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REZUMAT
Tema aleasd este de actualitate in conditiile 1n care retelele sociale au contribuit substantial
la schimbarea vietii economice si sociale, iar ca urmare a pandemiei Covid-19 digitizarea a capatat
valente superioare. Viziunea mea la alegerea temei “Rolul retelelor sociale in modelarea
comportamentului consumatorului Tn contextul noii economii” a fost o abordare interdisciplinara
economie — sociologie vizand consumatorul in primul rand ca pe un receptor de informatii si, ca 0
rezultantd a consumului de informatii I-am identificat ca pe un client (consumator de bunuri si

servicii).

Obiectivul cercetarii este reprezentat de analiza rolului pe care 1l are mediul online n
procesul decizional al consumatorilor si in transformarile asupra procesului decizional dar si analiza
tendintelor, perspectivelor, strategiilor adaptate la tendintele actuale si impactului digitalizarii
asupra deciziilor comportamentale ale unei entitati economice in strategia de dezvoltare durabila.

Metodologia cercetdrii. In indeplinirea obiectivului propus am elaborat doud studii de
cercetare cantitativa, respectiv analiza impactului retelelor sociale asupra sustenabilitatii, analiza
ritmului in care o tandara creatoare de continut a dezvoltat un brand propriu recunoscut in peisajul
firmelor al caror domeniu de activitate este reprezentat de “prestarea serviciilor de reprezentare
media” si un studiu asupra eficientei utilizarii retelelor sociale in promovarea produselor si
serviciilor catre consumatori bazat pe chestionare distribuite online.

Prezentarea sistematica a continutului tezei de doctorat

Am structurat teza de doctorat in 7 capitole dintre care Tn primele 5 capitole prezint stadiul
cunoasterii 1n literatura de specialitate, respectiv rolul si locul retelelor sociale in contextul economic
actual, iar 1n ultimele doud capitole prezint contributia personald in domeniu prin efectuarea si
prezentarea unor cercetari cantitative Tn domeniul ales.

In primul capitol ,NOUA ECONOMIE SI NOILE MODELE DE AFACERI” am efectuat
o cercetare privind stadiul cunoasterii in domeniu despre noua economie si noi modele de afaceri in
care am prezentat modul in care viata economicd a evoluat prin utilizarea internetului precum si
tipurile de afaceri care s-au dezvoltat ca urmare a revolutiei digitale.

Am concluzionat ca statisticile globale privind utilizarea internetului confirma impactul
transformator al internetului asupra societatii, evidentiind rolul sdu in modelarea comunicarii,
diseminarea informatiilor si cresterea economica.

Tranzitia economiei digitale joaca un rol important in promovarea sustenabilitatii si a bunei
guverndri. Intelegand relatia dintre acesti factori si implementand politici adecvate, guvernele si

organizatiile pot lucra pentru a crea o economie digitala mai durabila si echitabila.
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In ceea ce priveste etica in era digitald, am analizat implicatiile etice ale tehnologiilor digitale
in protectia consumatorilor, consideratii vitale In peisajul cu evolutie rapidd a tehnologiei si
marketingului. O problema etica este reprezentata de impactul pe care poate sa il aiba publicitatea
online asupra copiilor. Din ce in ce mai multi copii au acum acces la Internet si, in mod automat
intalnesc diferite tipuri de publicitate pe diferite pagini web, inclusiv pe retelele sociale. In privinta
educatiei celor mici si a adolescentilor, impactul negativ pe care publicitatea privind consumul de
alimente nesandtoase, alcool si tutun il are asupra lor constituie o problema de etica. Integrarea
bunelor practici etice este esentiald pentru a proteja securitatea si confidentialitatea datelor
consumatorilor.

Un subiect de mare actualitate in contextul economic actual in care dezvoltarea economica
este primordiala si uneori se uitd despre efectele negative generate de aceasta dezvoltare galopanta,
este reprezentat de sustenabilitate. Astfel ca 1in capitolul 2 L,CONCEPTUL DE
SUSTENABILITATE SI INFLUENTA RETELELOR SOCIALE ASUPRA
COMPORTAMENTULUI SUSTENABIL” am abordat acest subiect adaptat la tema mea, respectiv
am studiat conceptul de sustenabilitate si influenta retelelor sociale asupra comportamentului
sustenabil.

Am prezentat in acest capitol un scurt istoric al conceptului de sustenabilitate, pilonii
sustenabilitdtii, precum si Strategia Organizatiei Natiunilor Unite privind sustenabilitatea si
obiectivele organizatiei (Agenda 2030) si cateva idei despre programul Roménei de dezvoltare
durabild aliniat la Strategia Organizatiei Natiunilor Unite privind sustenabilitatea.

Cum era si firesc, am analizat rolul retelelor sociale in domeniul sustenabilitatii si am
concluzionat ca evolutia galopantd a platformelor de social media joacd un rol important si in
probleme de sustenabilitate mai ales ca generatia utilizatoare de social media este moderna si
deschisa la tot ce este nou si dovedeste a avea un interes sporit pentru a face o lume mai buna.

Sustenabilitatea pe probleme de protectia mediului este un subiect puternic dezbatut si
promovat de catre cei mai mari influenceri. Cumpardturile constiente sunt promovate intens in
mediul online ca si indemnul la o viatd mai echilibratd din punct de vedere sustenabil. Tot mai multi
influenceri promoveaza protectia mediului, utilizarea produselor biodegradabile, toate acestea prin
exemplul propriu si prin campanii sustinute in acest sens.

Unul dintre punctele forte ale retelelor sociale este capacitatea sa de a disemina rapid
informatii si de a ajunge la un public vast, depdsind granitele geografice si culturale. Aceasta
caracteristicd face platformele sociale eficiente pentru cresterea gradului de constientizare cu privire

la problemele dezvoltarii durabile si a sustenabilitatii.



Am prezentat Tn acest capitol rezultatele unui studiu calitativ pe care I-am publicat in 2021
si care a avut printre obiective “identificarea gradului in care retelele sociale influenteaza
comportamentul sustenabil al populatiei intervievate”. Am identificat cd, In mare masura,
consumatorii sunt influentati In comportamentul sustenabil si urmeaza exemplul creatorilor de
continut de a alege produse cosmetice pentru care nu au fost folosite animale pentru teste; nu fac
cumparaturi impulsive; aleg sa recicleze; aleg sa dea o viata noua obiectelor de imbrdacaminte prin
achizitia de produse second hand, reutilizeaza ceea ce poate fi reutilizat, participa la tabere sociale
pe tema sustenabilitatii dezvoltate de influenceri.

Tn capitolul 3 “EVOLUTIA INSTRUMENTELOR ONLINE IN NOUA ECONOMIE” am
prezentat evolutia instrumentelor online in noua economie ajungand la concluzia generala ca pentru
o evolutie a afacerii 1n cadrul peisajul digital din 2024, este nevoie sa se acorde o atentie sustinuta
adaptarii la tehnologiile si tendintele actuale cu scopul eficientizarii strategiilor de marketing digital
sl nevoia de evolutie a marketingului digital.

Cum comunicarea digitala este cruciald pentru branding in peisajul internetului de astazi am
prezentat 0 incursiune teoreticd despre canalele de comunicare online si rolul fiecaruia in
marketingul digital.

Ca parte integranta a globalizarii, retelele sociale au transformat modul in care oamenii
comunica 1n secolul XXI. Am prezentat notiunile teoretice despre globalizare si am accentuat faptul
ca retelele sociale isi gasesc o implicare semnificativa si in procesul de globalizare, acestea au
transformat modul in care oamenii comunicd in secolul XXI. Fenomenul de globalizare prin
intermediul retelelor sociale este accentuat de impartasirea, de schimburile culturale difuzate prin
intermediul internetului. Circulatia culturald permite oamenilor participarea la relatii sociale pentru
care granitele dispar si contribuie la o inovatie sporitd, la schimburi de idei si la 0 mai buna intelegere
a problemelor globale.

Am descris faptul ca in efortul constant de globalizare, cel mai mare instrument cu cel mai
mare impact este social media, fara nicio indoiald. Chiar Tnainte ca site-urile web ale marcilor sa
reuseasca sa devina globale, retelele sociale au facut-o. Rolul retelelor sociale a devenit inevitabil.
Mai degraba decat retelele sociale, conceptele de ,,retele sociale globale” sau ,,globalizarea retelelor
sociale” au aparut si s-au dezvoltat.

Globalizarea economica se referd la interdependenta tot mai mare a economiilor mondiale
ca urmare a cresterii amplorii comertului transfrontalier cu marfuri si servicii, fluxul de capital
international si raspandirea larga si rapidd a tehnologiilor. Cu toate informatiile si statisticile
combinate am remarcat ca retelele sociale domina pietele globale atunci cand vine vorba de

promovare si vanzari. Cele mai multe recorduri au fost doborate datoritd succesului globalizarii
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retelelor sociale si multe companii au crescut ca urmare a utilizarii corecte a retelelor sociale la scara
globala.

In capitolul 4 ,INFLUENTA SI EFECTELE RETELELOR SOCIALE. PROVOCARI SI
OPORTUNITATI PENTRU AFACERI” am adus in prim plan beneficiile imense ale retelelor
sociale pentru cresterea economica, impactul pozitiv pe care il au acestea asupra angajamentului
vital pentru stimularea cresterii economice in peisajul afacerilor moderne. Pe masura ce tehnologia
si tendintele consumatorilor evolueaza, este esential ca intreprinderile sd rdimana agile, inovatoare
si adaptabile in abordarea lor de a utiliza retelele sociale pentru o crestere durabila si succes.

Am analizat integrarea retelelor sociale in strategiile de marketing care a devenit esentiala
pentru companiile care doresc sa navigheze in peisajul digital si am concluzionat ca integrarea
retelelor digitale si sociale in strategiile de marketing de afaceri nu este doar o alegere, ci o
necesitate.

Tn mijlocul erei distantarii sociale si a restrictiilor n perioada crizei COVID-19 retelele au
demonstrat beneficii in furnizarea de sprijin social si emotional in aceste vremuri dificile, servind
in cele din urma drept o cale cruciald pentru conexiune si rezilienta, au permis persoanelor si
intreprinderilor sa se adapteze si sa prospere in fata crizei. Cu toate acestea, in timp ce retelele
sociale si tehnologiile digitale au oferit, fara indoiald, numeroase beneficii in timpul pandemiei, este
esential sa se ia In considerare potentialele dezavantaje si efectele adverse asociate utilizarii lor pe
scara larga.

In capitolul 5 ,METODE SI INSTRUMENTE DE MASURARE A EFICIENTEI
RETELELOR SOCIALE (Metrics si Analitics)” am descris metode si instrumente de masurare a
eficientei retelelor sociale si am concluzionat cd urmare a analizelor efectuate prin intermediul
metodelor si instrumentelor dezvoltate Tn acest scop, companiile pot sd decida daca este eficient sa
foloseasca retelele sociale pentru promovarea afacerii, ce tip de postari au fost de succes si care au
fost retelele care au ajutat cel mai mult la promovare. Ca urmare, acestea pot sa isi dezvolte strategii
privind modul in care sd actioneze in viitor.

