S.I, Orzan, M., Bordean, O., Radulescu, V. Empirical study
Sustainable Opportunities Recognition. A Polyvinyl Chloride (PVC) Joinery Industry Analysis usii
Augmented Sustainable Development Process Model. SUSTAINABILITY 2017, 9(10), 1779, ISS
2071-1050, DOI 10.3390/s5u9101779;

25)Bordean, O. N., Ricz, D. S., Ceptureanu, S. 1., Ceptureanu, E. G., Pop, Z. C. Gender Diversity and tl
Choice of Conflict Management Styles in Small and Medium-Sized Enterprises. SUSTAINABILIT
2020, 12(17), 7136, ISSN 2071-1050, DOI 10.3390/s5u12177136;

26) Ceptureanu, S. I., Ceptureanu, E. G., Popescu, D., Orzan, O. A. Eco-innovation Capability a

Sustainability Driven Innovation Practices in Romanian SMEs. SUSTAINABILITY 2020, 12(17
7106, ISSN 2071-1050, DOI 10.3390/su12177106.
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IOAN-FRANC VALERIU

Calea 13 Septembrie nr. 13, 050711 Bucuresti
021-3182438

cide90@gmail.com

romana

21 mai 1949

M

Director general adjunct al Institutului National de Cercetari Economice,,Costin C. Kiritescu”
(INCE) — Academia Romana;
Director al Centrului de Informare si Documentare Economica

Redactor sef al publicatiilor INCE

01.12.2001 - prezent:
director general adjunct

cercetator stiintific 1l-1, Coordonarea generald a programului de cercetare al INCE — Academia
Romana;

coordonarea editoriala si secretariat stiintific pentru programul prioritar ESEN (1 si 2); coordonarea
stiintifica a programului Economie si culturd; a proiectului Nicholas Georgescu-Roegen. Opere
complete; a Strategiei nationale de dezvoltare durabilda a Romaniei (2003-2008); a Raportului anual
al dezvoltarii umane (PNUD, editiile 2000-2002);

redactor-sef al publicatiilor INCE; director al Centrului de Informare si Documentare Economica din
1991;

coordonator de obiectiv in cadrul Programului National de Cercetare CERES;

conducétor de doctorat din anul 2003, domeniul economie;

director de proiect cercetare de excelentd ,Dezvoltarea durabild a Romaniei in context european si
mondial” 2005-2008;

expert — wg 4, Proiectul de realizare a Strategiei nationale de dezvoltare a cercetarii stiintifice in
Roménia 2007-2013;

Membru al Consiliului director al Fundatiei Nationale pentru Stiintd si Arta (din 2000) a Academiei
Roméne;

Membru Tn Comisia Consultativa CNATDCU, domeniul economic (din 2004);

Membru al Consiliului Director al Fundatjei Patrimoniu a Academiei Roméne (2005-2010);

Director al Centrului de Informare si Documentare Roménia-OECD (din 2005).

Institutul National de Cercetari Economice ,Costin C. Kiritescu”, Bucuresti

01.01.1990 - 01.12.2000:
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Perioada
Functia sau postul ocupat
Activitatj si responsabilitati principale

Numele si adresa angajatorului

Perioada
Functia sau postul ocupat
Activitati si responsabilitai principale

Numele si adresa angajatorului

Experienta in implementarea
proiectelor cu finantare
europeana

Perioada
Functia sau postul ocupat

Tipul activitatii sau sectorul de
activitate

Functia sau postul ocupat

Tipul activitafjii sau sectorul de
activitate

Numele si adresa angajatorului

Perioada
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Numele si adresa angajatorului

Tipul activitatii sau sectorul de
activitate

Perioada
Functia sau postul ocupat

Numele si adresa angajatorului

cercetator stiintific Ill

- Coordonator de proiecte in domeniul valorificarii gandirii economice nationale si mondiale;
participant ca autor si coautor la proiectele fundamentale si prioritare ale INCE — Academia Roméana;
Schita trecerii la economia de piatd in Romaénia; Strategia nationala de pregatire a aderarii Roméniei
la UE; Strategia Nationald de dezvoltare a Romaniei pe termen mediu;

- Membru fondator al Centrului Pierre Werner de Studii si Documentare Romania-Luxemburg;

- Asistent national program ACE-PHARE.

Institutul National de Cercetari Economice ,Costin C. Kiritescu”, Bucuresti

04.12.1979 - 01.06.1989:
cercetator stiintific

- Coordonator de lucrari pentru sisteme informatice si informationale in comertul interior; realizarea
sistemului integrat de informare si documentare al ramurii comerf interior, coordonator al partii romane
in Sistemul International de Informare Stiintifica si Tehnicd pentru Comert Interior; realizarea primului
sistem de descriptori specializat multilingv si a sistemului informatic de exploatare industriala a sa;
coordonator al Oficiului de Informare si Documentare pentru Comert Interior al MCI.

Institutul de Economia Comerfului Interior si a Turismului, Bucuresti

04.09.1976 - 01.11.1977:
economist

Economist, specializarea informatica de gestiune; realizarea de analize de sistem si implementarea de
solutji informatice pentru IBM 360/20 Tn gestiunea marfurilor in comerful interior.

Institutul de Cercetari Comerciale, Bucuresti

Aprilie 2014 - octombrie 2015 :

Manager proiect “Cultura romand si modele culturale europene: cercetare, sincronizare, durabilitate”,
Contract POSDRU/159/1.5/S/136077, beneficiar Academia Roméana

Coordonarea si monitorizarea activitatilor proiectului

Expert, proiectul ,Promovarea interesului national prin excelentd, competitivitate si responsabilitate in
cercetarea stiintificd”, contract POSDRU - ID 140106, beneficiar Institutul de Economie Mondiala

Expert pe termen lung

Academia Roméana

lulie 2010 — mai 2013:

Manager proiect, proiectul Scoala postdoctorala , Valorificarea identitatilor culturale in procesele
globale” - ID 59758

Academia Roméana

Coordonarea si monitorizarea activitatilor proiectului

Martie 2010 — februarie 2013:

Expert, proiectul Scoala postdoctorala ,Studii postdoctorale in economie: Program de formare
continud a cercetétorilor de elita — SPODE” — ID 61755

Academia Roméana
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Nivelul in clasificarea naionala sau
internationala

Perioada
Callificarea / diploma obtinuta
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competente profesionale dobandite