Am analizat masurarea eficientei marketingului prin intermediul retelelor sociale, analiza
esentiala pentru a determina succesul campaniilor. Existd o varietate de metode si instrumente
disponibile pentru a ajuta companiile sa obtina informatii despre performanta lor in retelele sociale.
Metodele (Metrics) si instrumentele (Analytics) acoperite in acest referat pot ajuta la urmarirea si

masurarea eficientei campaniilor de social media.



Am aratat importanta utilizarii unei combinatii a metodelor si instrumentelor pentru a obtine
o intelegere cuprinzatoare a eforturilor de marketing pe retelele sociale. Folosind analize de retele
sociale companiile pot obtine date valoroase pentru a-si imbunatati strategia de comunicare.

In capitolul 6 ,,STUDIU DE CAZ ,IMPACTUL RETELELOR SOCIALE ASUPRA
CRESTERII VALORII DE BRAND (BRAND VALUE)”, am dezvoltat o cercetare cantitativa
privind impactul retelelor sociale asupra cresterii valorii de brand (brand value), am analizat modul
n care s-a dezvoltat o firma al carei obiect de activitate este “prestarea serviciilor de reprezentare
media”, si care se bazeaza pe “campanii influencer”. Compania aleasa are ca dezvoltator o tanara
intreprinzdtoare cu conturi pe mai multe retele sociale, cu un numar mare de urmaritori.

Pentru desfasurarea procesului de cercetare cantitativa privind evolutia afacerii pe care am
ales sa o analizez, am obtinut mai multe rapoarte privind numarul de urmaritori, numarul postarilor,
numarul comentariilor dar si cifra de afaceri a firmei analizate. In desfisurarea studiului am
definit urmatoarele ipoteze:

H1: Existd o influenta pozitiva puternica exercitatd de numarul de urmaritori asupra cifrei
de afaceri;

H2: Exista o influenta pozitiva puternicd exercitatd de Postari Instagram / Luna asupra cifrei
de afaceri.

H3: Exista o influentd pozitiva exercitatd de Numarul de like-uri (LIKE) asupra cifrei de
afaceri.

In urma testarii stationaritatii si a aplicarii testelor de cauzalitate am ajuns la concluzia ca pe
termen lung exista o relatie stabild pozitiva intre cifra de afaceri (CA) si Postari Instagram / Luna
(POINS), Urmaritori pe Instagram (UINST), respectiv Numarul de like-uri (LIKE) si o relatie
negativa intre cifra de afaceri (CA) si Comentarii (COMENT).

Tn capitolul 7 ,,STUDIUL EFICIETEI UTILIZARII RETELELOR SOCIALE iN
PROMOVAREA PRODUSELOR SI SERVICIILOR CATRE CONSUMATORI” am efectuat
o cercetare cantitativa pe baza de chestionar.

Am propus modelul de regresie liniar: Influenta creatorilor de continut asupra deciziilor
de cumparare ale respondentilor, aceasta fiind definitd drept variabila dependenta.

Am definit 6 variabile independente, respectiv: Varsta urmdritorilor; Increderea in
informatiile transmise de creatorii de continut; Satisfactia tipului de mesaj transmis de creatorii de
continut; Postarile lipsite de regularitate; Gradul (lipsa) satisfactiei ca urmare a cumpararii
influentate de creatorii de continut; Diversitatea tipurilor de mesaje transmise de creatorii de

continut.



In vederea efectuirii cercetarii am stabilit ipoteze de lucru centrate pe 4 factori cu efect direct
sl pozitiv asupra perceptiei privind indemnul de cumparare transmis de creatorii de continut,
respectiv varsta urmaritorilor, increderea in informatiile transmise de creatorii de continut,
satisfactia tipului de mesaj transmis de creatorii de continut, diversitatea tipurilor de mesaje
transmise de creatorii de continut. Efect direct si negativ am considerat ca au postarile lipsite de
regularitate si lipsa satisfactiei ca urmare a cumpararii sub influenta creatorilor de continut.

Variabilele modelului de regresie liniar multiplu luate in considerare in vederea analizei
explicd in proportie de 50.1% variatia perceptiei respondentilor privind indemnul de cumparare
transmis de creatorii de continut. Ca urmare, a fost realizat modelul de regresie pe baza datelor din
cercetare.

Concluzia generala a studiului este aceea ca utilizarea retelelor sociale pe cat mai multe
directii conduce la dezvoltarea afacerilor. Am fi tentati sa spunem cd exista unele domenii de
activitate care nu ar putea sa beneficieze de facilititile de promovare prin intermediul retelelor
sociale, dar, cu putind imaginatie, oricine poate sd foloseasca direct sau indirect aceastd cale de
promovare.

Contributiile personale sunt prezentate in teza de doctorat sub forma de studii, analize si
recomandari si sunt sumarizate in concluziile fiecarui capitol si de originalitatea lucrarii.

Originalitatea tezei este data de interesul ridicat al mediului de afaceri pentru tema cercetarii
dat fiind faptul ca nu existd studii anterioare in acest sens pentru Romania. Promovarea prin
intermediul retelelor sociale este un domeniu relativ nou dar cu o ascensiune notabila. Aceasta tinde
sa surclaseze retelele traditionale de promovare si este la Indemana tuturor firmelor, chiar si a celor
mici, antrenand costuri mici in comparatie cu alte canale de promovare.

Un alt aspect al originalitatii este reprezentat de implicarea in dezvoltarea unui Set de
indicatori pentru a evalua gradul in care consumatorii sunt influentati in deciziile de cumparare si
in pastrarea increderii in promovarea pe retelele sociale. Acest set de indicatori cheie de
performantd specifici pentru masurarea impactului social media asupra comportamentului
consumatorilor, ar trebui sa fie inclusi intr-un tablou de bord al companiilor care apeleaza la creatorii
de continut pentru promovare si pot constitui instrumente folositoare pentru a imbunatati

performanta in colaborarea cu creatorii de continut:

1. Frecventa de cumparare sub influenta creatorilor de continut,
2. Satisfactia tipului de mesaj transmis de creatorii de continut,
3. Nivelul de implicare al consumatorilor (cauta acestia informatii despre produsele sau

serviciile de care sunt interesati pe retelele sociale?),
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4. Gradul de satisfactie al consumatorilor ca urmare a achizitiilor la recomandarea
creatorilor de continut,

5. Atasamentul clientului (pastrarea increderii).

Limitele studiului. Cercetarea efectuatd este limitatd de faptul cd esantionul nu este
reprezentativ neavand suficiente informatii despre colectivitatea generald investigata, iar iar
numarul respondentilor este relativ mic avand in vedere ca retelele sociale au un numar foarte mare
de respondenti, dar suntem cu totii constienti de faptul ca timpul este pretios si ni se intdmpla tuturor
sd nu prea participam la sondaje decat daca consideram ca avem beneficii din acest efort.

Directii viitoare de cercetare. Datd fiind intinderea cuprinzatoare a domeniului, un astfel de
demers fie de catre initiatoarea acestui studiu sau poate sa ofere altor cercetatori posibilitatea de a
efectua o studii pornind de la rezultatele pe care le-am prezentat aici. Se pot aborda si alte directii
de cercetare, alte variabile si se pot dezvolta alti indicatori relevanti pornind de la acest studiu.

De asemenea, pe langd studiul influentei retelelor sociale in comportamentul
consumatorului, asa cum a fost abordata tema in acest material, o directie interesantd de studiu
consider ca este reprezentatd de influenta pe care o au creatorii de continut care promoveaza un
comportament cumpadtat, acei influenceri care spun NU risipei, sunt impotriva cumparaturilor
impulsive, promoveaza un stil de viatd si un comportament sustenabil din toate punctele de vedere.

Oricare ar fi temele viitoare abordate, acest domeniu nou si cu o dezvoltare rapida lasa loc

creativitatii in cercetare.
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SUMMARY

The chosen topic is current because social networks have contributed substantially to the
change of economic and social life, and as a result of the Covid-19 pandemic, digitization has
acquired greater valences. My vision when choosing the theme "The role of social networks in
shaping consumer behavior in the context of the new economy" was an interdisciplinary approach
economy - sociology aiming at the consumer primarily as a receiver of information and, as a result
of the consumption of information, | have identified as a customer (consumer of goods and services).

The objective of the research is the analysis of the role that the online environment has in the
decision-making process of consumers and in the transformations in the decision-making process,
but also the analysis of trends, perspectives, strategies adapted to current trends and the impact of
digitalization on the behavioral decisions of an economic entity in the development strategy durable.

Research methodology. In order to fulfill the proposed objective, we developed two
guantitative research studies, respectively the analysis of the impact of social networks on
sustainability, the analysis of the pace in which a young content creator developed her own brand
recognized in the landscape of companies whose field of activity is represented by "the provision of
media representation’ and a study on the effectiveness of the use of social networks in promoting
products and services to consumers based on questionnaires distributed online.

Systematic presentation of the content of the doctoral thesis

I structured the doctoral thesis in 7 chapters, of which in the first 5 chapters | present the literature
review, respectively the role and place of social networks in the current economic context, and in
the last two chapters | present my personal contribution in the field by conducting and presenting
some quantitative research in the chosen field.

In the first chapter "NEW ECONOMY AND NEW BUSINESS MODELS" | conducted a
research on the state of knowledge in the field about the new economy and new business models in
which I presented how economic life has evolved through the use of the Internet as well as the types
of businesses that -have developed as a result of the digital revolution. I conclude that global internet
usage statistics confirm the transformative impact of the internet on society, highlighting its role in
shaping communication, information dissemination and economic growth.

The digital economy transition plays an important role in promoting sustainability and good
governance. By understanding the relationship between these factors and implementing appropriate
policies, governments and organizations can work to create a more sustainable and equitable digital
economy.

In Ethics in the Digital Age, | looked at the ethical implications of digital technologies for
consumer protection, vital considerations in the rapidly evolving technology and marketing
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landscape. Integrating good ethical practices is essential to protect the security and privacy of
consumer data, resonating across different cultural and religious perspectives.

A very topical subject in the current economic context where economic development is
paramount and sometimes the negative effects generated by this galloping development are
forgotten, is represented by sustainability. So in chapter 2 "THE CONCEPT OF
SUSTAINABILITY AND THE INFLUENCE OF SOCIAL NETWORKS ON SUSTAINABLE
BEHAVIOR" | approached this topic adapted to my topic, respectively | studied the concept of
sustainability and the influence of social networks on sustainable behavior.

In this chapter, | presented a brief history of the concept of sustainability, the pillars of
sustainability, as well as the United Nations Strategy on sustainability and the organization's
objectives (Agenda 2030) and some ideas about Romania's sustainable development program
aligned with the United Nations Strategy on sustainability.

Naturally, | analyzed the role of social networks in the field of sustainability and concluded

that the rapid evolution of social media platforms also plays an important role in sustainability
issues, especially since the social media user generation is modern and open to everything new and
demonstrates a keen interest in making the world a better place.
Sustainability on environmental protection issues is a topic strongly debated and promoted by the
biggest influencers. Conscious shopping is heavily promoted online as the call to a more balanced
sustainable life. More and more influencers promote environmental protection, the use of
biodegradable products, all this through their own example and through campaigns supported in this
regard.

One of the strengths of social media is its ability to quickly disseminate information and
reach large audiences across geographic and cultural boundaries. This feature makes social
platforms effective for raising awareness of sustainable development and sustainability issues.

In this chapter, | presented the results of a qualitative study whose objectives were "to identify the

degree to which social networks influence the sustainable behavior of the interviewed population™.

We identified that, to a large extent, consumers are influenced in sustainable behavior and
follow the example of content creators to choose cosmetic products for which no animals were used
for testing; | don't make impulse purchases; choose to recycle; choose to give new life to clothing
by purchasing second-hand products; reuse what can be reused; participate in social camps on the
topic of sustainability developed by influencers.

In chapter 3 "THE EVOLUTION OF ONLINE TOOLS IN THE NEW ECONOMY" |

presented the evolution of online tools in the new economy reaching the general conclusion that for
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a business evolution in the digital landscape of 2024, it is necessary to pay sustained attention to
adapting to current technologies and trends with the aim of streamlining digital marketing strategies
and the need for digital marketing evolution.

How digital communication is crucial to branding in today's internet landscape | presented
a theoretical foray into online communication channels and the role of each in digital marketing.

As an integral part of globalization, social media has transformed the way people
communicate in the 21st century. | presented the theoretical notions of globalization and emphasized
the fact that social networks find a significant involvement in the process of globalization, they have
transformed the way people communicate in the 21st century. The phenomenon of globalization
through social networks is accentuated by sharing, by cultural exchanges broadcast through the
Internet. Cultural circulation enables people to participate in social relationships where borders
disappear and contributes to increased innovation, exchange of ideas and a better understanding of
global issues.

| described the fact that in the constant effort of globalization, the biggest tool with the
biggest impact is social media, without a doubt. Even before brand websites managed to go global,
social media did. The role of social media has become inevitable. Rather than social networks, the
concepts of "global social networks™ or "globalization of social networks™ emerged and developed.

Economic globalization refers to the increasing interdependence of the world's economies
as a result of the increase in cross-border trade in goods and services, the flow of international
capital, and the wide and rapid spread of technologies. With all the information and statistics
combined I noted that social networks dominate the global markets when it comes to promotion and
sales. Most records have been broken due to the success of social media globalization and many
companies have grown as a result of the correct use of social media on a global scale.

In chapter 4 "THE INFLUENCE AND EFFECTS OF SOCIAL NETWORKS.
CHALLENGES AND OPPORTUNITIES FOR BUSINESS" | brought to the fore the immense
benefits of social media for economic growth, the positive impact they have on customer
engagement, brand building and market accessibility which positions them as a vital tool for driving
economic growth in the modern business landscape. As technology and consumer trends evolve, it
is critical that businesses remain nimble, innovative and adaptable in their approach to using social
media for sustainable growth and success.

I analyzed the integration of social media into marketing strategies that has become essential
for companies looking to navigate the digital landscape and concluded that integrating digital and

social media into business marketing strategies is not just a choice, but a necessity.



Amidst the era of social distancing and restrictions during the COVID-19 crisis, networks
have demonstrated benefits in providing social and emotional support during these difficult times,
ultimately serving as a crucial avenue for connection and resilience, allowing individuals and
businesses to adapt and thrive in the face of crisis. However, while social media and digital
technologies have undoubtedly provided numerous benefits during the pandemic, it is essential to
consider the potential disadvantages and adverse effects associated with their widespread use.

In chapter 5 "METHODS AND TOOLS FOR MEASURING THE EFFICIENCY OF
SOCIAL NETWORKS (Metrics and Analytics)" | described methods and tools for measuring the
efficiency of social networks and concluded that as a result of the analyzes carried out by means of
the methods and tools developed for this purpose, companies can to decide if it is effective to use
social networks to promote the business, what type of posts were successful and which were the
networks that helped the promotion the most. As a result, they can develop strategies on how to act
in the future.

| looked at measuring the effectiveness of social media marketing, critical analysis to
determine the success of campaigns. There are a variety of methods and tools available to help
businesses gain insight into their social media performance. The methods (Metrics) and tools
(Analytics) covered in this paper can help track and measure the effectiveness of social media
campaigns.

We have shown the importance of using a combination of methods and tools to gain a
comprehensive understanding of social media marketing efforts. Using social media analysis
companies can obtain valuable data to improve their communication strategy.

In chapter 6 "CASE STUDY "THE IMPACT OF SOCIAL NETWORKS ON THE
INCREASE OF BRAND VALUE", | developed a quantitative research on the impact of social
networks on the increase of brand value, | analyzed how a company developed whose object of
activity is "the provision of media representation services”, and which is based on "influencer
campaigns". The chosen company has as its developer a young enterprising woman with accounts
on several social networks with a large number of followers.

To carry out the quantitative research process regarding the evolution of the business that |
chose to analyze, | obtained several reports on the number of followers, the number of posts, the
number of comments and also the turnover of the analyzed company. In conducting the study, I
defined the following hypotheses:

H1: There is a strong positive influence exerted by the number of followers on turnover;
H2: There is a strong positive influence exerted by Instagram Posts / Month on turnover.

H3: There is a positive influence exerted by the number of likes (LIKE) on turnover.
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After testing stationarity and applying causality tests, | came to the conclusion that in the
long term there is a stable positive relationship between turnover (CA) and Instagram Posts / Month
(POINS), Followers on Instagram (UINST), respectively Number of likes -s (LIKE) and a negative
relationship between turnover (CA) and Comments (COMMENT).

In chapter 7 "STUDY OF THE EFFECTIVENESS OF THE USE OF SOCIAL
NETWORKS IN PROMOTING PRODUCTS AND SERVICES TO CONSUMERS" | conducted
a quantitative survey based on a questionnaire. We proposed the linear regression model: The
influence of content creators on the purchase decisions of respondents, this being defined as the
dependent variable.

We defined 6 independent variables, respectively: Followers' age; Reliance on information
submitted by content creators; Satisfaction with the type of message delivered by content creators;
Irregular posts; Degree (lack) of satisfaction as a result of purchase influenced by content creators;
Diversity of message types delivered by content creators.

In order to carry out the research, we established working hypotheses centered on 4 factors
with a direct and positive effect on the perception of the urge to buy sent by content creators,
respectively the age of the followers, trust in the information sent by content creators, satisfaction
with the type of message sent by the creators of content, the diversity of the types of messages
transmitted by content creators. Direct and negative effect we found to have irregular posts and lack
of satisfaction as a result of buying under the influence of content creators.

The variables of the multiple linear regression model taken into account for the purpose of
the analysis explain 50.1% of the variation in respondents' perception of the urge to buy transmitted

by content creators. As a result, the regression model was created based on the research data.

The general conclusion of the study is that the use of social networks in as many directions
as possible leads to business development. We would be tempted to say that there are some fields
of activity that could not benefit from the facilities of promotion through social networks, but with
a little imagination, anyone can directly or indirectly use this avenue of promotion.

Personal contributions are presented in the doctoral thesis in the form of studies, analyzes
and recommendations and are summarized in the conclusions of each chapter and the originality of
the work.

The originality of the thesis is given by the high interest of the business environment for the
research topic given the fact that there are no previous studies in this regard for Romania. Social

media promotion is a relatively new field but with a notable rise. It tends to outperform traditional
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promotion networks and is within the reach of all businesses, even small ones, incurring low costs
compared to other promotion channels.

Another aspect of originality is the involvement in the development of indicators to assess
the degree to which consumers are influenced in purchasing decisions and in maintaining trust in
social media promotion. As a result, we created a set of indicators to measure the impact of social
media on consumer behavior, indicators that we analyzed in the study in Chapter VI, respectively:
1. Purchase frequency under the influence of content creators,

2. Satisfaction with the type of message sent by content creators,

3. The level of consumer engagement (do they search for information about the products or services
they are interested in on social networks?),

4. The degree of satisfaction of consumers as a result of purchases on the recommendation of content
creators,

5. Customer attachment (maintaining trust).

Limitations of the study. The research carried out is limited by the fact that the sample is not
representative, not having enough information about the general investigated community, and the
number of respondents is relatively small considering that social networks have a very large number
of respondents, but we are all aware that time is precious, and it happens to all of us that we don't
really participate in surveys unless we feel that we are benefiting from the effort.

Future research directions. Given the comprehensive extent of the field, such a topic can
develop on many hypotheses, which offers future possibilities for the continuation of this approach,
either by the initiator of this study, or it can offer other researchers the opportunity to carry out
studies starting from the results on which we presented here. Other research directions, other
variables and other relevant indicators can be developed starting from this study.

Also, in addition to studying the influence of social networks in consumer behavior, as the
theme was addressed in this material, an interesting direction of study | think is represented by the
influence of content creators who promote frugal behavior, those influencers who they say NO to
waste, they are against impulse purchases, they promote a sustainable lifestyle and behavior from
all points of view.