Numele si tipul institutiei de invatdmant
[ furnizorului de formare

Nivelul in clasificarea naionala sau
internationala

Perioada

Callificarea / diploma obtinuta

Disciplinele principale studiate /
competente profesionale dobandite

Numele si tipul institutiei de invatamant
[ furnizorului de formare

Nivelul in clasificarea naionala sau
internationala

Activitate didactica

Aptitudini si competente
personale

Limba(i) materna(e)

Limba(i) straina(e) cunoscuta(e)

Aprilie 2010 — martie 2013:

Expert, proiectul Scoala postdoctorala ,Cercetarea stiinfifica economicd, suport al bunastarii si
dezvoltarii umane in context european - CERBUN” — ID 62988

Academia Romana

07.09.2004 - prezent:
Conducétor doctorat, domeniul Economie

01.11.1996 - 23.06.2000:
Doctorat in economie,
Economie

Academia Romana - Institutul National de Cercetéri Economice ,Costin C. Kiritescu”, Bucuresti

Doctor in stiinte economice, domeniul Economie
octombrie 1971 — septembrie 1975:

Licentjat in stiinte economice

Comert interior, marketing

Academia de Studii Economice Bucuresti, Facultatea de Comert Interior

Tnvatdmant superior

15.09.1967 — 16.06.1969:

Contabilitate comerciala

Contabilitate de gestiune, informatica, organizare comerciald

Grupul Scolar Comercial Postliceal ,N. Kretzulescu” Bucuresti

Contabil, contabilitate de gestiune, planificare

Profesor asociat la Universitatea ,Spiru Haret” Brasov, din 2004 (licentd), din 2009 (master)
Profesor asociat la $Scoala doctorald, Universitatea ,Lucian Blaga” Sibiu (din 2000)

Visiting Profesor la Universitatea din Trier, Germania (2005)

Profesor asociat, examinator extern la CODECS ( din 2002)

Profesor asociat studii doctorale la Universitatea Oradea (din 1996)

romana

franceza, engleza
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Competente si aptitudini
organizatorice

Competente si aptitudini de utilizare
a calculatorului

Competente si aptitudini artistice

Permis(e) de conducere

- Membru in Colegiul Noii Enciclopedii a Roméaniei, Academia Romana - INCE;

- Membru al Comitetului stiintific al Enciclopediei panhispanice de stiinte economice si financiare a
Academiei Regale de Stiinte Economice si Financiare a Spaniei, Barcelona (2012);

- Copresedinte al Celui de al XXVII-lea Congres al Academiei Europene de Management si
Gestionarea Afacerilor, Bucuresti, septembrie 2018;

- Manager Proiect POSDRU Scoala postdoctorald ,Valorificarea identitatilor culturale in procesele
globale” (2010-2013);

- Manager Proiect ,Cultura romana si modele culturale europene: cercetare, sincronizare,
durabilitate”, Contract POSDRU/159/1.5/S/136077, beneficiar Academia Roméana;

- Stagii de pregatire externa la: CFCE Paris; Statec Luxemburg; Ministerul Culturii Luxemburg;
Ringier - Rentrop si Straton Elvetia; MC Germania; Academia de Stiinte a Rusiei, Institutul de
Economie Nationala Moscova; Academia de Stiinte a Ucrainei, Kiev; Academia de Stiinte
Economice Chisindu, Republica Moldova; Institutul de Modelare Matematica — Leningrad;
Academia Regala Spaniola de Stiinte Economice si Financiare, Barcelona; 15th World Congres of
the International Economic Association, Istanbul, 2008;

- septembrie 1994, Director al celui de-al lll-lea Congres al Academiei Europene pentru Conducerea
Intreprinderilor Mici si Mijlocii - AEDEM (cu sediul la Vigo, Spania);

- septembrie 1996 — prezent, Coordonator Proiect, Cooperarea stiintifica a Romaniei cu Republica
Moldova;

- septembrie 1999 — octombrie 2004, membru al Consiliului stiintific al Institutului european din
Romania; Consilier stiintific consultativ, IER, Studii de impact ale aderarii Romaniei la UE - proiect
PHARE - MIE;

- iunie 2003 — noiembrie 2004, Coordonator national din partea INCE, coautor, Strategia Nationala
de dezvoltare durabild a Romaniei, Orizont 2025;

- 2016-2018 — Membru in Consiliul interguvernamental pentru upgradarea Strategiei Nationale de
Dezvoltare Durabild a Romaniei 2030

- februarie 2000 — mai 2000, Director editorial, Strategia Nationald de dezvoltare economica a
Romaniei pe termen mediu, 2001-2004;

- lanuarie 2001- mai 2002, Coordonator stiintific si editorial, coautor, Probleme ale integrarii
Romaniei in UE. Cerinte si evaluari. GRANT UE B7-030-ZZ00 24.03.08.15;

- septembrie 1999 - octombrie 2000; ianuarie — septembrie 2001, Coordonator stiintific si editorial,
coautor, ESEN, 1-2 (Evaluarea Starii Economiei Nationale), program fundamental al Academiei
Roméne;

- martie 1995 — iunie 1995, Coordonator stiintific si editorial din partea INCE, coautor, Strategia
Nationala de pregatire a aderarii Roméniei la UE;

- aprilie 1994 — decembrie 1998, Asistent al coordonatorului natjional pentru programul de training si
fellow, Programul ACE — PHARE;

- Membru al Consiliului consultativ pentru cercetare-dezvoltare-inovare (din 2014) al ANCS MEN,
presedinte al Comisiei pentru Identitate si Economie;

- Managementul cercetérii stiintifice, management editorial, managementul IMM; managementul
culturii, inclinatii culturale si creative;

- Documentare stiinifica si tehnica retro si prospectiva.
MS DOS, WINDOWS, P.P.