Whatever future themes are addressed, this new and rapidly developing field leaves room

for creativity in research.
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- Membra a Consiliului Statistic National (2014-2016);
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pentru sustinerea capacitatii de evaluare”, Ministeruf Dezvoltarii Regionale,
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- Membré in comisia de jurizare a concursului ,Costin Murgescu” , organizat de
Fondul de Garantare a Depozitelor Bancare (2020-2022);
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10. Constantin Ciutacu, Luminifa Chivu, CALITATEA MUNCII $I A OCUPARII IN ROMANIA, European
Foundation for the Improvement of Living and Working Conditions, Ireland, Dublin, 2007, (91 pag.),
htips://www.eurofound.europa.eu/publications/report/2007 /romania/working-conditions/quality-of-work-and-
employment-in-romania;

11. Luminita Chivu, Constantin Ciutacu, Diana Preda, INDUSTRIAL RELATIONS IN AGRICULTURE,
European Foundation for the Improvement of Living and Working Conditions, Ireland, Dublin, 2005, (55 pag.)
http://www.eurofound.europa.eulobservatories/eurwork/comparative-information/industrial-relations-in-agriculture;

12. Luminifa Chivu, Constantin Ciutacu, Diana Preda, RELATIILE INDUSTRIALE IN AGRICULTURA,
European Foundation for the Improvement of Living and Working Conditions, Ireland, Dublin, 2005, (55 pag.)
http://www.eurofound.europa.eu/observatories/eurwork/comparative-information/industrial-relations-in-agriculture;

13. Luminita Chivu (membru in colectivul de autori), INDUSTRIAL RELATIONS DEVELOPMENTS IN
EUROPE 2003, European Foundation for the Improvement of Living and Working Conditions, European Commission,
Directorate General for Employment and Social Affairs, Luxemburg: Office for Official Publications of the European
Communities, Bruxelles, 2004, (101 pag.) ISBN-10: 9289702591, ISBN-13: 978-9289702591;

2b) Carti i capitole in carti publicate in edituri nationale (cu ISBN)
Carti publicate in edituri nationale

1. Jean-Vasile Andrei, Luminita Chivu, Valeriu loan-Franc, Violeta Sima, PRACTICI $I EXIGENTE iN
SCRIEREA LUCRARILOR STIINTIFICE Editura Expert, Bucuresti, 2020;

2, Madalina Racovitan, Luminita Chivu (coord.) Claudia Stan, Elena Vizireanu, George Georgescu, Sorin
Dinu, Sorin Cace, Irina Bancescu PIATA MUNCII IN ROMANIA. REPERE CANTITATIVE S| CALITATIVE PRIVIND
DEFICITELE DE FORTA DE MUNCA, Centrul de Informare si Documentare Economica, Bucurestl 2019 (477 pages);

3. Luminita Chivu, Simona Poladian, Valeriu loan Franc, Napoleon Pop, CONVERGENTA ECONOMICA S
MONETARA A ROMANIEI CU UNIUNEA EUROPEANA. UN DEMERS NECESAR. ETAPA | 2018, Centrul de
Informare si Documentare Economica, Bucuresti, 2019 (542 pagini);

4. Luminita Chivu, Constantin Ciutacu, George Georgescu, DESCOMPUNEREA $| RECOMPUNEREA
STRUCTURILOR INDUSTRIALE. REPERE DE STRATEGIE, Centrul de Informare si Documentare Economica, ISBN
978-973-159-195-7, Bucuresti, noiembrie 2016 (217 pag.);

5, Constantin Ciutacu, Luminita Chivu, CALITATEA MUNCII SI A OCUPARII IN ROMANIA, Editura Expert,
Bucuresti, 2008 (88 pag.), ISBN 978 - 973 - 618 - 142 - 9;

6. Constantin Ciutacu, Luminita Chivu, QUALITY OF WORK AND EMPLOYMENT IN ROMANIA, Editura
Expert, Bucuresti, 2008 (85 pag. ), ISBN 978-973-618-143-6;

7. Constantin Ciutacu, Luminita Chivu, EVALUARI SI ANALIZE ECONOMICE ALE AJUTOARELOR DE
STAT. DEFINIRE. POLITICI. REZULTATE, Editura Expert, Bucuresti, 2006, (142 pag.), ISBN 973-618-087-5;

8. Luminita Chivu, Constantin Ciutacu, Valeriu loan Franc, AGRICULTURA INTRE RESTRICTIILE
COMERCIALE GLOBALE SI POLITICILE COMUNITARE, Centrul de Economie Comparata si Consens, Academia
Romané, Editura Expert, Bucuresti, 2003 (116 pag.), ISBN 973-618-013-1;

9. Luminita Chivu, Constantin Ciutacu, MODELE DE AGRICULTURA SI POLITICI AGRICOLE, Centrul de
Informare si Documentare Economica, Bucuresti, 2003 (34 pag.), ISBN 973-85953-5-7;

10. Luminita Chivu, Constantin Ciutacu, COMPETITIVITATEA AGRICULTURII SI INTEGRAREA iN
UNIUNEA EUROPEANA, Centrul de Informare si Documentare Economica, Bucuresti, 2003 (97 pag.), grant al
Comunitafii Europene B7-030-Z2Z0 24.03.08.15;

11. Luminita Chivu, COMPETITIVITATEA IN AGRICULTURA — ANALIZE S| COMPARATII EUROPENE,
Centrul de Economie Comparata si Consens, Academia Romana, Editura Expert, Bucuresti, 2002 (272 pag.), ISBN
973-8177-06-5;




12. Luminita Chivu, Constantin Ciutacu, Victor Platon, THE IMPACT OF TRANSPOSING EU
ENVIRONMENT PROTECTION STANDARDS ON INDUSTRIAL POLLUTION TO ROMANIA - IMPACTUL
IMPLEMENTARII IN ROMANIA A STANDARDELOR UE PENTRU PROTECTIA MEDIULUI INCONJURATOR CU
PRIVIRE LA POLUAREA INDUSTRIALA, PRE-ACCESSION IMPACT STUDIES, Proiect RO 9907-02-01, Institutul
European din Roménia, Bucuresti, 2002 (35 pg.), Editie bilingva (roména/engleza).

Capitole in carti publicate in edituri nationale

1. Luminita Chivu, George Georgescu. VULNERABILITATI ALE PIETEI MUNCII S| OCUPARIIIN
CONTEXTUL PANDEMIE!I COVID-19. POSIBILE SOLUTI, in vol. "Pandemia — Constrangeri si oportunita]
economice”, acad. Bogdan C. Simionescu (coord.), Editura Academiei Roméne, Bucuresti, 2021;

2. Luminita Chivu, Vasile Preda (coord.), MATEMATICA A SISTEMELOR DINAMICE
COMPLEXE. APLICATII PRACTICE IN CONTEX [EI COVID-19, in vol. "Pandemia — Constrangeri gi
oportunitati economice”, acad. Bogdan C. Simionescu (coord.), Editura Academiei Roméne, Bucuresti, 2021;

3. Luminita Chivu, PUNCTELE TARI S| PUNCTELE SLABE ALE ROMANIEI IN PRIVINTA STARII
ECONOMICE S| SOCIALE - REPERE COMPARATIVE CU STATE MEMBRE ALE UE, in volumul "Modelul economic
roméanesc in Uniunea Europeana. Roméania-orizont 2040", Editura Economica, Bucuresti, 2021;

4. Luminita Chivu, ARHITECTURA INTREPRINDERILOR INDUSTRIALE IN ROMANIA 1918-2018, in:
ECONOMIA ROMANIEI DUPA MAREA UNIRE, VOL. Il - ECONOMIA SECTORIALA, Editura Academiei Roméne,
Bucuresti, 2018 (34 pag.);

5. Luminita Chivu, Valeriu loan- Franc, CERCET NTIFICA ECONOMICA ACADEMICA IN
ROMANIA 1918- 2018 in: ECONOMIA ROMANIEI DUPA NIRE VOL. Il - ECONOMIA SECTORIALA,
Editura Academiei Romane, Bucuresti, 2018 (60 pag.);

6. Chivu Luminita, (membru in colectivul de autori) PROIECT 3 SECURITATE Sl EFICIENTA ENERGETICA
(coordonator prof. dr. Filip Carlea), in cadrul volumului STRATEGIA DE DEZVOLTARE A ROMANIEI IN URMATORI!
20 DE ANI- Sumar Executiv, Coord. Acad. lonel Valentin Viad, http://www.acad.ro/bdar/strategiaAR/doc14/Strategia-
SumarExecutiv.pdf, ISBN 978-973-27-2768-3, Editura Academiei Roméane, 2017 (pg. 17-33);

7. Chivu Luminita, (membru in colectivul de autori) PROIECT 3 SE Sl EFICIENTA E
(coordonator prof. dr. Filip Carlea), in cadrul volumului ST 'ATEGIA DE DE A ROMANIEI IN
20 DE ANI- Sinteza, Coord. Acad. lonel Valentin Viad, http://www.acad.ro/bdar/strategiaAR/doc14/Strategia-
Sinteza.pdf, ISBN 978-973-27-2756-0, Editura Academiei Roméane, 2017 (pg. 107-152);

8. Chivu Luminita, (membru in colectivul de autori) PROIECT 3 SECURITATE SI EFICIENTA ENERGETICA
- Indicatori strategici si scenarii de evolutie a sectorului energetic (coordonator prof. dr. Flllp Carlea) in cadrul
volumului STRATEGIA DE DEZVOLTARE A ROMANIEI IN URMATORI! 20 DE ANI- Volumul I1l-2, Coord. Acad. lonel
Valentin Vlad, http://www.acad.ro/bdar/strategiaAR/doc13/Strategialll_2.pdf, ISBN 978-973-27-2737-9, Editura
Academiei Romane, 2016 (pg. 161-200);

9. Chivu Luminita, (membru in colectivul de autori) PROIECT 3 SE S EFICIENTA E
(coordonator prof. dr. Filip Cérlea), in cadrul volumului ST ATEGIA DE DE A ROMANIEI IN
20 DE ANI- Volumul 1ll-1, Coord. Acad. lonel Valentin Viad
http://www.acad.ro/bdar/strategiaAR/doc13/Strategialll.pdf, ISBN 978-973-27-2706-5, Editura Academiei Roméane,
2016 (pg. 143-198);

10. Chivu Luminita, (membru in colectivul de autori) PROIECT 3 SECURITATE S| EFICIENTA ENERGETICA
(coordonator prof. dr. Filip Cérlea), in cadrul volumului STRATEGIA DE DEZVOLTARE A ROMANIEI N URMATORII
20 DE ANI- Volumul II, Coord. Acad. lonel Valentin Vlad, http://www.acad.ro/bdar/strategiaAR/doc12/Strategiall.pdf,
ISBN 978-973-27-2615-0, Editura Academiei Romane, 2016 (pg. 95-120);

11. Chivu Luminita, (membru in colectivul de autori) PROIECT 3 SECURITATE $I EFICIENTA ENERGETICA
(coordonator prof. dr. Filip Cérlea), in cadrul volumului STRATEGIA DE DEZVOLTARE A ROMANIEI IN URMATORII
20 DE ANI - Volumul |, Coord. Acad. lonel Valentin Vlad, hitp://www.acad.ro/bdar/strategiaAR/doc11/Strategia.pdf,
ISBN 978-973-27-2556-6, Editura Academiei Romane, 2015 (pg. 113-146);
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12. Constantin Ciutacu, Luminita Chivu AGRICULTURA ROMANIE| IN CONTEXT EUROPEAN, in vol.
"Agricultura, domeniu strategic pentru securitatea si siguranta alimentara”, coord. Acad. Cristian Hera, Editura
Academiei Roméane, Bucuresti, 2013;

13. Luminita Chivu, capitol in lucrarea CAPITALUL UMAN S| PERFORMANTA ECONOMICA, coord. Florin
Marius Pavelescu, Editura Expert, Bucuresti, ISBN, 978-973-7885-91-3, (124 pag), 2007.

_14. Luminita Chivu, capitol in lucrarea EVALUARI ALE GRADULUI DE PREGATIRE AL FIRMELOR
ROMANESTI IN VEDEREA INTEGRARII IN UNIUNEA EUROPEANA, coord. Florin Marius Pavelescu, Editura Expert,
ISBN, 978-973-159-000-4, (191 pag), 2007.

15. Luminita Chivu (membru i ul de autori), capitolul EVOLUTIA PRETURILOR INTERNE S
INTERNATIONALE PENTRU UNELE PRIME S| PRODUSE DE BAZA,(66 pag.), in INFLATIA IN ROMANIA,
Editura Expert, Bucuresti, 2005 (250 pag.), ISBN 973-618-074-3;

fa Chivu (membru in colectivul de auton) capitolul ANALIZA RETROSPECTIVA ETAPIZATA A

FACT TERMINANTI Al INFLATIEL(16 pag.), in INFLATIA IN ROMANIA, Editura Expert, Bucuresti, 2005
(250 pag.), ISBN 973-618-074-3;

17. Luminita Chi colectivul de autori), ROMANIA S| REPUBLICA MOLDOVA. POTENTIALUL
COMPETITIV AL ECON ONALE. POSIBILITATI DE VALORIFICARE PE PIATA INTERNA,

EUROPEANA SI MONDIALA, Centrul de Informare si Documentare Economic si Expert, Bucuresti, 2004, ISBN 973-
618-028-x;

18. Luminita Chivu (membru in colectivu , cap N FATA UNEI MARI DILEME -
SOCIETATEA INFORMATIONALA VERSUS SU LATI n Societatea informationala —
societatea cunoasterii, Editura Expert, Bucuresti, 2001 (541 pag.), ISBN 973-8177-42-1;

19. Luminita Chivu, capitolul BLOCAJE ALE EDUCATIEI Sl FORMARII PROFESIONALE INITIALE S
CONTINUE, in BLOCAJE IN ECONOMIA DE TRANZITIE A ROMANIEI, Editura Tehnic, Bucuregti, 1997 (321 pag.),
ISBN 973-31-1032-0;

20. Luminita Chivu, ASPECTE RECENTE PRIVIND POLITICA DE PRETURI IN AGRICULTURA
COMUNITARA, in PROCESE FINANCIAR-MONETARE ALE TRANZITIEI: PROCESE $I DILEME, Institutul de
Cercetéri Financiare si Monetare Victor Slavescu, Editura Alpha, Buzau, 1996;

21, Luminita Chivu, capitolul FORMAREA PROFESIONALA - MECANISM AL FLEXIBILIZARII PIETEI
MUNCII, in PIATA MUNCII. OCUPARE. FLEXIBILITATE. DEZVOLTARE UMANA, Institutul de Economie Natjonala,
Bucuresti, 1994 (265 pag.);

22. Lumin capitol DIU DE INSTRUCTIE - INDICATOR SINTETIC ,AL CALITA]’II
RESURSELOR U COOR TEGICE ALE DEZVOLTARII PIETEI MUNCII IN ROMANIA,
Institutul de Economie Natjonala, Bucuresti, 1994 (300 pag.);

23. Luminita Chivu, capitolul SALARIUL MINIM, in PIATA MUNCII IN ROMANIA. MECANISME SI POLITICI
DE OCUPARE S| COMBATERE A SOMAJULUI IN PERIOADA DE TRANZITIE, Institutul de Economie Natjonala,
Bucuresti, 1992 (350 pag.);

24. Luminita Chivu (membru in colectivul de autori), IERARHIZAREA PRIORITATILOR DE DEZVOLTARE
AGRICOLA S| RURALA IN ROMANIA. INFLUENTELE NOIl REFORME A POLITICII AGRICOLE COMUNITARE;
SETTING THE DEVELOPMENT PRIORITIES FOR ROMANIAN AGRICULTURE AND RURAL SECTOR: THE
IMPACT OF THE NEW COMMON AGRICULTURAL POLICY REFORM, Studii de impact Il, Editje bilingva
(roména/engleza), Institutul European din Romania, Bucuresti, 2004 (287 pag, din care 146 romana, 141 pag.
engleza), ISBN 973-7736-13-3;

25. Luminlta Chivu (membru In colectivul de autor), DIRECTII DE CONSTRUCTIE A POLITICILOR
AGRICOLE ROMANESTI SI A CELOR COMUNITARE, Centrul de Informare si Documentare Economica, Probleme
economice nr. 119/2004, Bucuregti, ISBN 973-7940-62-8;

26. Luminita Chivu (membru in colectivul de autori), OCUPAREA S| SOMAJUL IN ROMANIA, Centrul de
Informare i Documentare Economica, Bucuresti, 2002 (102 pag.), ISBN 973-8544-3-4;
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27. Luminita Chivu (membru n colectivul de autori), ROMANIA SI MODELUL EUROPEAN DE
AGRICULTURA S| DEZVOLTARE RURALA, Centrul de Informare si Documentare Economica, Bucuresti, 2002 (25
pag.), ISBN 973-85844-4-2;

_28. Luminita Chivu (membru in colectivul de autori) COSTURI $I BENEFICII ALE ADOPTARII DE CATRE
ROMANIA A LEGISLATIEI EUROPENE DE PROTECTIA MEDIULUI, Centrul de Informare si Documentare
Economicé, Bucuregti, 2002 (50 pag.), ISBN 973-85934-4-1;

29, Luminita Chivu (membru in colectivul de autori), FONDUL DE MEDIU IN ROMANIA (THE
ENVIRONMENTAL FUND IN ROMANIA), Romanian Academic Society. Romanian Center for Public Policy, Bucuresti,
2001;

30. Luminita Chivu, SALARIUL MINIM, Revista Raporturi de Munca, Bucuresti, 1998;

31. Luminifa Chivu, INSTITUTIILE PIETEI MUNCII, Probleme economice nr. 35-36, CIDE, Bucuresti, 1997;

32. Luminita Chivu (membru in colectivul de autori) EVALUAREA CAPITALULUI UMAN TN ROMANIA, Editura
SOREC, Bucuresti, 1997 (290 pag.), ISBN 973-0-00368-8;

33. Luminita Chivu (membru in colectivul de autori) AGENTIA NATIONALA PENTRU OCUPARE $I
FORMARE PROFESIONALA - INSTITUTIE PUBLICA TRIPARTITA DE GESTIUNE A CAPITALULUI UMAN, Editura
Tehnica, Bucuresti, 1996 (209 pag.).

34. Luminita Chivu, DEZVOLTAREA CAPITALULUI UMAN - SUPORT AL PROMOVARII CONCERTATE A
INTERESELOR NATIONALE $I INDIVIDUALE, Economistul, nr. 648, Bucuresti, 1995;

35. Luminita Chivu, ASPECTE ALE FORMARII PROFESIONALE A ADULTILOR, Revista Muncé si Progres
Social, nr. 3, Institutul de Cercetari in Domeniul Muncii si Protectiei Sociale, Bucuresti, 1994;

36. Luminita Chivu, EVALUARI CALITATIVE ALE SERVICIULUI DE INVATAMANT, Revista Munci si
Progres Social, nr. 4, Institutul de Cercetari in Domeniul Muncii si Protectiei Sociale, Bucuregti, 1993;

37. Luminita Chivu, SISTEMUL DE INVATAMANT. POSIBILE REFLECTII IN CONTEXTUL TRANZITIEI,
Revista Romana de Economie, nr.1, Bucuresti, 1993;

38. Luminita Chivu, FORMAREA PROFESIONALA S| FLEXIBILITATEA PIETEI MUNCII. ABORDARI
TEORETICE, Revista de Economie, nr. 2, lasi, 1993.

2c) Carti litografiate si in format electronic
1. Luminita Chivu, Constantin Ciutacu, George Georgescu DEINDUSTRIALIZATION AND

INDUSTRIALIZATION IN ROMANIA, Palgrave Macmillan, 2017, ISBN: 978-3-319-65753-0,
https://link.springer.com/book/10.1007%2F978-3-319-65753-0

2. Jean-Vasile Andrei, Luminita Chivu, Valeriu loan-Franc, Violeta Sima, PRACTICI S| EXIGENTE iN
SCRIEREA LUCRARILOR STIINTIFICE Editura Expert, Bucuresti, 2020,
https://www.researchgate. neﬂpublucatlon!343336664 PRACTICI S| EXIGENTE IN SCRIEREA LUCRARILOR_STII
NTIFICE;

3. Madalina Racovitan, Luminita Chivu (coord.) Claudia Stan, Elena Vizireanu, George Georgescu, Sorin
Dinu, Sorin Cace, Irina Bancescu PIATA MUNCII IN ROMANIA. REPERE CANTITATIVE S| CALITATIVE PRIVIND
DEFICITELE DE FORTA DE MUNCA, Centrul de Informare si Documentare Economica, Bucurest| 2019 (477 pages),
http://www.cide. ro/Piata%20muncii%20din%20Romania. pdf.

4. Luminita Chivu, Constantin Ciutacu, George Georgescu, DESCOMPUNEREA $I RECOMPUNEREA
STRUCTURILOR INDUSTRIALE. REPERE DE STRATEGIE, Centrul de Informare si Documentare Economicé, ISBN
978-973-159-195-7, Bucuresti, noiembrie 2016 (217 pag.), http://www.cide.ro/Chivu+Ciutacu+Georgescu%20-
%20Descompunerea.pdf;

5. Luminita Chivu, Constantin Ciutacu, Raluca Dimitriu, Tiberiu Ticlea, THE IMPACT OF LEGISLATIVF
REFORMS ON INDUSTRIAL RELATIONS IN ROMANIA, International Labour Office, Industrial and Employment
Relations Department ; ILO DWT and Country Office for Central and Eastern Europe, 2013, ISBN 978-92-2-127598-5
si ISBN 978-92-2-127599-2 (web pdf) (http://www.ilo.org/wemsp5/groups/public/-—-europe/---ro-geneva/-—sro-
budapest/documents/publication/wecms_219711.pdf);
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6. Luminifa Chivu, Constantin Ciutacu, Raluca Dimitriu, Tiberiu Ticlea, IMPACTUL REFORMELOR
LEGISLATIVE ASUPRA RELATIILOR INDUSTRIALE DIN ROMANIA, International Labour Office, Industrial and
Employment Relations Department ; ILO DWT and Country Office for Central and Eastern Europe, 2013, ISBN 978-
92-2-827598-8 si ISBN 978-92-2-827599-5 (web pdf) (http://www.ilo.org/public/libdoc/ilo/2013/482716.pdf);

7. Constantin Ciutacu, Luminita Chivu, ANTICIPATING AND MANAGING RESTRUCTURING — NATIONAL
BACKGROUND PAPER ROMANIA, 27 National Seminar on Restructuring , International Training Center-Intemational
Labour Office, European Commisssion/DG Employment, Social Affairs and Equal opportunities, 2010, (84 pag.),
ec.europa.eu/social/BlobServiet?docld=57488&langld=en;