Literatura, poezie, traduceri beletristica din limba franceza

Da, categoria B
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Distinctii nationale si
internationale, afilieri
profesionale si stiintifice

Membru corespondent al Academiei Roméane (noiembrie 2018)

Membru corespondent al Academiei Regale Spaniole de Stiinte Economice si Financiare — Institutul
Spaniei, Barcelona (2021)

Cavaler al Ordinului National ,Serviciul credincios” al Romaniei (01.04.2004)

Ofiter al Ordinului National ,Pentru merit” al Marelui Ducat de Luxemburg (2006)

Premiul Academiei Roméane “P.S. Aurelian” pentru lucrarea “Marketing si culturd”, 1999;

Membru de Onoare al Academiei Europene de Management si Gestionarea Afacerilor, Madrid-Vigo
(2017);

Membru al Barcelona Economic Network — Academia Regald Spaniola de Stiinte Economice si
Financiare (2018);

Membru al consiliului Academic al AFER (din februarie 2018);

Doctor Honoris Causa al Universitatii ,Lucian Blaga” Sibiu (martie 2012);

Distinctia ,Meritul academic” a Academiei Romane pentru contributia remarcabild la desfasurarea
activitaii stiintifice a Academiei Romane (mai 2013);

Premiul ,Victor Slavescu” al Academiei Roméne pentru lucrarea ,Despre criza, cu discerndmént i
fara manie” (decembrie 2012).

Distinctia ,Meritul academic” a AEDEM (2018);

Distinctia ,Editorul Anului 2018” acordatd de AGER pentru initiativa de a disponibiliza online lucrarile
de cercetare economicd ale ultimelor decenii, cea mai ampla biblioteca a tranzitiei la economia de
piatd in Romania;

Premiul Salonului National de Carte Cluj-Napoca pentru cea mai buna carte economica a anului,
respectiv lucrarea “Marketing si culturad”, 1997,

Medalia comemorativa “Pierre Werner” Luxemburg, 1996;

Diploma de excelenta si Medalia de argint a BNR si Academiei Romane pentru Programul “Laureatji
Nobel in economie si limbajul economic notional national”, Bucuresti, 2001;

Diploma de excelentad si Medalia ,Personalitatea europeana a anului 2000” pentru contributia la
integrarea Romaniei in Uniunea Europeana, conferitd de Eurolink - House of Europe, Federation
International des Maisons de L’Europe, iunie 2001;

Distinctia culturala a Academiei Romane pentru prezentd in viata intelectuald romaneasca si
atasament fata de opera Academiei Romane, 2002;

Diploma Extraordinara ,pro egregia Vestra industria ad ampliandum humanam cognitionem”, a
Universitatii Internationale a Marii Negre, 2002;

Doctor Honoris Causa al Academiei de Studii Economice a Republicii Moldova (septembrie 2004);
Presedinte executiv al Asociatiei Romane de Marketing — AROMAR (din 2000);

Secretar general al Comitetului National Romén al Distributiei (CRD), afiliat la AIDA — Bruxelles (din
2000); Vicepresedinte din anul 2019;

Membru in colegiile editoriale a peste 20 de reviste stiintifice din tara (cotate B+ CNCSIS, indexate
in baze de date internationale) si din stréinatate, printre care: Amfiteatru economic (ISI); Romanian
Journal of Economic Forecasting (ISI), Romanian Economic Review, Calitatea Vietii, Review of
General Management;

Director al revistei Marketing-Management — studii, cercetari, consulting (din 1990);

Redactor-sef al revistelor: Romanian Journal of Economics (B+), Romanian Economic Review
(Academia Roméana); Caiete Critice (din 2000);

Presedinte executiv al Comisiei de Studii Prospective a Academiei Roméane (septembrie 2009 —
octombrie 2010);

Diploma de excelentd a Asociatiei Generale a Economistilor din Romania pentru promovarea
operelor de aur ale cercetarii economice roménesti — Colectia Nicholas Georgescu-Roegen —
Opere complete (2010).
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IOAN-FRANC N. VALERIU

LISTA LUCRARILOR STIINTIFICE PUBLICATE (SELECTILV)
A. Carti si capitole in carti

1991 — Economia Romaniei Secolul XX — noua tranzitie la economia de piatd: premise istorice si
perspective, editor si secretar stiintific, sub coordonarea acad. Tudorel Postolache, Editura
Academiei Romane, 896 p.

1994 — L’Economie de la Roumanie, XX-&éme Siécle, editor si secretar stiintific, sub coordonarea acad.
Tudorel Postolache, Editura Expert, 618 p.

1995 — Dictionarul economic si social, A. Gélédan, J. Brémond — versiunea in limba romana (coordonare
stiintifica si secretariat editorial, Editura Hatier Paris/Expert Bucuresti), 424 p.

1996 — Nicholas Georgescu-Roegen — opere complete (editor), vol I. — Omul si opera (1996); vol II. —
Economia Romaniei (1997); vol. III* — Metoda statistica (1998); vol. III** — Statistica si
matematica (1998); vol. IV* — Economia analiticd. Teme si probleme (2000); vol. IV** —
Economia analitica. Articole, studii, scrisori (2000); vol. V — Legea entropiei si procesul economic
(1996); vol. VI* — Energia, resursele naturale si teoria economica, Cartea 1 (2006); vol. VI** —
Energia, resursele naturale si teoria economicd, Cartea II (2008); vol. VII* — Epistemologia
roegeniand, Cartea I (2009); vol. VII** —Epistemologia roegeniand, Cartea II (in curs de aparitie),
Colectia Biblioteca Bancii Nationale, Bucuresti, Romania.

1997 — Marketing si cultura (coautor), Premiul ,,P.S. Aurelian® al Academiei Romane (1999) si Premiul O.
Goga al Salonului National de carte Cluj-Napoca, 1997, Editura Expert, 218 p.

1999 — Tehnologie comerciald. Productie, distributie, consum (coautor), Editura Expert, 319 p.

1999 — Un proiect deschis: Evaluarea Starii Economiei Nationale — Raport 1999, septembrie, Grupul de
reflectie Evaluarea Starii Economiei Nationale al Academiei Romane;

2000 — Raportul National al dezvoltarii umane, Romania 2000 (coautor si coordonare editoriala), PNUD,
Editura Expert, 154 p.

2000 — Un proiect deschis: Evaluarea Starii Economiei Nationale. Documente, Academia Roméana, Centrul
Roman de Economie Comparata si Consens, Bucuresti, 150 p.

2000 — Managementul culturii. Universul rural (coautor si coordonator), editura Expert, 248 p.

2000 — Marketing — Evolutii, experiente, dezvoltari conceptuale (coautor), Editura Expert, 230 p.

2000 — Laureatii Nobel pentru economie, 1990-1999, in Probleme economice, nr. 9-10/2000, CIDE, 96 p.
2000 — Laureatii Nobel pentru economie, 1980-1989, in Probleme economice, nr. 17-18/2000, CIDE, 102 p.
2000 — Laureatii Nobel pentru economie, 1969-1979, in Probleme economice, 21-22/2000, CIDE, 86 p.