8. Constantin Ciutacu, Luminita Chivu, ANTICIPAREA S| MANAGEMENTUL RESTRUCTURARII - RAPORT
NATIONAL ROMANIA, 27 Seminarii nationale privind restructurarea , International Training Center-International
Labour Office, Comisia Europeana, DG Ocuparea fortei de munca, afaceri sociale si egalitatea de sanse, 2010, (84
pag.), ec.europa.eu/social/ajax/BlobServiet?docid=57488&langld=ro;

9. Constantin Ciutacu, Luminita Chivu, QUALITY OF WORK AND EMPLOYMENT IN ROMANIA, European
Foundation for the Improvement of Living and Working Conditions, Ireland, Dublin, 2007, (92 pag.),
http://www.eurofound.europa.eu/sites/default/files/ef files/pubdocs/2007/37/en/1/ef0737en.pdf;

10. Constantin Ciutacu, Luminita Chivu, CALITATEA MUNCII SI A OCUPARII IN ROMANIA, European
Foundation for the Improvement of Living and Working Conditions, Ireland, Dublin, 2007, (91 pag.),
http://www.eurofound.europa.eu/sites/default/files/ef files/pubdocs/2007/37/ro/1/ef0737ro.pdf;

11. Luminita Chivu, Constantin Ciutacu, Diana Preda, INDUSTRIAL RELATIONS IN AGRICULTURE ,

European Foundation for the Improvement of Living and Working Conditions, Ireland, Dublin, 2005, (55 pag.)
http://www.eurofound.europa.eu/observatories/eurwork/comparative-information/industrial-relations-in-agriculture;

12. Luminifa Chivu, Constantin Ciutacu, Diana Preda, RELATIILE INDUSTRIALE N AGRICULTURA
European Foundation for the Improvement of Living and Working Conditions, Ireland, Dublin, 2005, (55 pag.)
http://www.eurofound.europa.eu/observatories/eurwork/comparative-information/industrial-relations-in-agriculture;

3) Articole/studii in extenso publicate in reviste cotate ISI cu factor de impact;

1. Andrei Jean-Vasile, Chivu Luminita, Sima Violeta, Gheorghe lleana Georgiana, Nancu Dumitru, Duica
Mircea (2022), INVESTIGATING THE DIGITAL CONVERGENCE IN EUROPEAN UNION: AN ECONOMETRIC
ANALYSIS OF PITFALLS AND PIVOTS OF DIGITAL ECONOMIC TRANSFORMATION, Economic Research-
Ekonomska Istrazivanja, Routledge, doi: 10.1080/ 1331677X.2022.2142814;

2. Rédulescu Juliana Denisa, Andrei Jean — Vasile, Chivu Luminita, Erokhin Vasilii, Gao Tianming, Nancu
Dumitru (2022), A SHORT REVIEW ON EUROPEAN DEVELOPMENTS IN AGRICULTURAL OUTPUT PRICE
INDICES DURING 2008-2017: ARE THERE SIGNIFICANT CHANGES?, Ekonomika Poljoprivreda-Economics of
Agriculture, Volume 69, Issue 1, pag. 107-117, doi: 10.5937/ekoPolj2201107R;

3. Erokhin Vasilii, Gao Tianming, Chivu Luminita, Andrei Jean Vasile (2022), FOOD SECURITY IN A FOOD
SELF-SUFFICIENT ECONOMY: A REVIEW OF CHINA'S ONGOING TRANSITION TO ZERO HUNGER STATE,
Agricultural Economics, Czech Academy of Agricultural Sciences;

4. Jean Vasile Andrei, Luminita Chivu et al. (2021). BUSINESS DEMOGRAPHY AND ECONOMIC GROWTH:
SIMILARITIES AND DISPARITIES IN 10 EUROPEAN UNION COUNTRIES, Journal of Business Economics and
Management, 22(5), 1160-1188. https://doi.org/10.3846/jbem.2021.15067, WOS:000622686400001;

5. Andrei Jean Vasile, Balacescu Aniela, Chivu Luminita, Gogonea Rodica Manuela, Patrascu Aurelia,
Zaharia Marian (2021), WATER PRODUCTIVITY, EXPLOITATION AND FOOTPRINT: OBSOLETE CONCEPTS OR
REPRESENTATIVE TOOLS IN UNDERSTANDING EUROPEAN ENVIRONMENTAL POLICY?, Applied Ecology and
Environmental Research 19(3):2541-2564, http://aloki.hu/indvol19_3.htm, WOS:000656752900006

6. Andrei Jean Vasile, Popescu H. Gheorghe, Nica Elvira, & Chivu Luminita. (2020). THE IMPACT OF
AGRICULTURAL PERFORMANCE ON FOREIGN TRADE CONCENTRATION AND COMPETITIVENESS:
EMPIRICAL EVIDENCE FROM ROMANIAN AGRICULTURE. Journal of Business Economics and Management,
21(2), 317-343. ISSN:1611-1699; elSSN:2029-4433,W0S:000526073500002
https://doi.org/10.3846/jbem.2020.11988:

a4
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7. Chivu, Luminita, Andrei, J.V., Zaharia, M., Gogonea, R.-M.(2020), A REGIONAL AGRICULTURAL
EFFICIENCY CONVERGENCE ASSESSMENT IN ROMANIA - APPRAISING DIFFERENCES AND
UNDERSTANDING POTENTIALS, Land Use Policy, 99, 104838, Factor de impact: 3,682,
https://doi.org/10.1016/j.landusepol.2020.104838;

8. Irina Bancescu, Luminita Chivu, Vasile Preda, Miguel Puente-Ajovin, Arturo Ramos (2019),
COMPARISONS OF LOG-NORMAL MIXTURE AND PARETO TAILS, GB2 OR LOG-NORMAL BODY OF
ROMANIA'S ALL CITIES SIZE DISTRIBUTION, Physica A: Statistical Mechanics and its Applications, Volume 526, 15
July 2019, 121017,

9. Luminita Chivu, LOCAL ENTREPRENEURSHIP AND SOCIAL SERVICES IN ROMANIA. TERRITORIAL
ANALYSIS (2019) , European Research on Management and Business Economics, Volume 25, Issue 2, May-August
2019, Pages 79-86, https://doi.org/10.1016/j.iedeen.2019.04.001.

10. Andrei Jean, lon Raluca Andreea, Chivu Luminita, Pop Ruxandra Eugenia, Marin Ancuta. (2019).
INVESTIGATIONS ON FARMERS' WILLINGNESS TO ASSOCIATE AND JOIN IN ENVIRONMENTAL
RESPONSIBLE SHORT SUPPLY CHAIN IN ROMANIA, Applied Ecology and Environmental Research, 17(2), 1617-
1639. ISSN: 1589-1623, eISSN: 1785-0037, 2019WOS:000462830400011,
http://www.aloki.hu/pdf/1702 16171639.pdf

11. Constantin Ciutacu, Luminita Chivu, Andrei Jean Vasile (2017), LAND GRABBING: A REVIEW OF
EXTENT AND POSSIBLE CONSEQUENCES IN ROMANIA, Elsevier - Land Use Policy (Volume 62, Pages 143-150);

12. Constantin Ciutacu, Luminita Chivu, Andrei Jean Vasile (2015), SIMILARITIES AND DISSIMILARITIES
BETWEEN THE EU AGRICULTURAL AND RURAL DEVELOPMENT MODEL AND ROMANIAN AGRICULTURE.
CHALLENGES AND PERSPECTIVES, Elsevier - Land Use Policy, (Volume 44, Pages 169-176);

13. Constantin Ciutacu, Luminita Chivu, Raluca lorgulescu (2009), THE GLOBAL FINANCIAL CRISIS:
MANAGEMENT OF DEFICITS AND DEBTS, Amfiteatru Economic Journal, nr. 3/2009, ISSN 1582 — 9146;

4) Articole/studii in extenso, publicate in reviste sau conferinte indexate ISI (fara factor de impact);

1. Chivu Luminita, Georgescu George (2022), 30 YEARS OF INSPIRING ACADEMIC ECONOMIC
RESEARCH. FROM THE TRANSITION TO A MARKET ECONOMY TO THE INTERLINKED CRISES OF 21ST
CENTURY - FOREWORD, Sciendo De Gruyter, 22 aprilie, 2022 doi: https://doi.org/10.2478/9788366675261-001;

2. Jean Vasile Andrei, Luminita Chivu, lleana Georgiana Gheorghe, Aleksandar Grubor, Teodor Sedlarski,
Violeta Sima, Jonel Subic, Mile Vasic, SMALL AND MEDIUM-SIZED ENTERPRISES, BUSINESS DEMOGRAPHY
AND EUROPEAN SOCIO-ECONOMIC MODEL: DOES THE PARADIGM REALLY CONVERGE?, Journal of Risk and
Financial Management, Volume 14 (2021), Issue 2, nr. 64, W0S:000622686400001; ISSN 1911-8066; elSSN 1911-
8074, https://www.mdpi.com/1911-8074/14/2/64;

3. Marius Constantin, luliana Rédulescu, Jean Vasile Andrei, Luminita Chivu, Vasili Erokhin, Tianming Gao, A
PERSPECTIVE ON AGRICULTURAL LABOR PRODUCTIVITY AND GREENHOUSE GAS EMISSIONS IN CONTEXT
OF THE COMMON AGRICULTURAL POLICY EXIGENCIES, Ekonomika Poljoprivreda-Economics of Agriculture,
Volume 68, Issue 1, pag. 53-67, 2021, WOS:000646911400004, ISSN 0352-3462 (Printed); ISSN 2334-

8453 (Online), http://www.ea.bg.ac.rsfindex.php/EA/article/view/1889;

4. Andrei Jean Vasile, Chivu Luminita, Gheorghe lleana Georgiana; et al., SMALL AND MEDIUM-SIZED
ENTERPRISES, BUSINESS DEMOGRAPHY AND EUROPEAN SOCIO-ECONOMIC MODEL: DOES THE
PARADIGM REALLY CONVERGE?, Journal of Risk and Financial Management, Vol 14 (2), 2021,
https://www.mdpi.com/1911-8074/14/2/64;

5. Chivu, Luminita, loan-Franc, Valeriu, A CENTURY OF ECONOMIC ACADEMIC RESEARCH IN ROMANIA:
FROM 1918 TO 2018, 5th International Conference on Economic Scientific Research - Theoretical, Empirical and
Practical Approaches - ESPERA, ROMANIAN ECONOMY. A CENTURY OF TRANSFORMATION (1918-2018):
PROCEEDINGS OF ESPERA 2018, 11-55, 2019, https://www.peterlang.com/view/title/71848?tab=toc;

6. Avram Sorin, Chivu Luminita, Gheorghe Carmen Adriana et al., The Influence of Timisoara Urban Pole on
Economic Growth and Socio-Demographic Dynamics, 5th International Conference on Economic Scientific Research -
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hitps://www.peterlang.com/viewititle/7 1848 ?tab=toc;

7. Luminita Chivu, Constantin Ciutacu, ROMANIA AND THE FOUR ECONOMIC FREEDOMS: FROM
THEORY TO PRACTICE, in Economic Dynamics and Sustainable Development — Resources, Factors, Structures and
Policies (Proceedings ESPERA 2015, Part 1), ISBN: 9783631696644, Peter Lang Academic Publishing Group,
Frankifurt, 2016;

8. Constantin Ciutacu, Luminifa Chivu, ROMANIA'S DEINDUSTRIALISATION. FROM THE “GOLDEN AGE"
TO THE “IRON SCRAP AGE", Procedia Economics and Finance, vol. 22/2015,
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10. Luminita Chivu, Constantin Ciutacu, Laurentiu Georgescu, HOUSEHOLD INCOME IN ROMANIA. A
CHALLENGE TO ECONOMIC AND SOCIAL COHESION, Procedia Economics and Finance, vol. 22/2015,
https://www.sciencedirect.com/science/article/pii/'S221256711500310X;

11. Luminita Chivu, Constantin Ciutacu, Laurentiu Georgescu, CONSEQUENCES OF WAGE GAPS IN THE
EUROPEAN UNION, Procedia Economics and Finance, vol. 22/2015, ;

12. Chivu Luminita, Ciutacu Constantin, loan-Franc Valeriu, ECONOMIC SCIENTIFIC RESEARCH -
THEORETICAL, EMPIRICAL AND PRACTICAL APPROACHES'- A STEP BEYOND (ESPERA 2014), Elsevier,
Procedia Economics and Finance, vol. 22/2015,
https://www.sciencedirect.com/science/article/pii/S2212567115002208;

13. Luminita, Chivu, Constantin, Ciutacu, Valeriu, loan-Franc, EDITORIAL — ESPERA 2013 THE FIRST
INTERNATIONAL CONFERENCE ECONOMIC SCIENTIFIC RESEARCH - THEORETICAL, EMPIRICAL AND
PRACTICAL APPROACHE- ACHIEVEMENTS AND FUTURE THOUGHTS, Elsevier, Procedia Economics and
Finance, Vol. 8, 2014, https://www.sciencedirect.com/joumal/procedia-economics-and-finance/vol/8/suppl/C;

14. Luminita Chivu, Constantin Ciutacu, ABOUT INDUSTRIAL STRUCTURES DECOMPOSITION AND
RECOMPOSITION, Elsevier, Procedia Economics and Finance, vol. 8/2014,
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15. Constantin Ciutacu, Luminita Chivu, ABOUT AGRARIAN STRUCTURES AND ECONOMIC
ADVANTAGES, Elsevier, Procedia Economics and Finance, vol. 8/2014,
https://www.sciencedirect.com/science/article/pii/S2212567114000793;

5) Articole/studii in extenso, publicate in reviste indexate in alte BDI;

1. Chivu Luminita, PANDEMIE S| ECONOMIE. O ABORDARE MULTIPARADIGMATICA” / "PANDEMIC AND
ECONOMY. A MULTI-PARADIGM APPROACH, ,Revista Roméana de Sociologie”, serie noud, anul XXXIII, nr. 1-2, p.
155-159, Bucuresti, 2022,

2. Luminita Chivu, SOCIAL POLICIES IN ROMANIA AFTER 30 YEARS, BETWEEN EXPECTATIONS AND
FACTS, Revista Calitatii Vietii, Vol. 32, nr. 1/2021, pag. 83-86, https://doi.org/10.46841/RCV.2021.01.04.;

3. Luminita Chivu, George Georgescu, EMPLOYMENT AND LABOUR MARKET VULNERABILITIES DURING
COVID-19. THE CASE OF ROMANIA, NIER Working Papers, 2021;

4. Luminita Chivu, George Georgescu, LABDOR MARKET VULNCRADBILITICG UNDLCR TIIC COVID-19
IMPACT IN ROMANIA, MPRA, June 2020;

5. Luminita Chivu, George Georgescu, UNDER PRESSURE: ROMANIA'S LABOUR MARKET REVIEW. THE
LABOUR SUPPLY AND DEMANd, NIER Working Papers, 2020;
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6. Luminita Chivu, George Georgescu, Alina Bratiloveanu, Irina Bacescu, UNDER PRESSURE: ROMANIA'S
LABOUR MARKET REVIEW. LANDMARKS OF LABOUR SHORTAGES, NIER Working Papers, 2020;

7. Luminita Chivu, THE PUZZLE OF INDUSTRIAL ENTERPRISES IN ROMANIA OVER A CENTURY: 1918-
2017, NIER Working Papers, 2019;

8. loan Done, Luminita Chivu, Andrei Jean Vasile, Mirela Matei, USING LABOR FORCE AND GREEN
INVESTMENTS IN VALUING THE ROMANIAN AGRICULTURE POTENTIAL, Journal of Food, Agriculture &
Environment Vol.10 (384 ): 737 - 741, 2012,

9. Raluca Dimitriu, Tiberiu Ticlea, Luminita Chivu, Constantin Ciutacu, STUDIU DE IM VIND
REFORMELE LEGISLATIEI MUNCII N ROMANIA Studii Economice 130823/2013, National | Economic
Research;

10. Constantin Ciutacu, Luminia Chivu, NEW SYSTEM TO FOLLOW UP THE UNEMPLOYED IN BELGIUM
- ROMANIAN PERSPECTIVE, Romanian Joumal of Economics, ISSN 1220-5567, vol. 28, issue 1(37), pag.102-112;

11. Constantin Ciutacu, Luminifa Chivu, ABOUT DEFICIT MANAGEMENT IN THE CONDITIONS OF
MARKET INTEGRATION AND GLOBALIZATION, University of Oradea, Annals of Faculty of Economics, 2009, vol. 1,
issues 1, pag. 21-32;

12. Luminita Chivu, Constantin Ciutacu, loan Gaf Deac, CULTURAL PROCESS-LIKE FORCES REQUIRED
IN ORDER TO MOVE FROM THE CURRENT ECONOMY TO THE NEW ECONOMY RELYING UPON INTANGIBLE
RESOURCES, Mining Revue, 2015, Vol. 21, p 7-13;

13. Constantin Ciutacu, Luminifa Chivu, John Hurley, WORK-LIFE BALANCE IN ROMANIA. A
COMPARATIVE APPROACH, Romanian Joumal of Economics, ISSN 1220-5567, vol. 26, issue 1(35), pag.64-77;

6. Constantin Ciutacu, Luminita Chivu, Lazar Cornel, loan Done, Mihai Dumitru, Andreea Gagea, THE
IMPACT OF SOCIAL DIALOGUE ON EMPLOYMENT QUALITY AND COMPANIES' ECONOMIC PERFORMANCES,
Buletinul Universitatii Petrol-Gaze Ploiesti, Seria Stiinte Economice, nr. 4/2008;

14, Constantin Ciutacu, Luminita Chivu, John Hurley, INCOMES — COMPONENT OF QUALITY OF WORK
AND EMPLOYMENT IN ROMANIA/ VENITURILE — COMPONENTA A CALITATI MUNCII SI A OCUPARII IN
ROMANIA, Nr. 1/2008, Economic Insights - Trends and Challenges;

15. Constantin Ciutacu, Luminita,Chivu, Mark Carley, ETUDE COMPARATIVE DANS LE SECTEUR DE
L'AGRICULTURE DE L'UNION EUROPEENNE, Romanian Journal of Economics, nr. 2 (36)/2008;

16. Constantin Ciutacu, Luminita Chivu, John Hurley, EMPLOYMENT AND SOCIAL TRENDS, Romanian
Journal of Economics, 2007 (XVII), vol. 24, issue 1(33), pag. 32-46;

17. Luminita Chivu, Constantin Ciutacu, John Hurley, INCOMES AND WORKING TIME - SUPPORT FOR
QUALITY OF WORK AND EMPLOYMENT IN ROMANIA, Romanian Journal of Economics, 2007 (XVII), vol. 25, issue
2(34), pag. 47-59;

18. Constantin Ciutacu, Luminita Chivu, RECENT DEVELOPMENTS IN THE AGRICULTURE OF
EUROPEAN UNION MEMBER AND CANDIDATE COUNTRIES, nr. 1/2006, Economic Insights - Trends and
Challenges;

19. Constantin Ciutacu, Luminifa Chivu, Diana Preda, COMPANY'S SOCIAL RESPONSIBILITY - A
CHALLENGE FOR CONTEMPORARY WORLD, Romanian Journal of Economics, vol. 20/2005, issue 1 (29), pag. 79-
94;

20 Chivu, Constantin Ciutacu, R ut, Petru Mazilescu, EVOLUTIA PRETURILOR INTERNE
SIINTER E PENTRU UNELE MATERII | PRODUSE DE BAZA, vol 16/2003 Revista Roman de
Economie/Romanian Journal of Economics;

21. Constantin Ciutacu, Luminita Chivu, ANALIZA RETROSPECTIVA ETA A FACTORILOR
DETERMINANTI Al INFLATIEI IN ROMANIA vol 16/2003, Revista Romana de Econ manian Journal of
Economics;

22. Diana Rosu, Luminita Chivu, NIVELUL MEDIU DE INSTRUCTIE - INDICATOR SINTETIC AL CALITATII
RESURSELOR DE MUNCA Volume 6/1996, Revista Roméana de Economle/Romanlan Journal of Economics;

23. Luminita Chivu, VALENTE ACTUALE ALE FORMARII PROFESIONALE A ADULTILOR, vol 4/1994,
Revista Roméana de Economie/Romanian Journal of Economics:;
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Revista Romana de Economie/Romanian Journal of Economics;
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1, Luminita Chivu, ROMANIA: COMPARATIVE ANALYTICAL REPORT ON WORKING CONDITIONS OF
YOUNG ENTRANTS TO THE LABOUR MARKET, European Working Conditions Observatory, European Foundation
for the Improvement of Living and Working Conditions, January 2014,
https://www.eurofound.europa.eu/publications/report/2014/romania-working-conditions-of-young-entrants-to-the-
labour-market;

2. Luminita Chivu, ROMANIA: REPRESENTATIVENESS OF THE EUROPEAN SOCIAL PARTNER
ORGANISATIONS IN THE CROSS-INDUSTRY SOCIAL DIALOGUE, European Industrial Relations Observatory,
European Foundation for the Improvement of Living and Working Conditions, April 2014,
https://www.eurofound.europa.eu/publications/report/2014/romania-representativeness-of-the-european-social-
partner-organisations-in-the-cross-industry-social;