2000 — Prezentare de ansamblu a contributiilor stiintifice ale INCE, 1990 — mai 2000, in Caietele Grupului
ESEN, Academia Romana, Bucuresti, 2000, 486 p.

2001 — Laureatii Nobel in economie, Discursuri de receptie, coord. T. Postolache si M. Isarescu, Academia
Romana, Centrul Roman de Economie Comparata si Consens, Bucuresti, vol. 1, 350 p.; vol. 2, 364
p., 2006; vol. 3, 228 p., 2007; vol. 4, 198p., 2009.

2001 — Marketing. Crestomatie de termeni si concepte (coautor), Editura Expert, editia a Il-a, revazuta
(2002) 320 p., editia a treia, completata, 346 p. (2004).
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2002 — Hommage a Pierre Werner, CEDROMLUX, Bucuresti-Luxemburg, 96 p. O cronica a lansarii
volumului a fost consemnatd de Luxembourger Wort, 26.09.2002, cu referinte si la Conferinta cu
tema Pierre Werner dans la vie academique de Roumanie, sustinutd in 27.09.2002 la Biblioteca
Nationala din Luxemburg.

2002 — Societatea Informationald — Societatea Cunoasterii. Strategii si solutii pentru Romania (coautor),
sub coordonarea Acad. F. Filip, Editura Expert, Bucuresti. Studiul realizat (coautor), pp. 285-301 -
“Romania in fata unei mari dileme: Societatea Informationala — Socictatea Cunoasterii vs.
suprapopulatia agricola si economia de subzistenta.

2002 — Marketing. Premise si provocari ale economiei inalt competitive (coautor), Editura Expert,
Bucuresti, 550 p. (o editie adaugata si completata in 2010)

2002 — Bucuresti — Capitald de anvergura europeand. Studiu prospectiv de strategie, Partea I, 300 p.,
Colectia Biblioteca Oamenilor de Afaceri, Nr. 61, Camera de Comert si Industrie a Romaniei si a
Municipiului Bucuresti

2002 — Competitivitatea agriculturii si integrarea in UE, in ESEN — 2, grant al Delegatiei UE in Romania,
INCE, Academia Romana, vol. 24, iunie 2002, 98 p.

2003 — Actiunea si sistemul lumii, Thierry de Montbrial (editor), Editura Expert, Bucuresti,
438 p.

2003 — Nicolae Balcescu — ratiune si traire eroica a innoirii (coautor), Editura Expert, Bucuresti, 224 p.

2003 — Agricultura intre restrictiile comerciale globale si politicile comunitare (coautor), Editura Expert,
CRECC, 130 p.

2003 — Modele de agricultura si politici agricole, in Probleme economice, nr. 47/2003, CIDE, 34 p.

2004 — Cincisprezece ani care au zguduit lumea — de la Berlin la Bagdad (editor), Thierry de Montbrial,
Editura Expert, Bucuresti, 448 p.

2004 — Antologie de literatura luxemburgheza de limba franceza, Editura Expert, Bucuresti, 290 p.

2004 — Cultura, culte, cinematografie si protectia dreptului de autor, Maria Moldoveanu, Delia Mucica,
Valeriu loan-Franc, Constantin Ciutacu, Probleme economice nr. 132-133, Editura CIDE, 88 pag.

2004 — Romania si Republica Moldova. Potentialul competitiv al economiilor nationale (editor si coautor),
Editura Expert, vol. I si I, 1284 p.

2004 — Strategia Nationald de dezvoltare durabild a Roméaniei — Orizont 2025 (2003-2004), Comisia
Nationald Permanentd de Elaborare a Strategiei de Dezvoltare Durabilda a Romaniei ,,Orizont
2025, Bucuresti;

2004 — Strategia Nationala de dezvoltare durabild a Romaniei — Orizont 2025 (2003-2004) - Anexe,
Comisia Nationala Permanenta de Elaborare a Strategiei de Dezvoltare Durabild a Romaniei
,,Orizont 2025”, Bucuresti;

2004 — Contributii la Strategia Nationald de dezvoltare durabilda a Romaniei — Orizont 2025. Viziune si
gandire strategicd in domeniul dezvoltarii durabile, Ghid-sintezd, Administratia Prezidentiala,
PNUD, Bucuresti;

2005 — Economia distributiei (coautor), Editura Expert, Bucuresti, 286 p.

2005 — Cultura, culte, industrii culturale — principii, obiective strategice, directii de actiune 2007-2013,
Probleme economice nr. 168-169-170, Editura CIDE, 146 p.

2005 — Migratia fortei de munca si dezvoltarea durabild a Romaniei (coautor), Editura Expert, 226 p.
2005 — Analiza comparativa a strategiilor actuale europene ale CDI (coautor), Raport intermediar.
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2006 — Transferul tehnologic si investitiile — prioritati ale dezvoltarii durabile (coautor), Editura CIDE,
120 p.

2006 — Dezvoltarea durabila si responsabilitatea institutionalda (coordonator si coautor), Editura CIDE,
100 p.

2006 — Turism si cultura, in Proiecte inovative performante pentru turismul durabil, Editura Universitagii
,Petru Maior” Tg. Mures, pp. 14-39.

2006 — Cadrul metodologic si aplicational pentru elaborarea Strategiei Nationale CDI pe baza rezultatelor
exercitiului national de Foresight (coautor)

2008 — Operationalizarea transferului de cunoastere si competitivitatea sectorului distributiei bunurilor de
larg consum, in Probleme economice nr. 307-308, Editura CIDE, pp. 1-50

2008 — Economy and consensus. Between James Buchanan’s academicianism and Pierre Werner’s
pragmatism, in Messenger of the International Nobel Economic Forum, Dnepropetrovsk, pp. 378-
382.

2009 — Faith and Economy, in Mélange en hommage a Jean-Claude Deschamps, Editura Bibliotheca, pp.
279-302
2009 — Metodica in cercetarea stiintifica (coautor), Editura Expert, Bucuresti, 228 pagini

2009 — The Strathegy for the Sustainable Development of Sercaia — Brasov County — Romaénia (coautor),
ISBN 978-973-739-800-0 (ed. electronicd), 226 p., Editura CRFCAPL Sibiu

2009 — The Strathegy for the Sustainable Development of Mandra — Brasov County — Romania (coautor),
ISBN 978-973-739-803-1 (ed. electronicd), 224 p., Editura CRFCAPL Sibiu

2009 — The Strathegy for the Sustainable Development of Sinca Noud — Bragsov County — Romaénia
(coautor), ISBN 978-973-739-802-4 (ed. electronicd), 210 p., Editura CRFCAPL Sibiu

2009 — The Strathegy for the Sustainable Development of Coména — Bragsov County — Romania (coautor),
ISBN 978-973-739-804-8 (ed. electronicd), 196 p., Editura CRFCAPL Sibiu

2009 — The Strathegy for the Sustainable Development of Parau — Brasov County — Romania (coautor),
ISBN 978-973-739-805-5 (ed. electronicd), 282 p., Editura CRFCAPL Sibiu

2009 — The Strathegy for the Sustainable Development of Sinca — Brasov County — Romania (coautor),
ISBN 978-973-739-801-7 (ed. electronicd), 196 p., Editura CRFCAPL Sibiu

2009 — Strategia de dezvoltare durabila a Comunei Voila, judetul Brasov (coautor), ISBN 978-973-739-
799-7 (ed. electronicad), 216 p., Editura CRFCAPL Sibiu

2009 — Strategia de dezvoltare durabilda a Comunei Recea, judetul Brasov (coautor), ISBN 978-973-739-
796-6 (ed. electronicad), 226 p., Editura CRFCAPL Sibiu

2009 — Strategia de dezvoltare durabilda a Comunei Lisa, judetul Brasov (coautor), ISBN 978-973-739-797-
3 (ed. electronicd), 218 p., Editura CRFCAPL Sibiu

2009 — Credinta si economie, ISBN 978-973-618-205-1, 228 p., Editura Expert, Bucuresti

2009 — Relatiile economice UE-Rusia, ISBN 978-973-159-075-2, 104 p., CIDE-INCE, Academia Romana,
Bucuresti

2010 — Despre criza, fara manie si cu discernamant, ISBN 973-618-222-3, 276 pagini, Editura Expert,
Bucuresti

2010 — Marketing strategic, ISBN 978-973-618-241-9, 216 pagini, Editura Expert, Bucuresti
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2011 — The impact of the economic crises on culture in Romania (coautor), in Nonlinear views on the
economic crisis, editor Mircea Malita, ISBN 978-973-618-288-4, 19 pagini, Editura Expert,
Bucuresti

2012 — Credinta si economie, editia a II-a, cu un Cuvant inainte de Radu George Serafim, ISBN 978-973-
618-295-2, 234 pagini, Editura Expert, Bucuresti

2013 — Spre o moneda globald, volumul I, Preliminarii, ISBN 978-973-618-306-5, Editura Expert,

Bucuresti

2014 — Spre o moneda globald, volumul II, Calea posibila, ISBN 978-973-618-387-4, Editura Expert,
Bucuresti

2014 — Laureatii Nobel in Economie. Bibliografii semnificative, CIDE, Academia Romana, ISBN 978-973-
159-176-6

2015 — La reconfiguration de la vision stratégique de 1’Union Européenne dans le contexte mondial, in:
Ciencia y realidades econdmicos: reto del mundo postcrisis a la actividad investigadora. Editura
RACEF, Barcelona, Spania, ISBN 978-84-608-4241-5, pp. 35-56

2015 — Spre o moneda globala, volumul III, Realitéti si constrangeri, cu un Cuvant inainte de acad. Mugur
Isarescu, ISBN 978-973-618-306-5, Editura Expert, Bucuresti

2015 — Institutul National de Cercetari Economice 1990-2010, colectia Tezaur, vol. B1, CIDE, ISBN 978-
973-159-179-7

2016 — Economie urbanad si regionald. Noi provocdri, noi practici, Editura Bibliotheca, Targoviste, ISBN
978-606-772-017-4

2016 — Les conjonctures de la mondialisation, in: El comportamiento de los actores econdmicos ante el reto
del futuro, Editura RACEF, Barcelona, Spania, ISBN 978-84-617-8226-0, pp. 69-94

2017- Bibliografie economica romaneasca, 1918-1947 (coordonator), 1885 p., Editura Centrul de Informare
si Documentare Economica Economica — Institutul National de Cercetari Economice ,,Costin C.
Kiritescu”, Academia Romana, ISBN 918-973-159-225-1

2017 — Publicistica economicd romaneasca, 1918-1947 (coordonator), 1146 p., Editura Centrul de
Informare si Documentare Economicd Economicd — Institutul National de Cercetdari Economice
,,Costin C. Kiritescu”, Academia Romana, ISBN 918-973-159-224-4

2018 — Romania si adoptarea euro, 304 p., Editura Centrul de Informare si Documentare Economica —
Institutul National de Cercetari Economice ,,Costin C. Kiritescu”, Academia Romana, ISBN 978-
973-159-222-0

2018 — Romania in globalizare, 462 p., Editura Centrul de Informare si Documentare Economicd —
Institutul National de Cercetari Economice ,,Costin C. Kiritescu”, Academia Romana, ISBN 978-
973-159-222-0

2018 — Valoriser les identités nationales dans les processus globaux, in: El reto de la prosperidad
compartido. Papel de las tres culturas ante el siglo XXI, Editura RACEF, Sevilla, Spania, ISBN
978-84-09-02894-8, pp. 109-118

2018 — Gouvernance globale et Intégration Européenne vs Inégalité globale et Polarisation économique, in:
Las nuevas areas del poder economico mundial, Editura RACEF, Barcelona, Spania, ISBN 978-84-
09-01156-8, pp. 229-261

2018 — Comertul interior, in: Economia Romaniei dupa Marea Unire, vol. II, Economia sectoriald, Editura
Academiei Romane, ISBN 978-973-27-2917-5, pp. 415-436
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2018 — Cercetarea economica in Romania, Economia sectoriala, Editura Academiei Roméane, ISBN 978-
973-27-2917-5, pp. 408-464

2019 — Economisti membri ai Academiei Romane, Centrul de Informare si Documentare Economica,
Academia Romana

2019 — Une seule Europe, unie pour les prochaines générations d’Européens. Quelques questions qui nous
inquictent, in: Complegidad Economica: Una Peninsula Iberica mas unida para una Europa mas
forte, RACEF, Barcelona, Spania, ISBN 978-84-09-12599-9, pp. 201-240