3. Luminita Chivu, ROMANIA: REPRESENTATIVENESS OF THE EUROPEAN SOCIAL PARTNER
ORGANISATIONS IN THE ELECTRICITY SECTOR, European Industrial Relations Observatory, European
Foundation for the Improvement of Living and Working Conditions, January 2014,
https://www.eurofound.europa.eu/ga/publications/report/2014/romania-representativeness-of-the-european-social-
partner-organisations-in-the-electricity-sector;
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https://www.eurofound.europa.eu/observatories/emcc/comparative-information/national-
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Improvement of Living and Working Conditions, May 2013,
https://www.eurofound.europa.eu/observatories/emcc/comparative-information/national-
contributions/romania/romania-erm-comparative-analytical-report-on-public-policy-and-support-for-restructuring-in-
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6. Luminita Chivu, ROMANIA - COMPARATIVE ANALYTICAL REPORT ON SOCIAL PARTNERS
INVOLVEMENT IN THE REFORMS OF PENSION SYSTEMS, European Industrial Relations Observatory, European
Foundation for the Improvement of Living and Working Conditions, October 2013,
https://www.eurofound .europa.eu/publications/report/2013/romania-social-partners-involvement-in-the-reforms-of-
pension-systems;

7. Luminita Chivu, ROMANIA: COMPARATIVE ANALYTICAL REPORT ON IMPACT OF THE CRISIS ON
INDUSTRIAL RELATIONS, European Industrial Relations Observatory, European Foundation for the Improvement of
Living and Working Conditions, June 2013, https://www.eurofound.europa.eu/publications/report/2013/romania-impact-
of-the-crisis-on-industrial-relations;

9. Luminita Chivu, ROMANIA: COMPARATIVE ANALYTICAL REPORT ON THE ROLE OF GOVERNMENTS
AND SOCIAL PARTNERS IN KEEPING OLDER WORKERS IN THE LABOUR MARKET, European Industrial
Relations Observatory, European Foundation for the Improvement of Living and Working Conditions, June 2013,
https://www.eurofound.europa.eu/publications/report/2013/romania-the-role-of-governments-and-social-partners-in-
keeping-older-workers-in-the-labour-market;

10. Lumninila Chivu, LOW LEVEL3 OF PARTICIPATION IN VOCATIONAL TRAINING, Curopean Working
Conditions Observatory, European Foundation for the Improvement of Living and Working Conditions, December
2013, https://www.eurofound.europa.eu/publications/article/2013/low-levels-of-participation-in-vocational-training;

11. Luminita Chivu, ROMANIA: COMPARATIVE ANALYTICAL REPORT ON WORKING CONDITIONS IN
CENTRAL PUBLIC ADMINISTRATION, European Working Conditions Observatory, European Foundation for the
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Improvement of Living and Working Conditions, August 2013,
https://www.eurofound.europa.eu/publications/report/2013/romania-working-conditions-in-central-public-administration;

12. Luminita Chivu, ENCO COMPARATIVE ANALYTICAL REPORT ON IMPACT OF THE CRISIS ON
WORKING CONDITIONS: ROMANIA, European Working Conditions Observatory, European Foundation for the
Improvement of Living and Working Conditions, July 2013,
https://www.eurofound.europa.eu/publications/report/2013/ewco-car-on-impact-of-the-crisis-on-working-conditions-

romania,

13. Luminita Chivu, ROMANIA: COMPARATIVE ANALYTICAL REPORT ON EVOLUTION OF WAGES
DURING THE CRISIS, European Working Conditions Observatory, European Foundation for the Improvement of
Living and Working Conditions, July 2012, https://www.eurofound.europa.eu/publications/report/2012/romania-
evolution-of-wages-during-the-crisis;

14. Luminita Chivu, ROMANIA: EWCO COMPARATIVE ANALYTICAL REPORT ON RECENT
DEVELOPMENTS IN WORK ORGANISATION IN THE EU 27 MEMBER STATES AND NORWAY, European Working
Conditions Observatory, European Foundation for the Improvement of Living and Working Conditions, June 2012,
https://www.eurofound.europa.eu/publications/report/2010/romania-ewco-comparative-analytical-report-on-work-
related-stress;

15. Luminita Chivu, SUPPORT FOR DISABLED PERSONS IN THE WORKPLACE, European Working
Conditions Observatory, European Foundation for the Improvement of Living and Working Conditions, May 2012,

16. Luminita Chivu, Laurentiu Georgescu, ROMANIA: ERM COMPARATIVE ANALYTICAL REPORT ON
RECENT POLICY DEVELOPMENTS RELATED TO THOSE NOT IN EMPLOYMENT, EDUCATION AND TRAINING
(NEET), European Restructuring Monitor, European Foundation for the Improvement of Living and Working
Conditions, February 2012, https://www.eurofound.europa.eu/observatories/emcc/comparative-information/national-
contributions/romania/romania-erm-comparative-analytical-report-on-recent-policy-developments-related-to-those-not-
in;

17. Luminita Chivu, ROMANIA: EIRO COMPARATIVE ANALYTICAL REPORT ON 'SMEs IN THE CRISIS:
EMPLOYMENT, INDUSTRIAL RELATIONS AND LOCAL PARTNERSHIP', European Industrial Relations
Observatory, European Foundation for the Improvement of Living and Working Conditions, June 2011;

18. Luminita Chivu, ROMANIA: EIRO COMPARATIVE ANALYTICAL REPORT ON "THE EFFECT OF THE
INFORMATION AND CONSULTATION DIRECTIVE ON INDUSTRIAL RELATIONS IN THE EU MEMBER STATES
FIVE YEARS AFTER ITS TRANSPOSITION, European Industrial Relations Observatory, European Foundation for
the Improvement of Living and Working Conditions, January 2011;

19. Luminita Chivu, ROMANIA: EUROPEAN INDUSTRIAL RELATIONS ANNUAL REVIEW - 2009, European
Industrial Relations Observatory, European Foundation for the Improvement of Living and Working Conditions,
January 2011;

20. Laurentiu Georgescu, Luminita Chivu, SURVEY PROBES SATISFACTION IN THE WORKPLACE,
European Working Conditions Observatory, European Foundation for the Improvement of Living and Working
Conditions, November 2011, https://www.eurofound.europa.eu/sr/publications/article/2011/survey-probes-satisfaction-
in-the-workplace;

21. Luminita Chivu, ROMANIA: ERM COMPARATIVE ANALYTICAL REPORT ON EMERGING FORMS OF
ENTREPRENEURSHIP, European Restructuring Monitor, European Foundation for the Improvement of Living and
Working Conditions, March 2011;

22, Luminita Chivu, COMPARATIVE ANALYTICAL REPORT ON ADDRESSING THE GENDER PAY GAP:
GOVERNMENT AND SOCIAL PARTNER ACTIONS -~ ROMANIA, European Industrial Relations Qbservatory,
European Foundation for the Improvement of Living and Working Conditions, April 2010,
https://www.eurofound.europa.eu/publications/report/2010/addressing-the-gender-pay-gap-government-and-social-
partner-actions-romania;

23. Luminita Chivu, ROMANIA: EUROPEAN INDUSTRIAL ANNUAL REVIEW - 2008, European Industrial
Relations Observatory, European Foundation for the Improvement of Living and Working Conditions, February 2010;
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24. Luminita Chivu, ROMANIA: EWCO COMPARATIVE ANALYTICAL REPORT ON WORK-RELATED
STRESS, European Working Conditions Observatory, European Foundation for the Improvement of Living and
Working Conditions, November 2010, https://www.eurofound.europa.eu/publications/report/2010/romania-ewco-
comparative-analytical-report-on-work-related-stress;

25. Luminita Chivu, ROMANIA: COMPARATIVE ANALYTICAL REPORT ON FLEXICURITY AND
INDUSTRIAL RELATIONS, European Industrial Relations Observatory, European Foundation for the Improvement of
Living and Working Conditions, September 2009;

26. Luminita Chivu, ROMANIA: COMPARATIVE ANALYTICAL REPORT ON MULTINATIONAL COMPANIES
AND COLLECTIVE BARGAINING, European Industrial Relations Observatory, European Foundation for the
Improvement of Living and Working Conditions, July 2009;

27. Luminita Chivu, ROMANIA: COMPARATIVE ANALYTICAL REPORT ON WAGE FLEXIBILITY AND
COLLECTIVE BARGAINING, European Industrial Relations Observatory, European Foundation for the Improvement
of Living and Working Conditions, April 2009;

28 Luminita Chivu, WORKING TIME IN THE EUROPEAN UNION: ROMANIA, European Working Conditions
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https://www.eurofound.europa.eu/publications/report/2009/working-time-in-the-european-union-romania;

29. Luminita Chivu, ROMANIA: COMPARATIVE ANALYTICAL REPORT ON QUALITY OF WORK AND
EMPLOYMENT OF LOW-QUALIFIED WORKERS, European Working Conditions Observatory, European Foundation
for the Improvement of Living and Working Conditions, November,
https://www.eurofound.europa.eu/publications/report/2009/romania-quality-of-work-and-employment-of-low-qualified-
workers;

7) Lista lucrarilor premiate

- 2018, Premiul Academiei Romane "Virgil Madgearu” pentru lucrarea "DESCOMPUNEREA $I
RECOMPUNEREA STRUCTURILOR INDUSTRIALE DIN ROMANIA. REPERE STRATEGICE”, Centrul de
Informare si Documentare Economica, 2016, autori Luminita Chivu, Constantin Ciutacu, George Georgescu;

- 2018, Premiul Asociatiei Facultatilor Economice din Roménia 2018 pentru cea mai buna carte in domeniul
economic in anul universitar 2017/2018, pentru lucrarea "DEINDUSTRIALIZATION AND REINDUSTRIALIZATION IN
ROMANIA. ECONOMIC STRATEGY CHALLENGES’, Editura Palgrave Macmillan, 2017, autori Luminita Chivu,
Constantin Ciutacu, George Georgescu;

- 2018, "ERMBE Best Paper Award in Management and Business Economics, de catre European Academy of
Management and Business Economics (EAMBE), pentru lucrarea "TYPOLOGY AND DENSITY OF SOCIAL
SERVICES IN ROMANIA. TERRITORIAL ANALYSIS’, autor Luminita Chivu, prezentatd la Congresul XXVII
EAMBE, 4-5 septembrie 2018;

- Luminita Chivu, Andrei Jean-Vasile et al. , premierea rezultatelor cercetarii UEFISCDI, competitia
PRECISI_2020, pentru articolul, " The Impact of Agricultural Performance on Foreign Trade Concentration and
Competitiveness: Empirical Evidence From Romanian Agriculture” Journal of Business Economics and Management,
Vol. 21/2020;

- Constantin Ciutacu, Luminita Chivu, Andrei Jean Vasile Premiul Competitie PRECISI2017- Premierea
rezultatelor cercetérii — articole UEFISCDI, pentru articolul; "Land grabbing: A review of extent and possible
consequences in Romania, data publicarii articolului in revista: 01/03/2017; denumirea revistei: LAND USE POLICY;
ISSN: 0264-8377; tip premiere: 1. Science Citation Index Expanded si Social Sciences Citation Index; criteriul de
incadrare: Factor de impact; domeniul stiintific: 10. Stiinte sociale si economice; zona incadrare a revistei, conform
pachetului de informatii : Zona Rosie.

CS | Dr. Chivu Luminita
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