2020 — Resetarea ordinii economice mondiale. Pandemia, noua fatd intunecatd a globalizarii, Faza I —
aprilie/mai 2020 - Abordari de geoeconomie: Romania postpandemie — viziunea 2040 — si destinul
viitoarei Uniuni Europene, 90 p., Academia Romana

2020 — Practici si exigente in scrierea lucrarilor stiintifice, 204 p., Editura Expert, ISBN 978-973-618-432-1

2020 — Les agées entre le droit aux loisir et la marginalisation sociale, in: La Vejez: conocimiento, vivencia
y experiencia, Editura RACEF, Barcelona, Spania

2020 — Treating business ethics as an intangible asset, in: Harnessing Tangible and Intangible Assets in the
context of European Integration and Globalization: Challenges ahead, ESPERA 2019, Editura Peter
Lang Academic Publishing Group, Germania

2020 — Reconfiguration of Globalization. Relevant Issues in Romania, Harnessing Tangible and Intangible
Assets in the context of European Integration and Globalization: Challenges ahead, ESPERA 2019,
Editura Peter Lang Academic Publishing Group, Germania

2021 — La crise d’apres les crises. La crise de I’Humanité?, in: La nueva economia después del SARS-
COV-2. Realidades y revolucion tecnoldgica, Editura RACEF, Barcelona, Spania

2021 — Reconfiguration of Globalisation: Relevant Issues for Romania, in: Harnessing Tangible and
Intangible Assets in the Context of European Integration and Globalisation. Challenges Ahead,
ESPERA 2019, vol. I, Editura Peter Lang Academic Publishing Group, Germania

2021 — Pandemia, o altd fatd intunecatd a globalizarii, in: Pandemia — constrangeri §i oportunitati
economice, Editura Academiei Romane

2021 — Pandemia - lectii ,,deocamdatd” invatate, in: Pandemia — constrangeri si oportunitifi economice,
Editura Academiei Romane

2022 — Ne jouons plus au Dieu!, in: Economic and technological solutions to the degradation of the planet’s
ecosystem, Editura RACEF, Barcelona, Spania

2022 — Motivation ,,after work™: the right to retire versus the right ,,not to retire”, in: ESPERA 2021,
Editura Springer Verlag Nature, Elvetia
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B. Articole si studii publicate in reviste cu recunoastere nationala si internationala (selectiv)

1999 — Parteneriat consommateur — Entreprise Productrice, In Romanian Economic Review, Revue
Roumaine des Sciences Economiques, nr. 1-2/1999, Editura Academiei Romane

2003 — The Evaluation of the Economic Research Works. A Relevance Indicator, Romanian Journal of
Economic Forecasting (ISI) nr. 3/2003, Editura Expert, Bucuresti.

2004 — Globalizare si identitate culturala (I+II), Caiete critice, FNSA, nr. 4(198)/2004, pp. 91-94 si nr. 5
(199)/2004), pp. 62-70

2004 — 6 octombrie 2004,Caiete critice, FNSA, nr. 8(202)/2004, pp. 1-2
2004 — Cultura si dezvoltarea durabila, Caiete critice, FNSA, nr. 9(203)/2004, pp. 1-2
2004 — Centenarul Joseph M. Juran, Caiete critice, FNSA, nr. 10(204)/2004, pp. 56-62

2004 — Evaluarea activitatii de cercetare: intre virtufi si sldbiciuni, Caiete critice, FNSA, nr. 12(206)/2004,
pp. 65-70

2005 — Luceafarul, o alta lecturd, Caiete critice, FNSA, nr. 6(212)/2005, pp. 44-49

2005 — Mutations in the Distribution Structure at the International Level, Amphiteatru economic, ASE,
7(17), pp. 9-20 (REPEC)

2007 — Cultural turism and Sustainable Development, Tn Romanian Journal of Economic Forecasting (ISI)
nr. 1/2007, pp. 89-96

2007 — Another Rhetoric Concerning Europe: Integration Versus Accesion, in: Romanian Economic Review
nr. 51-52/2007, pp. 91-104

2007 — Succesul managerial. O aplicatie in domeniul silvic, In Marketing-Management nr. 1-2, pp. 142-147
2007 — Politica europeana de concurentd, in: Marketing-Management nr. 1-2, pp. 153-156
2007 — Reengineering-ul in intreprinderea de telecomunicatii, in: Marketing-Management nr. 3, pp. 234-240

2007 — Contributii la dezvoltarea teoriei si practicii managementului performantei la cooperativele de credit,
in: Marketing-Management nr. 4, pp. 314-320

2007 — Managementul cunoasterii in economia conversatiei, in: Marketing-Management nr. 5-6, pp. 328-
343

2007 — Strategii de dezvoltare si integrare a serviciilor educationale din Romania, in contextul pietei
globalizate a fortei de munca, in: Marketing-Management nr. 5-6, pp. 451-457

2007 — Crestinism si dezvoltare economica (I), in Caiete critice, nr. 1-2, pp. 101-116.
2007 — Crestinism si dezvoltare economica (II) — Economicul biblic, in Caiete critice, nr. 8-9, pp. 104-118.

2007 — Crestinism si dezvoltare economica (III). Crestinismul si performanta economica, in: Caiete Critice
nr. 11-12, pp. 117-123

2007 — Integrare versus aderare. O retoricd tanard asupra Europei, in Integrariada necenzurat. Factori
psihologici ai mondializarii, Editura Expert, pp. 9-37.

2008 — Economic and social challanges in a global environment. Labour market changes in Romania.
Factors, couses, adjustement mechanisms (coautor) in: Revista Romana de Economie (REPEC), nr.
1/2008, pp 87-90

2008 — Societatea informationald si organizarea logisticii marfurilor, Marketing-Management nr. 1-2, pp.
38-51
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2008 — Impactul marketingului ecologic asupra intreprinderilor romanesti, Marketing-Management nr. 1-2,
pp. 158-160

2008 — Employment and Welfare, in Romanian Journal of Economics (REPEC), nr. 2, pp. 19-39

2008 — Mecanismul de adaptare si strategii de ajustare a politicilor sociale in Romania, in Analele
Academiei de Studii Economice din Moldova, vol. IV, Chisinau, pp. 15-41

2008 — Crestinism si dezvoltare economica (IV) — Virtutile — resurse ale performantei, in Caiete critice, nr.
3-4-5, pp. 144-157.

2008 — Crestinism si dezvoltare economica (V) — Progresul in credintd confirma progresul economic, in
Caiete critice, nr. 6-7, pp. 97-106.

2008 — Integrarea sistemului vamal al Romaniei in sistemul vamal al UE. Strategii vamale postaderare, in
Marketing-Management — studii, cercetari, consulting nr. 3-4, pp. 305-311.

2008 — Dezvoltarea turismului rural din perspectiva formarii si perfectionarii profesionale a resurselor
umane, in Marketing-Management — studii, cercetari, consulting nr. 3-4, pp. 312-320.

2008 — Cursul de schimb si perspectiva aderarii la euro, In Marketing-Management — studii, cercetari,
consulting nr. 5-6, pp. 472-475.

2008 — Marketingul serviciilor financiar-bancare, in Marketing-Management — studii, cercetari, consulting
nr. nr. 5-6, pp. 476-480.

2009 — Responsiveness of Health Systems; a Baromether of the Quality of Health services, iIn Amfiteatru
economic (ISI, Econlet, RePec, IBSS), ISSN 1582-9146, nr. 26, pp. 277-287

2009 — Knowledge Management in Conversation Economy, in Romanian Economic Review, Academia
Romana, nr. 1-2, Tom 58, pp. 33-50

2009 — Societatea informationald si organizarea logisticii marfurilor, in Marketing-Management — studii,
cercetari, consulting nr. 1-2(103-104), pp. 38-50

2009 — Politica monetara europeand din perspectiva integrdrii Romaniei in Uniunea Europeand, in
Marketing-Management — studii, cercetari, consulting nr. 1-2(103-104), pp. 153-157

2009 — Integrarea marketingului ecologic asupra intreprinderilor romanesti, in Marketing-Management —
studii, cercetari, consulting nr. 1-2(103-104), pp. 158-160

2009 — Repeéres de la planification stratégique soutenable en Roumanie, in Romanian Journal of Economics
nr. 1(37), pp. 195-200, ISI, B+, RePEC, EBSCO, DOAJ, COPERNICUS

2009 — The quality of commercial services — a barometer of the competitive advantage of the Distribution
channel members, in: Analele Universitatii Oradea, Seria IV, Marketing, ISSN 1582-5450, Tom
XVIII, pp. 840-845 (B+, REPEC)

2009 — Ajutoarele de stat, instrument de stimulare a inovarii i1n UE, in Revista Romana a Inovarii, nr. 5,
ISSN 1844-8356 (ISI, REPEC)

2009 — Provocari pentru managementul marketingului in timp de criza. La ora judecétilor intelepte bazate pe
valoare si logica, in Marketing-Management — studii, cercetdri, consulting nr. 3-4 (111-112), pp.
169-184, ISSN 1222-9105 (REPEC)

2009 — Contributii la dezvoltarea teoriei si practicii in managementul inovational, in Marketing-
Management — studii, cercetdri, consulting nr. 3-4 (111-112), pp. 309-313, ISSN 1222-9105
(REPEC)

2009 — Dezvoltarea durabild a unei organizatii industriale, In Marketing-Management — studii, cercetari,
consulting nr. 3-4 (111-112), pp. 314-320, ISSN 1222-9105 (REPEC)
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2009 — Motivatia optiunii pentru studiul interdisciplinar al sistemului cultural (coautor), in Marketing-
Management — studii, cercetari, consulting nr. 5-6 (113-114), pp. 347-353, ISSN 1222-9105
(REPEC)

2010 — Some Opinions on the Relation between Security Economy and Economic Security (coautor), in
Romanian Journal of Economics nr. 2(40), pp. 129-159, ISI, B+, RePEC, EBSCO, DOAJ,
COPERNICUS

2011 — Management benchmarks of cultural policies (coautor), in Romanian Journal of Economics nr.
2(42), pp. 75-89, ISI, B+, RePEC, EBSCO, DOAJ, COPERNICUS

2011 — The Impact of Economic Crisis on Culture (coautor), in Review of General Management nr. 14(2),
pp. 15-35, B+, RePEC, CEEOL, COPERNICUS, Cabell Publishing, Ulrich’s PD, EBSCO

2011 — Quelques notes sur I’evaluations economiques des programmes culturells, in Caiete Critice,
Academia Romana, nr. 11, pp. 63-67

2012 — New investment strategy of transnational corporations (coautor), in Review of General Management
nr. 15(1), pp. 68-84, B+, RePEC, CEEOL, COPERNICUS, Cabell Publishing, Ulrich s PD, EBSCO.

2012 — Organizational Behaviour in the Knewledge — Based Economy. A Romanian Context Approach
(coautor), in Romanian Journal of Economics, nr. 2(43), 18 p., ISSN 1220-5567.

2012 — The Republic of Moldova on the Path of Transformation: Socio-Umanistic Aspects, In Romanian
Journal of Economics, nr. 1(43), pp. 248-252, ISSN 1220-5567.

2012 — Crisis, Globalisation and Economic Security (coautor), in curs de aparitie in Review of General
Management, nr. 16(2), 15 p.

2012 — Evolutii geoeconomice si geostiintifice in Europa postcriza (coautor), in curs de aparitie in Romanian
Journal of Economics, nr. 2(44), 26 p., ISSN 1220-5567.

2013 — Culturad cu economie, Caiete critice nr. 10(300)/2012, p. 7-8, ISSN 1220-6350(paper); 2285-5041
(online), aparut ianuarie 2013.

2013 — Se impune o noud ordine economica internationala (I) - Considerente istorice si filosofice (coautor),
Caiete critice nr. 11(301)/2012, p. 71-76, 1220-6350(paper); 2285-5041 (online), aparut februarie
2013.

2013 — Se impune o noud ordine economica internationald (II)- 30 noiembrie 2011 (coautor), Caiete critice
nr. 12(302)/2012, p. 52-57, ISSN 1220-6350 (paper); 2285-5041 (online), aparut martie 2013.

2013 — ,,Experimentul” EURO (coautor), Caiete critice nr. 1(303)/2013, p. 66-75, ISSN 1220-6350 (paper);
2285-5041 (online).

2013 — Guvernanta euro si paradigma postcrizd (coautor ), Caiete critice nr. 2(304)/2013, p. 62-80, ISSN
1220-6350 (paper); 2285-5041 (online).

2013 — Valentele preocupante ale crizei EURO (coautor), Caiete critice nr. 3(305)/2013, p. 71-80, ISSN
1220-6350 (paper); 2285-5041 (online).

2013 — Politica monetara si criza datoriilor suverane din perspectiva geopoliticd (coautor), Caiete critice Nr.
7(309), 2013, p. 71-80, ISSN 1220-6350(paper); 2285-5041 (online).

2013 — A new international economic order. Challenges for future theoretical and practical debates
(coautor), Revista Romand de Economie, anul XXII, vol. 35, Nr. 2 (44)/2012, aparut ianuarie 2013,
ISSN 1220-5567.

2013 — Central Banks and the Crisis (coautor), Revista Romana de Economie, anul XXIII, vol. 36, Nr. 1
(45)/2013, p. 85-92, ISSN 1220-5567.
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2013 — Ensegner a l'européenne, in Caiete critice, 10(312), 2013, pag. 56-61, ISSN 1220-6350 (paper);
2285-5041 (online).

2014 — The First International Conference “Economic Scientific Research — Theoretical, Empirical and
Practical Approaches 2013”, in: Procedia Economics and Finance (ISI), ISSN 2212 — 5671, vol. 8§,
pp.1-10.

2014 — Globalizarea — o realitate a timpului nostru, in Caiete Critice Nr.1, FNSA, ISSN 1220 — 6350,
pp.70-76.

2014 — Repozitiondri ale actorilor economici, in Caiete Critice Nr.12, FNSA, 1220 — 6350, pp.66-72.

2014 — A Model of Assessment of Internal Disparities in the Development of Healthcare Services in
Romania, in Review of General Managament Nr.1, pp. 29-42, B+, RePEC, CEEOL,
COPERNICUS, Cabell Publishing, Ulrich s PD, EBSCO

2015 — The Second International Conference “Economic Scientific Research — Theoretical, Empirical and
Practical Approaches 2014”, in: Procedia Economics and Finance (ISI), ISSN 2212 — 5671, vol. 22,
pp. 1-10.

2015 — Crisis, Globalisation, Global Currency, in Procedia Economics and Finance (ISI), ISSN 2212 —
5671, vol. 22, pp. 479-485.

2015 — Integrated Urban Governance: A New Paradigm of Urban Economy, in Procedia Economics and
Finance (ISI), ISSN 2212 — 5671, vol. 22, pp. 699-705.

2015 — Oui, il y a deux Europes, in Caiete Critice Nr. 2, FNSA, ISSN 1220 — 6350, pp. 70-80.

2015 — Resetarea viziunii strategice a UE in actualul context global si european, in Caiete Critice Nr. 4,
FNSA, ISSN 1220 — 6350, pp. 69-80.

2016 — L’Européanisation de la Roumanie — un acte de recherché académique, in La Science est-elle une
dimension de I’identité européenne?, Penser I’Europe, 2015, ISBN 978-606-555-1381.

2017 — Romania si adoptarea euro. Oportunitatile momentului, in Caiete Critice, nr. 12, FNSA, ISSN 1220 —
6350, pp. 24-35.

2017 — Dezbaterea publica: liant si aliat al adoptarii euro, in Caiete Critice, nr. 11, FNSA, ISSN 1220 —
6350, pp. 23-39.

2017 — Momentul european al Romaniei, in Economistul, nr. 11(285), pp. 66-70.

2017 — Romania si adoptarea euro. Opinii provocante sau preocupante?, in Caiete Critice, nr. 10, FNSA,
ISSN 1220 — 6350, pp. 14-19.

2017 — Un deceniu de la aderarea Romaniei la Uniunea Europeana, in Caiete Critice, nr. 3, FNSA, ISSN
1220 — 6350, pp. 11-22.

2018 — Consolidarea convergentei economice si monetare a Romaniei cu Uniunea Europeand — un demers
necesar, in Academica, Editura Academiei Romane, nr. 333-334, ISSN 1220 — 5737, pp. 38-61.

2019 — Ordinea economiei mondiale. Exercitii de resuscitare (II), in Caiete Critice, 9, pp. 72-80.
2019 — Ordinea economiei mondiale. Exercitii de resuscitare (I), in Caiete Critice, 5, pp. 24-33.
2019 — Zona Euro. Consecintele pasului batut pe loc (I), in Economistul, 9 (307), pp. 46-50.

2019 — Romania si Uniunea Europeana. Euro dupa 20 de ani: intre teorie si pragmatism (I), In Academica,
nr. 348-349 (10-11), pp. 94-98.

2019 — Zona Euro. Consecintele pasului batut pe loc (II), in Economistul, 10 (308), pp. 38-42.
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2019 — Romania si Uniunea Europeana. Euro dupa 20 de ani: intre teorie si pragmatism (II), in Academica,
nr. 350 (12), pp. 80-84.

2020 — Romania si Uniunea Europeana. Euro dupa 20 de ani: intre teorie si pragmatism (III), in Academica,
nr. 351-352 (13-14), pp. 71-84.

2020 — Threting business thics as an intangible asset, Proceeding Conferinta internationala ESPERA 2019,
pp. 1-8.

2020 — Reconfiguration of Globalization. Relevant Issues in Romania, Proceeding Conferinta internationala
ESPERA 2019, pp. 1-21.

2020 — Informarea si documentarea economica. Baza a constructiei unui program national de crestere a

14.

2021 — The Profound Nature of Linkage Between the Impact of the Use of Artificial Intelligence in Retail
on Buying and Consumer Behavior and Consumers’ Perceptions of Artificial Intelligence on the
Path to the Next Normal, in Amfiteatru Economic, Editura ASE, nr. 56, pp. 9-32.

2021 — The Crisis After the Crisis — Resilience or Reset?, in Amfiteatru Economic, Editura ASE, nr. 58, pp.
864-874.

2021 — Incotro gandirea economica?, in: Caiete Critice, FNSA, Academia Roméana, nr. 3-4.

2022 — Major Shifts in Sustainable Consumer Behaviour in Romania and Retailers in Agilely Adapting to it,
in: Sustainability nr. 14.

2022 — A prolonged divorce between economists and politicians, in: Working Papers, Institutul National de
Cercetari Economice ,,Costin C. Kiritescu”, ISSN: 2285 — 7036 NIER — CEID, pp. 3-17.

Prof. Dr. Dr. H.C. Valeriu IOAN-FRANC
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